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Youths 
living  in 
greater 
diversity 

Census  numbers 
show  an  America 
becoming  less  white 


Gannett  News  Service 
WASHINGTON  -  Youns 
American;,  are  nH)re  ethnically 
diver .e  liian  their  parents,  nets 
census  figures  show. 

The  Census  Bureau  released 
figures  Monday  showing  Ameri¬ 
ca's  population  becoming  pnv 
portionall)  less  white  and  more 
black  Asian  and  Hispanic.  I 

But  among  thitse  undel  » 

years  old.  the  trend  was  t 

more  5 

n.tunced  ;  ^ 

ITvIfU  y  gxgfj  iiiiiK  IZ 


Census  2000 


Shreveport  population 
surpasses  200,000 


IlTlfU  -y  MBB 

group  ew 

CENSUS  . 

This  IS  I 

2  0  00  ly  the  fore  j 

of  things  ' 

come.-  said  Harry  P.  Pad 
president  of  the  Tomas  Ri 
Policy  Institute,  u  nonpi 
think  tank  in  Claremont.  Cl 

Lxperts  sug^st  a  varicl!  _,i 
explanations,  including  hij  "w 
fertility  rates  among  s 

minorities,  increasing  ratei 
interracial  marriage,  and  > 
fact  that  immigrants  theinsi  Ov 
lend  to  be  young.  There  is 
the  prtssihility  that  young  pe 
identify  more  with  being  <;~«i 
tiraciaf  and.  in  some  lant  ^ 
where  tnglish  isn't  spoket  ^ 
home,  that  they  were  the  i  ^ 
filling  out  the  census  lorms. 

"Kids  are  more  likely  '  ^ 
their  parents  to  pull  up  at 
tors  of  different  races."  said  ^ 
versiiy  of  Michigan  siKiok  ^ 
Daxid  Harris  “Our  eul  i>~. 
today  Is  encouraging  of 
You've  got  Tiger  W'lxids.  M<  ^ 
Carey.  Derek  Jeter."  j  ^ 

The  census  figures  showa  S 

■  .About  4  percent  of 
yxHing  were  listed  as  nniliira 
compared  with  2  percent  01 
adults. 

■  Sixty -nine  percent  of  those 
under  18  were  while,  compared 
w  ith  77  percent  of  adults. 

■  Eleven  percent  of  adults 
were  Hispanic  or  Latino,  com¬ 
pared  with  17  percent  of  young 
people 

The  same  trend  can  be  spot¬ 
ted  in  data  released  so  far  for 
indixidual  stales.  In  Louisiana, 
for  example.  30  percent  of 
adults  are  .African-American  - 
but  40  percent  of  the  children 
are. 

In  South  Dakota.  6  percent  of 
adults  are  American  Indian  - 
compared  with  \4  percent  of  the 
chiMren. 


Wisconsin:  By  the  numbers 


Ceiftty  »  M  owM»>  ol  WiocoMn  and  t«  SI  PW.Mnn .  MbweelSi  Cro«CoiaN|i 
SWa  a>  popmaOBn  yowt  ax  Ha  paol  dacoda  Ortf  fmisuina  Courty  oaitfxcoolM 
mttm  itncyrt  n  pnpii'ain  * —  *rT~r 


•  • 


Bossier  Hansh  P«f»4A  PagtSA  Onikm 

grows  by  14.2 

OPrfipnt  from  PtcCiory:  LiwnaiiH  CiMrt: ^25otm 

^iVaCiil  iiutii  exosets  Wt#  chsiv  m  suin Oy  papuWtmn  Ocuiyi 

1990  to  2000  CAart  C«nsus  dMa  Nov  OrtsMw:  Cnv  t 

pnnsA^y  (Mirtsn  nwnbers  deemase  i 
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St  Comparing  numbers 


Ga.  ofBcials  accept  decision  on  census 


By  Larry  Whulir 

Gannett  News  Service 

WASHINGTON  —  When 
census  2000  county  popula¬ 
tion  numbers  are  released 
this  month.  Just  the  actual 
head  count  numbers  wlU  be 
published,  not  adjusted  num¬ 
bers  Intended  to  account  for 
an  estimated  3.3  million 
Americans  mlaaed  last  year. 

The  decision,  which  Com¬ 
merce  Secretary  Don  Evans 
announced  Tuesday,  side¬ 
stepped  for  now  the  poltli- 
cally  sensitive  Issue  of  using 
statistical  sampling  to  esti¬ 
mate  hLstorically  under¬ 
counted  populations  that 
usually  include  blacks,  Latl- 
nos,  and  others. 

For  a  state  like  Georgia, 


with  its  large  black  popula- 
tian  and  booming  Latino  pop¬ 
ulation,  the  decision  could 
mean  a  lot  of  missed  resi¬ 
dents  But  the  2000  count  is 
better  than  the  1990  version, 
state  officials  said 
“We  went  into  this  whole 
process  from  the  perspec¬ 
tive  that  there  probably  was 
not  going  to  te  an  adjust¬ 
ment.'  said  Robert  Giaco- 
mlni,  director  of  Information 
services  for  the  Georgia  stale 
data  center  and  a  statewide 
census  coordinator  “My  gut 
feeling  is  we  did  a  much  bel¬ 
ter  Job  at  counting  the  state’s 
minority  populations  ’ 

Until  the  Census  Bureau 
releases  the  actual  head 
count  data  later  this  month. 


demographers  and  statisti¬ 
cians  won't  know  for  sure 
Just  how  accurate  the  Geor¬ 
gia  count  was,  he  said 

Latinos  in  Georgia  were 
dLsappuinled  at  Evans'  decF 
Sion  to  use  unadjusted  data. 

“It's  going  to  mean  less 
federal  money  for  important 
federal  services  geared  to¬ 
ward  Latinos,”  said  Gladys 
Ibanuz.  an  official  with 
Georgia’s  Mexican  Ameri¬ 
can  legal  Defense  and  Edu¬ 
cational  Fund. 

A  census  survey  that  fol¬ 
lowed  the  2000  head  count 
estimated  a  net  undercount 
nationwtde  of  1.2  percent  of 
Americans,  or  ab^  3.3  mil¬ 
lion  people 

The  accuracy  of  the  cen¬ 


sus  count  Is  Important  for  po¬ 
litical  and  economic  rea¬ 
sons  According  toaGeneral 
Accounting  Office  report, 
Georgia  received  $3  56  bu¬ 
tton  in  federal  formula 
grants  in  1998  Ba.sed  on  the 
1990  undercount  estimate, 
Georgia  could  have  had  an¬ 
other  SI6.I  million  a  year 
with  adjusted  numbers 
In  December,  the  Census 
Bureau  reported  Georgia’s 
total  population  at  8.2  mIF 
lion,  representinga  26.4  per¬ 
cent  increase  in  10  years. 
'The  growth  means  Georgia 
wUI  gel  two  additional  seats 
in  Uw  House 

Canaua  not  ad|uatad3A 


One  of  the  biggest  stories  this  year  is  the  2000  Census.  When  the  state-by- 
state  population  numbers  started  rolling  out  in  early  March  2001, 

Gannett’s  news  staffs  were  ready. 

•  Last  year,  200  journalists  from  nearly  all  Gannett  newspapers  participated 
in  workshops  to  help  reporters  and  editors  make  sense  of  the  statistics  for 
readers. 

•  Tliroughout  March,  as  the  state  numbers  were  released,  staffers  from 

Gannett  News  Service,  USA  TODAY  and  USATODAY.com  converted  the 
data  into  easy-to-use  spreadsheets,  maps  for  newspapers  and  interactive 
maps  for  Web  sites.  All  were  uploaded  to  a  special  Web  site  for  member 
newspapers  within  hours  of  release. 

•  A  special  Gannett  Connection  Internet  mailing  list  became  a  virtual 
newsroom  that  news  people  across  the  company  used  for  announcements, 
idea  exchanges  and  assistance  with  census  data. 

Couerage  That  Counts 

Reporters  and  editors  at  individual  newspapers  raved  about  the  combined- 
delivery  effort.  Commented  one  staffer: 

“Major  thanks  and  two  big  thumbs  up  to  the  GNS  crew.  You  people  ROCK! 

The  map  looks  absolutely  awesome,  and  the  files  were  easy  to  use  and  work 
from.” 

But  the  biggest  winners  were  our  readers  and  online  users. 

Readers  of  Gannett  newspapers  got  complete  next-day  packages  of  stories, 
maps,  graphics  and  explanations  of  the  potential  impact  on  their  communities. 

Viewers  of  Gannett  Web  sites  got  packages  the  same  day  census  numbers 
were  released. 

Across  Gannett,  the  newsroom  preparation  and  teamwork  paid  off. 

And  when  the  next  round  of  census  information  comes,  we  are  ready  and 
eager  to  deliver  that,  too. 
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GOOD  NEWS  FOR  PRESS  MAKERS 

The  University  of  Arizona  jour- 
nalism  professor,  writing  in  E^Fs 
March  26  issue  about  the  Ireedom 
of  the  scholastic  press  [“Letters:  Scholas¬ 
tic  Ink,”  p.  5],  misses  the  essential  point, 
which  is  that  freedom  of  the  press  is  the 
absolute  and  exclusive  right  of  those  who 
own  presses. 

JERRY  SHIVERDECKER 

PUBLISHER 
New  Albany  (Miss.)  Gazette 

ROSY  REAVER'S  RAKER'S  DOZEN 

Your  story  “‘Voice’  No.  1  in 
Wilkes-Barre?”  on  March  26 
[p.  14]  is  in  need  of  clarification. 
You  reported  in  the  story  that  the 
Times  Leader  “swept  last  year’s  Keystone 
Press  Awards,  taking  nine  first-  and 
second-place  awards  to  [The  Citizens'] 
Voice’s  one.”  It  should  be  noted  that, 
because  of  the  circulation  differences 
between  the  two  papers,  they  do  not 
compete  against  one  another  in  the 
Keystone  Press  Awards.  The  Times 
Leader  is  in  Division  II;  The  Citizens’ 

Voice  is  in  Division  III. 

And  as  for  a  sweep,  well,  neither 
paper  can  lay  claim  to  that  title.  In 
Division  III,  the  Beaver  County  Times 
received  13  first-  and  second-place  awards 
and  took  the  coveted 
Sweepstakes  Award  (as  the  most- 
honored  paper)  in  the  division  for  the 
fourth  consecutive  year.  In  Division 
II,  the  York  Daily  Record  was  the 
Sweepstakes  Award  winner. 

The  competition  for  circulation  is 
obviously  intense  in  Wilkes-Barre. 


But  it  is  no  less  intense  across  the  rest  of 
Pennsylvania. 

TOM  BICKERT 

ASSOCIATE  EDITOR 
Beaver  County  Times 
Beaver,  Pa. 

KOPHIKTRY  ON  IHE  SPEEDWAY 

IN  RESPONSE  TO  WaYNE  RoBINS’ 
“Shoptalk”  column  about  tbe 
controversy  over  the  Dale  Earnhardt 
autopsy  photos  [“‘Intimidator’:  R.LP.,” 
March  19,  p.  30]:  The  sophistry  of  Mr. 
Robins’  criticism  of  tbe  Orlando  (Fla.) 
Sentinel  is  remarkable.  It  is  one  thing 
to  understand  one’s  community,  its 
traditions,  and  its  icons.  It  is  quite 
another  to  be  so  deferential  to  its  “godlike 
figure[s]”  as  to  abandon  journalism  that 
can  ser\'e  the  greater  good. 

One  might  argue  over  the  timing  of 
the  SentineTs  request  to  have  medical 
experts  view  (as  opposed  to  publish)  the 
Earnhardt  autopsy  photos.  But  the  news¬ 
paper  had  been  investigating  NASCAR 
safety  before  this  accident,  and  had 
raised  serious  questions  about  that 
organization’s  diligence  and  standards. 

Can  anyone  honestly  say  that  this 
would  be  such  a  controversy  if  the  victim 
were  almost  any  member  of  tbe  commu¬ 
nity  other  than  Dale  Earnhardt?  This 
accident  was  tragic,  and  all  hearts  go  out 
to  the  Earnhardt  family.  But  if  a  private 
viewing  by  a  medical  expert,  at  the  behest 
of  the  newspaper,  might  help  prevent 
such  a  death  in  the  future,  how  is  that 
anything  but  beneficial? 

In  fact,  we  now  know  that  the  photos 
had  indeed  been  shown  early  on  to  a 
medical  {continued  on  page  15} 


- 50  YEARS  AGO  - 

newspaperdom®  from  editor  &  publisher 


APRIL  14,  1951: 

A  six-minute  news  conference 
at  the  White  House  at  1  a.m. 
Wednesday  gave  the  world  one 
of  the  biggest  news  stories  of 
1951  in  an  announcement  that 


wrote  its  own  banner:  “Truman  Newspaper  and  Mail  Deliverers 


Fires  MacArthur.” 

Newspapers  in  New  York  were 
afforded  protection  against 
strikes  and  stoppages  by  the 


Union  of  New  York  and  Vicinity, 
unaffiliated,  in  a  temporary 
restraining  order  handed  down 
April  10  by  Judge  Vincent  L. 
Leibell  in  U.S.  District  Court. 
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AVAILABLE  NOW! 


ALL  NEW  2001 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


For  76  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 

Now,  in  our  77th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

Reiocatioa  info  now  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index 

•  Crime  Index  - 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  now  indudes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2006! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


[V1AKKI]I 
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Outlets,  Retail  Outlets,  Location 
of  Markets,  Newspapers  Serving  the 
Market,  Retail  Sales  Data,  and  much,  much  more! 


It’s  the  only  source  of  valuable,  descriptive  information  for  MSA 
and  non-MSA  markets  in  the  US.  and  Canada ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  US.  counties. 

PKIt:iNG 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $145.  It’s  also  available 
on  CD-ROM  for  windows  Pricing  for  the  CD-ROM,  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC,  FL,  IL,  MA,  MD,  NJ,  NY,  OH 

_ and  TX  residents  please  add  appropriate  sales  tax.  Canada 

residents  please  add  GST.) 
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Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 
Phone:(888)612-7095 
E-Mail:  rlarsen@adweek.com 
Place  your  order  on  our  Web  site: 
www.eclitoranclpubiisher.com 
(click  on  the  store  icon) 

Or  call  (646)  654-5207  for  more  information 
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Creed  vs.  greed;  Harris 


reports  from  the  front 


Ex-publisher  says,  1  could  no 
longer  live  with  the  widening  gap’ 
between  those  two  opposing  forces 


BY  MARK  FITZGERALD, 

TODD  SHIELDS,  AND  JOE  STRUPP 

WASHINGTON 


JAY  T.  Harris  — 
addressing  the 
American  Society 
of  Newspaper  Editors 
(ASNE)  exactly  three 
weeks  after  a  con¬ 
tentious  Knight  Kid¬ 
der  budget  meeting 
that  led  to  his  resigna¬ 
tion  —  said  Friday  he 
quit  as  publisher  of  the  San  Jose 
(Calif.)  Mercury  News  because 
he  could  not  continue  to  endure 
the  demands  that  corporate  fi 
nances  were  making  on  quality 
journalism. 

“I  resigned  because  I  was  con 
cerned  about  the  future  of  the 
whole  of  the  paper,  the  business 
side  and  the  news  side,”  Harris 
said.  “I  resigned  because  I  could 
no  longer  live  with  the  widening 
gap  between  creed  and  greed.”  Harris  ASNE  sp 
Knight  Ridder  is  still  a  good  newspaper  company, 
Harris  said  repeatedly,  but  he  added,  “The  momen¬ 
tum  of  the  company  —  like  the  momentum  of  many 
other  media  companies  —  is  trending  in  the  wrong 
direction.” 


I  ,  i  What  is  true  at  the  Mercury  News  is  true  through- 

COUIQ  no  ;  out  the  industry,  the  former  publisher 

pninCJ  03n'  ^  argued:  “The  drive  for  ever-increasing  profits  is 

6  6  r  pulling  newspapers  down.” 

)Sing  TOrCOS  Hards’ talk  to  the  editors  at  their  annual  conven- 

j  tion  was  unusually  personal  for  a  man  who  guards 
I  his  privacy  well.  He  talked  about  how  he  decided  to 
STRUPP  i  resign  during  a  sleepless  night  following  the  budget 

discussion,  how  his  daughter  was  crushed  by 
the  decision,  and  how  he  planned  the  timing 
of  his  resignation  announcement  to  ensure 
that  he  could  not  be  talked  —  yet  again  — 
into  further  compro¬ 
mising  the  paper. 

“Resigning  was  the 
only  way  to  slow  down 
this  process,”  he  said. 
“Continuing  to  com¬ 
promise  would  only 
lead  to  a  slow  and 
silent  surrender.  I  had 
become  an  unac¬ 
knowledged  co-con¬ 
spirator  in  something 
I  knew  was  not  good.” 

His  remarks  were 
acknowledged  by  a 
standing  ovation  from 
the  editors  as  well  as 
by  this  comment  from 
ASNE’s  departing 
Jay  Harris'  ASNE  speech  was  carried  live  by  C-SPAN.  president,  Richard  A. 

/spaper  company,  Oppel,  who  is  the  editor  of  the  Ai/srin  (Texas)  Amer- 
ed,  “The  momen-  ican-Statesman:  “History  will  record  that  this  was 
imentum  of  many  the  most  powerful  and  important  speech  ever  given 
ling  in  the  wrong  at  ASNE.” 

The  first  questioner  to  the  microphones  after  the 
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ON  DEATH  TAX 


It  was  one  step 
forward  and 
perhaps  half  a  step 
backward  last  week 
for  repeal  of  the 
estate  tax,  considered 
a  threat  to  continued 
family  ownership  of 
the  dwindling  number 
of  independent 
newspapers. 

A  measure  that 
would  reduce  the 
tax  over  10  years 
and  then  eliminate 
it  passed  the  U.S. 
House  of  Representa¬ 
tives  with  bipartisan 
support.  But  the 
Senate  cast  a  prelimi¬ 
nary  vote  to  reduce 
President  Bush’s 
tax  cut.  A  smaller 
tax  cut  would  mean 
less  scope  for  tax 
reductions,  including 
the  estate  tax. 

The  Senate  likely 
will  take  up  tax 
measures  in  May. 

-  TODD  SHIELDS 


PUeilC  LIKES 
ITS  PRIVACY 


Privacy  is  the 
public’s  leading 


concern  in  the  debate 
over  whether  gov- 


www.editorandpublisher.com 
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ernment  records 
should  remain  open 
in  the  electronic  age, 
speakers  told  the 
American  Society  of 
Newspaper  Editors. 

A  poll  released 
at  the  group's 
convention  in 
Washington  showed 
that  27%  of  respon¬ 
dents  agreed  that 
laws  guaranteeing 
public  access  to 
government  infor¬ 
mation  should  be 
strengthened,  even 
if  it  means  Americans 
may  lose  some 
privacy.  But  60% 
said  laws  protecting 
privacy  should  be 
strengthened,  even 
if  Americans  lose 
public  access  to  some 
government  records. 

-  TODD  SHIELDS 

OAKES  OF ‘NYT’ 
OIESATAGEOJ 

John  B.  Oakes, 
who  provided  a 
forthright  voice  and 
focus  for  The  New 
York  Times  editorial 
page  during  his 
15-year  tenure, 
died  Thursday  of 
complications  from  a 
stroke.  He  was  87. 

A  decorated  Army 
officer  who  served  in 
World  War  II,  Oakes 
joined  the  Times 
editorial  page  staff  in 
1946,  and  served 
as  editor  from  1961 
to  1976. 

-JAMIE  SANTO 


OON'TASKOS 

The  Miami  Herald 
released  on 
Wednesday  its  long- 
awaited  and  delayed 


speech  was  Knight  Ridder  Vice  President  for  News 
Jerry  Ceppos,  a  participant  in  the  stormy  budget 
meetings  that  led  to  Harris’  resignation.  Ceppos 
said  Knight  Ridder  should  be  judged  by  its  jour¬ 
nalism  and  that,  by  that  standard,  the  Mercury 
News  was  not  headed  downhill.  He  said  that  the 
newsroom  staff  was  unusually  large  for  its  cir¬ 
culation  level  and  that  the  paper’s  news  hole  this 
year  will  be  even  bigger  than  it  was  during  the 
boom  year  of  1999. 

But  while  Harris,  too,  praised  Knight  Ridder  at 
times,  he  also  said  the  balance  between  the  compet¬ 
ing  demands  for  journalism  quality  and  financial 
performance  was  “tenuous.” 

“He  struck  all  the  right  notes,”  said  Hodding 
Carter  III,  president  of  the  John  S.  and  James  L. 
Knight  Foundation.  “He  articulated  a  call  which 
can  only  be  misunderstood  or  ignored  by  the  deaf.” 

Anders  Gyllenhaal,  executive  editor  of  The  News 
&  Observer  in  Raleigh,  N.C.,  called  Harris’  “a  strong 
message.  The  real  question  is,  how  do  the  people 
that  make  the  ultimate  decisions  respond?” 

Larry  Olmstead,  assistant  vice  president  for  news 


at  Knight  Ridder,  said  he  believed  Harris’  com¬ 
ments  would  resonate  within  the  company.  “My 
hope  is  that  it  causes  us  to  refocus  on  making  sure 
we  define  and  articulate  broadly  the  values  and 
mission,”  he  said.  “We  need  to  be  communicating  to 
all  of  our  papers  all  of  our  values.” 

Carolina  Garcia,  managing  editor  of  the  San 
Antonio  Express-News,  said  she  was  moved  by 
Harris’  action.  “I  think  what  he  did  was  coura¬ 
geous,”  she  said.  “We  all  struggle.” 

David  Levine,  editor  of  The  Tribune-Democrat  in 
Johnstown,  Pa.,  agreed.  “I  don’t  know  if  I  would  be 
able  to  do  what  he  did.” 

The  resignation  of  Harris,  one  of  the  few  AfHcan 
Americans  who  was  publisher  of  a  daily,  was  one  of 
the  two  hot  topics  at  the  ASNE  convention.  The 
other  was  the  decline  in  minority  journalists  work¬ 
ing  in  daily  newsrooms,  which  was  reported  in 
ASNE’s  annual  census  (a  tally  Harris  created  in 
1977).  The  National  Association  of  Black  Journal¬ 
ists  reacted  to  the  census  results  with  a  22-page  re¬ 
port  of  first-person  encounters  with  diversity 
entitled  “Voices  of  Anger,  Cries  of  Concern.”  0 


NY.  to  telemarketers:  Hang  it  up! 


Newspapers  adapt  to  new  law 


The  solicitation  is  in  the  mail 


BY  LUCIA  MOSES 

Newspapers  in 
the  Empire 
State  will  be 
relying  less  on  tele¬ 
marketing  to  enlist  sub¬ 
scribers  now  that  New 
York  has  become  one  of 
an  estimated  20  states 
that  have  adopted  a 
“Don’t  Call  Us”  law. 

The  law,  which  took 
effect  April  1,  prohibits 
newspapers  and  other 
businesses  from  mak¬ 
ing  unwanted  phone 
solicitations.  More  than 
1  million  households 
have  already  put  their 
numbers  in  a  state 
“do  not  call”  registry, 
and  telemarketers  will 
have  30  days  to  remove 
those  numbers  from 
their  call  lists.  Busi¬ 
nesses  can  be  fined  as 


much  as  $2,000  for 
each  unwanted  call. 

Diane  Kennedy,  pres¬ 
ident  of  the  New  York 
Newspaper 

Publishers  Association, 
which  lobbied 
against  the 
measure,  said 
she  expects 
more  news¬ 
papers  to  use 
methods  such 
as  direct  mail 
and  door-to- 
door  contacts  as 
the  law  takes  effect. 

The  law  permits 
businesses  to  call 
people  with  whom 
they  already  have  a 
relationship,  and 
Kennedy  said  she 
believes  newspapers 
still  will  be  allowed 
to  contact  potential 


customers  to  whom 
they  are  sending  free 
sample  papers,  which 
should  cushion  the 
law’s  impact. 

Some  papers,  such  as 
Newsday  in  Melville, 


N.Y.,  have  already  start¬ 
ed  to  place  more  em¬ 
phasis  on  direct  mail  as 
well  as  kiosks  at  events, 
recognizing  that  tele¬ 
marketing  is  losing  its 


effectiveness.  The  paper 
said  it  already  main¬ 
tains  a  “do  not  call”  list 
that  numbers  about 
300,000  households. 

The  Post-Star  in 
Glens  Falls,  N.Y., 
switched  to  an  outside 
telemarketing  firm 
that  can  better 
maintain  a 
current  “do 
not  call”  list. 
Circulation 
Director  Bill 
Sara  said  the 
paper  is  lean¬ 
ing  more  on 
sampling  and 
kiosks,  but  tele¬ 
marketing  still 
provides  about  65% 
of  new  orders. 

“The  reality,  Sara 
said,  “is  that  a  lot  of 
newspapers  have  a 
pretty  high  reliance 
on  telemarketing  for 
subscriptions.” 


0 
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Advertisers  roar  over  new  rates 


Major  Colorado  furniture-store  owner 
and  others  challenging  Denver  JOA 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

The  new  joint  operating  agreement 
(JOA)  between  The  Denver  Post  and 
the  Rocky  Mountain  News  has 
sparked  a  war  of  words  between  Post 
Publisher  William  Dean  Singleton 
and  a  major  Colorado  advertiser, 
who,  along  with  other  advertisers 
alarmed  at  steep  rate  hikes,  has 
gone  to  court  to  halt  the  JOA. 

Flamboyant  American  Fumi- 


ball 


Advertiser  Jake  Jabs  can  handle  the  big  cats? 


ture  Warehouse  owner  Jake  Jabs,  who  says  rate  hikes 
are  as  high  as  1,000%,  has  filed  a  federal  lawsuit  in 
which  he  and  more  than  20  advertisers  are  seeking  to 
overturn  the  JOA.  Experts  say  their  chances  are  slim. 
Jabs,  who  has  stated  that  he  spent  about  $3  million 
advertising  in  the  tw'O  dailies  last  year,  said  Singleton 
and  Kirk  MacDonald,  president  and  CEO  of  the  Den¬ 
ver  Newspaper  Agency  (DNA),  gave  him  verbal 
promises  that  rates  would  not  be  raised  significantly. 
“These  guys  are  bullies,  and  are  playing  hard- 
,”  Jabs  told  E^P,  adding  that  he  is  through 
advertising  in  the  t\vo  papers.  “They  tell  one 
lie  after  another.”  Singleton  has  countered 
in  the  Denver  media  that  Jabs  is  a  “bully,  a 
liar,  and  a  deceptive  businessman.” 

While  he  did  not  give  figures  on  either 
the  number  of  businesses  that  have  pulled 
ads  or  how  high  rates  have  increased,  DNA 
spokesman  Jim  Nolan  said  fierce  pre- 
JOA  competition  between  the  Post  and  the 
News  held  rates  down,  sometimes  below  their 
costs.  He  said  that  the  JOA  mandates 
advertising  cannot  be  sold  at  a  loss 
and  that  Denver  has  plenty  of 
competing  media.  11 


Decision  a  defining  moment  in  libel  law 


And  it  might  mean  nothing  but  trouble 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

IN  A  CASE  SEEN  AS  A 
blow  to  the  stan¬ 
dard  definition  of  a 
“public  figure”  for  libel 
purposes,  a  major  stock¬ 
holder  in  a  failed  Califor¬ 
nia  savings  and  loan  has 
been  awarded  $2.25 
million  for  two  news 
articles  that  linked  him 
to  investment  fraud. 

Eleven  years  after  a 
suit  was  filed,  a  Los  An¬ 
geles  Superior  Court  jury 
recently  found  that  two 
Santa  Barbara  News- 
Press  articles  defamed 
Beverly  Hills  business¬ 
man  Leonard  M.  Ross. 

The  New  York  Times 
Co.  owned  the  News- 
Press  when  the  stories 


were  published  in  1988 
and  1989-  Santa  Barbara 
businesswoman  Wendy 
McCaw  bought  the 
paper  from  the  Times 
Co.  last  year. 

George  Freeman, 
Times  Co.  assistant  gen¬ 
eral  counsel,  said  an  ap¬ 
peal  is  being  considered. 
He  added  that  the  ruling 
was  a  disappointment 
because,  despite  a  high 
profile  in  Santa  Barbara, 
Ross  was  found  to  be  a 
private  figure  and  not  a 
public  one  under  the 
standard  established  by 
the  landmark  1964  New 
York  Times  v.  Sullivan 
case,  which  requires 
public  figures  to  prove 
actual  malice  —  a  much 
higher  burden  of  proof 


“We  think  it’s  an 
invalid  and  incorrect 
ruling,  given  that 
[Ross]  was  becoming 
the  leading  shareholder 
in  the  Santa 
Barbara  Sav¬ 
ings  and  Loan 
at  a  time  when 
the  savings 
and  loans  were 
certainly  a  very 
controversial 
and  newswor¬ 
thy  subject,” 

Freeman 
told  E&P. 

Sandra  Baron, 
executive  director  of  the 
Libel  Defense  Resource 
Center  in  New  York, 
agreed  that  finding  Ross 
a  nonpublic  figure  is 
“surprising.”  She  said 
that  the  case  is  also 
alarming  because  it 


hinged  on  “libel  by 
implication”  —  repiorting 
seen  as  implicitly  rather 
than  explicitly  defaming. 
“Libel  by  implication  is 
normally  ver\’ 
difficult  to  win,” 
she  said. 

Ross  was 
awarded  $2 
million  for  the 
damage  to  his 
reputation  and 
$250,000  for 
emotional 
distress. 

Other  de¬ 
fendants  in  the  suit  are 
former  News-Press 
Executive  Editor  David 
McCumber;  former  Pub¬ 
lisher  B.  Dale 
Davis,  now  deceased; 
and  the  articles’  author, 
former  business  reporter 
Kathleen  Sharp.  0 


Leonard  M.  Ross 


Beverly  Hiu.s 

BUSINESSMAN 


recount  of  undervotes 
in  Florida's  nerve- 
rackingly  close  and 
bitterly  contested 
presidential  balloting. 

Those  who  wished 
for  ultimate  ciarity 
may  have  been 
disappointed. 

“Review  Ballots  Say 
Bush,”  was  the  April 
4  headline.  However, 
the  subhed,  “But 
Gore  backers  have 
some  points  to  argue" 
shows  the  imprecise 
and  still-debatable 
nature  of  the  punch- 
card  ballots  and  their 
interpretations. 

A  day  later,  the 
Herald  reported  that, 
in  fact,  recounts  in 
Broward  and  Palm 
Beach  counties 
“could  have  given 
Gore  the  edge.” 

-  WAYNE  ROBINS 

PEACE  COMES 
TO  PALO  ALTO 

David  Danforth, 
who  accused 
his  former  partners 
at  the  Palo  Alto 
(Calif.)  Daily  News  of 
suppressing  stories 
unfavorable  to  poten¬ 
tial  advertisers,  has 
been  ordered  to  pay 
$5,728.81  in  arbitra¬ 
tion  fees  and  com¬ 
pensation  in  the  case. 

Danforth,  who  has 
started  a  number  of 
small  free  dailies  in 
California  and 
Colorado,  also  alleged 
in  his  1999  lawsuit 
that  David  Price  and 
James  Pavelich 
diverted  $400,000 
of  the  paper’s  rev¬ 
enue  to  themselves 
and  unfairly  ousted 
him  from  the  paper’s 
management  in 
1996.  Price  and 
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Pavelich  denied  the 
charges. 

The  parties  agreed 
to  let  an  arbitrator 
decide  the  case 
without  giving  a 
reason  for  the  ruling. 

-  LUCIA  MOSES 

E&P  RESETS 


Editor  &  Publish¬ 
er’s  Internation¬ 
al  Sales  &  Marketing 
Conference  has  been 
postponed  to  spring 
2002.  It  had  been 
scheduled  for  next 
month  in  Miami 
Beach,  Fla.,  and  is 
expected  to  be  held 
there  next  year. 

“We  have  not 
cancelled  this 
conference.  We  have 
simply  postponed  it 
because  of  the 
economic  slowdown,” 
said  Marsha 
Stoitman,  vice 
president  and  general 
manager  of  E&P 
Conferences.  The 
conference  is  de¬ 
signed  to  address  ad¬ 
vertising,  circulation, 
and  marketing  issues. 
-  JOE  NICHOLSON 

ANEWNEEXIY, 


Shore  Publishing, 
parent  of  four 
free  weeklies  serving 
south-central  Con¬ 
necticut,  announced 
plans  to  launch  a 
fifth  this  month. 

The  new  title, 
the  Valley  Courier, 
would  serve  Chester, 
Deep  River,  and 
Essex,  bringing  the 
group’s  distribution 
to  about  63,000. 

-  LUCIA  MOSES 


ASNE:  ‘F’  on  diversity  report  card 


Percentage  of  minorities  at  papers 
falls  for  the  first  time  in  23  years 


BY  MARK  FITZGERALD 


WASHINGTON 


WITH  MORE 

ethnic  and 
racial  minor¬ 
ity  journalists  leaving 
daily  newspapers,  the 
percentage  of  minorities 
in  daily  newsrooms  is 
down  for  the  first  time 
in  the  23  years  the 
American  Society  of 
Newspaper  Editors 
(ASNE)  has  conducted 
its  diversity  census. 

ASNE  reported  last 
week  that  the  percentage 
of  minority  journalists  in 
daily  newsrooms  fell  to 


!  11.64%  from  11.85% 
over  the  past  year.  The 
actual  number  of  minor- 
j  ity  journalists  working  at 
j  daily  papers  also  fell  to 
I  6,563  from  6,665  —  dur- 
!  ing  a  period  when  the 
i  industry  overall  added 
I  154  employees  for  total 
i  newsroom  employment 
'  of56,393. 

I  The  twin  declines 
j  come  even  as  an  indus- 
j  try  effort  to  increase  the 
;  “pipeline”  of  minority 
journalists  from  high 
school  and  college  into 
first-time  jobs  appiears 


j  to  be  paying  off  nicely. 

I  ASNE  said  nearly  600 
I  minorities  were  hired  for 
'  their  first  daily  news- 
j  room  job  last  [ — 

!  year,  the  largest  | 
increase  since 
1991.  But  that  ^ 
was  wiped  out  { 
i  by  698  bK 

!  departing 

;  minority  jour-  ^^BH 
nalists.  The 

retention  rate  , 

for  minority  ^ 

r  „  President 
joumBJists  fell  AISNn 

off  significantly 
over  the  year,  to  90% 
from  96%,  while  the  rate 
for  “nonminority”  jour¬ 
nalists  was  off  only 
slightly,  to  95%  from 
96%.  ASNE  President 


Rich  Oppel,  editor 
of  \he  Austin  (Texas) 
American-Statesman, 
called  the  results  “simply 
not  acceptable.” 
ASNE’s  board 
S  voted  to  begin 
^  “quantitative 
^  T-  research” on 
X  i  newsroom 
f  management 

.  )^B  practices  and 

PP'  minority 
retention. 

The  National 
T 

Association  of 
Black  Journal¬ 
ists  (NABJ)  challenged 
ASNE  members  to  com¬ 
mit  to  working  with  it 
to  better  retain  African 
Americans  in  various 
direct-action  ways.  11 


Tribune  Co.  plans  to  alter  domestie  poliey 


BY  MARK  FITZGERALD  i  ful  process,”  company  spokesman  John  Lyday  said. 

CH  icAGO  I  jq  be  eligible,  employees  must  declare  they  have 

FFECTivE  NEXT  JANUARY,  THE  TRIBUNE  !  been  in  an  “exclusive,  committed  relationship  of  at 
Co.  is  opening  its  health  insurance  and  least  12  months  that  is  expected  to  last  indefinitely,” 


welfare  benefits  to 
both  the  same-sex  and  the 
unmarried  heterosexual 
domestic  partners  of  em¬ 
ployees  in  all  its  business 
units,  including  its  daily 
newspapers. 

The  change  comes  about 
a  year  after  Chicago-based 
Tribune  —  which  had  not 
offered  domestic-partner 
benefits  despite  years  of 
lobbying  by  gay  journalists 
and  other  employees  — 
bought  Times  Mirror  Co., 
which  offered  the  benefits. 

At  the  time  of  the  merg¬ 
er,  Tribune  vowed  to  keep 
all  benefits  in  place  for  at 
least  a  year,  and  a  corpo¬ 
rate  team  began  to  exam¬ 
ine  new  welfare  packages. 
“This  gave  us  the  chance 
for  an  orderly  and  thought- 


r-  . 

Domestic-Partner  Benefits? 

At  15  of  the  Largest  U.S.  Newspaper  Companies 

Gannett  Co.  Inc. 

NO 

Knight  Ridder 

YES 

Tribune  Co.* 

YES 

Advance  Publications 

YES 

New  York  Times  Co. 

YES 

Dow  Jones  &  Co.  Inc. 

YES 

MediaNews  Group  Inc.** 

? 

Hearst  Newspapers 

YES 

E.W.  ScRiPPS  Co. 

NO 

McClatchy  Co. 

YES 

Cox  Enterprises  Inc. 

YES 

Belo 

NO 

Freedom  Communications  Inc. 

NO 

Washington  Post  Co. 

YES 

Media  General  Inc. 

NO 

“Yes"  means  all  or  some  employees  are  eligible  for  the  benefits. 

“No”  means  no  employees  are  eligible  for  the  benefits. 

*  Will  start  Jan.  1  **  Declined  to  answer  question 

Lyday  said.  About  22,000 
employees  will  be  covered 
by  the  new  benefits. 

“It’s  gratifying  to  know 
that  our  education  efforts 
and  the  lobbying  conduct¬ 
ed  by  gay  and  nongay 
employees  has  resulted  in 
tangible  success,”  said 
Karen  Bailis,  a  National 
Lesbian  and  Gay  Journal¬ 
ists  Association  (NLGJA) 
board  member  who  is  an 
assistant  news  editor  at 
Melville,  N.Y.-based  News- 
day,  which  is  a  former 
Times  Mirror  paper. 

From  1997  to  2000,  the 
number  of  news  organi¬ 
zations  offering  domestic- 
partner  benefits  almost 
tripled,  to  73  from  26, 
according  to  an  NLGJA 
study.  11 
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RALPH  BARRERA/AVSTIN  AMERICAN-STATESMAN 


when  our 
sports  department 
heard  that  our 
Sunday  Sports  seetion 
was  judged  as 
one  of  the  nation  s 


by  the  Assoeiated  Press  Sports  Editors 
they  suggested  a  few  changes 
to  our  newspaper. 


X  monk 


It  .GARDE-N 

Deconlinf; 

vour  inck>«  IHjM 
'  baskelbaU 

court»i*®“ 


^Petersburg 


Orou^ 
decim**” 
Y  ^  \  F»niH» 
i  '  ;  Mhoim 


hisltan^ 


25o«*^  ~~  ~  .  .  Higl'-sp®?** 

i  •'***!!!  School  District  rail  goes  in 

T#S?.  traditional  rhal 

Taxpayers^buzzer  oj^ralt 


Republicans 

prevail  cwei^ 
Oemocfatein 

jpM  decision 


Congratulations  to  our  sports  department 
on  receiving  such  recognition. 

As  for  the  other  changes, 
sorry  gang  —  we’ll  have  to  pass. 


^tPetersiburg  Slimes 

tampabay.com 
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n  11AAIND 
oil  Spring 

Vermillion,  S.D.  j 

i  Conference, 

NOTE:  To  list  j 

American 

events,  please  \ 

Association  of 

e-mail  to  calendar  , 

Independent 

@editorand  i 

News  Distributors, 

publisher.com  or 

Marriott  Marquis 

fax  to  Calendar 

Hotel,  New 

Editor  at  (646) 

York 

654-5370.  1 

-  --  J 

i 


to  i,’E;iS'<.i^ 


Dirks,  Van  Essen  &  Murray 


ARKANSAS 

Roy  Ockert  Jr.  to  editor  of  The  Jonesboro  Sun 
from  editor  of  The  Courier  in  Russellville. 
Ockert  succeeds  Editor  and  Publisher  John 
W.  TrOUtt  Jr.,  whose  family  sold  the  paper  to 
Paxton  Media  Group  Inc.  in  September. 


FLORIDA 

Ed  Lindoo  to  technical  systems  director 
for  the  E.W.  Scripps  Co.’s  Treasure  Coast 
newspapers,  which  include  the  Naples 
Daily  News,  The  Stuart  News,  The 
Tribune  in  Fort  Pierce,  and  the  Press 
Journal  in  Vero  Beach,  from  technical 
development  manager  at  the  South 
Florida  Sun-Sentinel  in  Fort  Lauderdale. 


NEWSPEOPLE  @EDITORANDPUBLISH  ER.COM 

TEXAS 

Larry  Kline 

Larry  Kline  has  been  named  executive 
vice  president  and  general  manager  of  the 
Austin  American-Statesman.  Kline,  for¬ 
merly  senior  vice  president  for  sales  and 
marketing,  succeeds  Sanford  Schwartz, 
now  vice  president  and  general  manager 
at  the  Atlanta  Journal-Constitution. 
Kline  previously  served  as  vice  president 
for  advertising  at  The  Palm  Beach  Post  in  West  Palm  Beach,  Fla,, 
and  advertising  director  at  the  Los  Angeles  Times. 


BY  JAMIE  SANTO 


GEORGIA 

Leo  Fieri  to  the  newly  created  position  of 
vice  president  of  sales  and  marketing  for 
the  publishing  division  of  Lawrenceville- 
based  Gray  Communications  Systems  Inc. 
—  which  includes  The  Albany  Herald,  the 
Gwinnett  Daily  Post  in  Lawrenceville, 
and  The  Goshen  (Ind.)  News  —  from  vice 
president  and  publisher  of  the  Daily  Post. 


ILLINOIS 

Johnny  Aguirre  to  regional  advertising 
director  for  The  Telegraph  in  Alton  and 
the  Jacksonville  Journal-Courier  from 
advertising  director  at  the  Star-Herald 
in  Scottsbluff,  Neb. 


MICHIGAN 

Ken  Winter  to  publisher  of  the  Petoskey 
News-Review  from  editor  and  general 
manager.  Winter,  who  will  remain  editor, 
succeeds  the  late  Kirk  Schaller. 


The  family  that 

plays  together. 


NEW  YORK 
Mark  Mittelstadt  to  the  newly  created 
position  of  projects  director  for  The 
Associated  Press  and  the  Associated 
Press  Managing  Editors  association 
from  AP  director  of  editorial  planning. 


Murphy  McGinnis  Media,  Inc, 

has  sold 

Farm  Talk 

(9,415  weekly  circulation) 


jpiP*ir“-  NEW  JERSEY 

f  Robert 

Mawhinney 

V  MSM  newly  cre- 

ated  position  of 
V marketing  direc¬ 
tor  for  The  Press  of  Atlantic  City 
and  parent  South  Jersey  Pub¬ 
lishing  Co.  from  director  of 
sales  and  marketing. 


Community  Newspaper  Holdings,  Inc. 

We  are  pleased  to  have  represented 
Murphy  McGinnis  Media,  Inc.,  in  this  transaction. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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iik-adams/austin  american-statrsman;  mawhinney;  Gary  l.  shivers/the  press  of 


reporters  NJPA  Journal¬ 
ists  of  the  Year:  Brian 
Kladko  of  The  Record  in 
Hackensack  (dailies)  and 
Larry  Savadove  of  The 
Sand  Paper  in  Surf  City 
(weeklies). 


Ana,  Calif.,  for  “The  Body 
Brokers.”  Awards  will  be 
presented  June  16  in 
Chicago. 


Fire  Department:  Out  of 
Service";  and  Mark 
Katches,  William  Heisel, 
Ronald  Campbell,  Sharon 
Henry,  and  Michael 
Goulding,  The  Orange 
County  Register  in  Santa 


newspaper  circulation 
categories  were:  Gina  Ed¬ 
wards,  Naples  (Fla.)  Daily 
News  for  “Stadium 
Naples";  Melvin  Claxton 
and  Charles  Hurt,  The 
Detroit  News  for  “Detroit 


Investigative  Reporters 
and  Editors  Inc.  an¬ 
nounced  the  winners  of 
the  2000  IRE  Awards. 
Winners  in  the  three 


The  New  Jersey  Press  As¬ 
sociation  has  named  two 


OBITUARIES 


Mittelstadt  will  be  based  in  New  York. 
Robert  Naylor  to  director  of  editorial 
planning  in  New  York  from  AP  chief  of 
bureau  in  Albany. 


nearly  30  years,  McCoy 
had  been  editor  of  The 
News-Democrat  since 
1991.  He  wrote  the  “I 
Say”  column  on  the 
News-Democrat’s  editori¬ 
al  page.  McCoy  received 
the  President’s  Award 
from  the  Tennessee  Press 
Association  last  year. 


Rowland 

Evans 

79,  Died  March  23 
JOURNALIST  AND  FORMER 
CO-AUTHOR  OF  “INSIDE  REPORT' 


Rich  Galant  to  deputy  managing  editor 
at  Newsday  in  Melville  from  associate 
managing  editor. 

Les  Payne  to  deputy  managing  editor 
from  associate  managing  editor. 


A  GENTLEMANLY  RE- 

porter  who  pounded  JIP' 

the  Washington  beat 
from  Capitol  Hill  to  the 
Metropolitan  Club,  Evans 
died  of  cancer. 

After  serving  in  the  Marines  during  World  War 
II,  he  took  a  reporting  job  at  The  Bulletin  in 
Philadelphia.  He  then  spent  10  years  in  Washing¬ 
ton  for  The  Associated  Press  before  covering 
national  politics  at  the  New  York  Herald  Tribune. 

In  1963,  he  teamed  with  Robert  Novak  of  The  Wall 
Street  Journal  to  write  “Inside  Report,”  a  syndicat¬ 
ed  political  column  that  combined  hard-earned 
facts,  inside  connections,  and  sage  analysis.  The 
duo  moved  to  TV  with  CNN’s  “Evans  and  Novak.” 
Evans  retired  from  the  column  in  1993.  “Several 
obituaries ...  described  him  as  a  conservative,” 
wrote  Novak  of  his  friend.  “More  appropriately,  he 
should  be  remembered  as  a  reporter  and  a  patriot.” 


OHIO 

Shanda  Miller  to  classified  advertising 
manager  of  the  Akron  Beacon  Journal 
from  regional  and  national  advertising 
manager  at  The  Bakersfield  Californian. 


John  Lewis  Stone 

83,  Died  March  23 
FORMER  EDITOR  OF  THE 
UUSKOGU  (OKLA.)  DAIVf 
PHOENIX  t  TIUES-DEUOCftAT 


OKLAHOMA 
Clydette  Womack  to  direct-marketing 
manager  for  The  Daily  Oklahoman  in 
Oklahoma  City  from  marketing 
development  manager. 

John  White  to  display  advertising  manager 
from  general  manager  of  Distribution 
Systems  of  Oklahoma  in  Oklahoma  City. 


STONE  SPENT  35  YEARS 
at  the  Daily  Phoenix, 
retiring  as  editor  in  1981. 
A  past  president  of  the 
Oklahoma  Press  Asso¬ 
ciation,  he  also  was  a 
founding  member  of  the 
Five  CKilized  Tribes 
Museum  in  Muskogee. 


Stan  Middleton  to  circulation  manager 
of  The  Daily  Ardmoreite  from  distribu¬ 
tion  manager.  Middleton  succeeds  Jim 
Hefley,  now  customer-service  manager. 


Bill  Yates 

79,  Died  March  26 

CARTOONIST  AND  FORMER 
COMICS  EDITOR  FOR  KING 
FEATURES  SYNDICATE 


Jack  Herman 

79,  Died  March  25 
FORMER  SPORTSWRITER  FOR  THE 
ST.  LOUIS  GLOBE-DEMOCRAT 


Diane  £.  Bonner 

6l,  Died  March  26 
CO  OWNER  OF  THE  SEMIWEEKLY 
POWEU  (WYO.)  TRIBUNE 


WISCONSIN 
Yasha  Holmes  to  advertising  director  of 
the  Herald  Times  Reporter  in  Manitowoc 
from  classified  advertising  manager  at 
the  Rockford  (Ill.)  Register  Star. 


Most  cartoonists 
and  editors  don’t 
know  what  it’s  like  to  be 
in  the  other  person’s 
shoes,  but  Yates  did.  He 
served  as  comics  editor  of 
King  Features  Syndicate 
from  1978  to  1988,  but 
was  also  a  cartoonist  who 
worked  on  “Redeye,” 

“The  Small  Society,”  and 
“Professor  Phumble.”  The 
Alabama  native  and 
longtime  Connecticut 
resident  died  of  compli¬ 
cations  from  pneumonia 
and  Alzheimer’s  disease. 

—  DaveAstor 


Bonner  was  not 
only  a  co-owner  of 
The  Powell  Tribune  but 
also  a  co-producer  of  the 
paper  for  almost  30 
years.  At  the  time  of  her 
death,  she  was  both  the 
Tribune's  director  of 
advertising  and  a  weekly 
columnist.  Bonner  was 
the  first  woman  to  serve 
on  the  Powell  City 
Council  and  the  first 
woman  elected  president 
of  the  Wyoming  Press 
Association. 


Herman  covered 
the  highs  and  lows 
of  St.  Louis  sports  for  the 
old  Globe-Democrat  for 
39  years  before  retiring 
in  1984.  He  also  served 
as  scorekeeper  for  base¬ 
ball’s  Cardinals  through 
the  1999  season. 


;  NEW  YORK 

to  assistant  man- 
aging  editor  in 
\  charge  of  inter¬ 

national,  national,  and  state 
news  for  Newsday  in  Melville 
from  national  editor. 


Richard  McCoy 

55,  Died  March  26 
EDITOR  OF  THE  NEWS-DEMOCRAT 
IN  WAVERLY,  TENN 

A  Tennessee  news- 
paper  veteran  of 
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EDITORIALS 


The  latest  study  ot  news  media  outlets  being  served 
shows  newspapers  have  the  best  policy:  Just  say  no 


IT’S  IRRITATING  ANYTIME  A  PROCESS 
sen'er  shows  up  in  the  newsroom, 
hut  its  infuriating  when  their 
subpoenas  successfully  conscript 
reporters  into  becoming  part  of  the  prose¬ 
cution  or  defense  team.  Lately,  there’s  been 
plenty  to  be  infuriated  about. 

There  was  the  five-day  prison  stay  that 
Tim  Crews  of  the  tiny  Sacramento  Valley 
Mirror  in  Artois,  Calif.,  endured  last  spring 
because  he  refused  to  name  sources  for  his 
reporting  of  a  criminal  case.  There  was  the 
California  college  newspaper  editor  forced 
to  turn  over  his  unpublished 
notes  and  photos  of  a  fight 
witnessed  by  literally  thou¬ 
sands.  And,  a  few  weeks 
ago,  there  was  the  unedify¬ 
ing  end  to  the  long  struggle 
over  notes  that  Doug  Un¬ 
derwood  used  to  prepare  an 
article  for  the  Columbia 
Journalism  Review  —  a 
subpoena  given  birth,  in¬ 
credibly  enough,  by  newspaper  journalists. 

As  maddening  as  these  cases  are,  the 
latest  biennial  study  by  the  Reporters 
Committee  for  Freedom  of  the  Press 
(RCFP)  brings  the  happy  news  that  they  are 
actually  exceptions  to  a  more  general  trend: 
News  organizations  are  receiving  signifi¬ 
cantly  fewer  subpoenas  from  prosecutors, 
defense  lawyers,  and  civil  litigants  intent 
on  fishing  through  unpublished  reporters 
notes  and  video  outtakes  or  forcing 
journalists  to  testify  in  court. 

Based  on  responses  from  328  news¬ 
papers  and  112  TV  stations,  the  RCFP 
study  found  the  average  news  organization 
received  three  subpoenas  in  1999,  down 
from  an  average  4.6  in  its  1997  survey. 

Like  any  average,  that  doesn’t  tell  the  whole 


Lawyers  target 
TV  stations  far 
more  often. ... 
Appeasement 
only  encourages 
subpoenas. 


story  —  which  is  that  lawyers  target  TV 
stations  with  subpoenas  far  more  often 
than  newspapers.  More  than  three- 
quarters  of  the  stations  received  at  least 
one  subpoena  during  the  year,  and,  of 
those,  the  average  station  received  more 
than  10.  By  contrast,  just  35%  of  news¬ 
papers  were  served  with  even  one  sub¬ 
poena,  and  those  papers  averaged  3.4. 

RCFP  statistics  also  suggest  why  this  dis¬ 
parity  exists.  Bluntly  put,  appeasement  only 
encourages  subpoenas.  In  1999,  TV  stations 
complied  with  subpoenas  667  times  with¬ 
out  putting  up  any  kind  of 
fight.  Newspapers  did  that 
just  84  times.  TV  went  to 
court  to  fight  only  29  of 
936  subpoenas  received, 
while  newspapers  chal¬ 
lenged  69  of 390. 

If  TV  news  organiza¬ 
tions  think  making  nice 
helps  persuade  lawyers  to 
drop  subpoenas,  here’s  the 
reality:  TV  was  able  to  negotiate  withdraw¬ 
al  of  a  subpoena  just  18%  of  the  time,  while 
newspapers  got  36%  dropped  that  way. 

Despite  this  proven  success,  a  few  news¬ 
papers  faced  with  difficult  subpoena  situa¬ 
tions  have  begun  to  borrow  an  unfortunate 
tactic  from  TV.  To  preserve  the  fiction  that 
they  aren’t  cooperating  with  a  subpoena, 
they  have  begun  publishing,  online  or  in  the 
paper,  exactly  the  notes  or  photos  likely  to 
be  subpoenaed.  Journalists  may  fool  them¬ 
selves  into  believing  this  somehow  demon¬ 
strates  they  are  not  becoming  agents  of  the 
prosecution  or  defense,  but  skittish  poten¬ 
tial  sources  won’t  be  so  easily  duped. 

Newspapers  should  stick  instead  to  their 
proven  winning  strategy  —  fighting  like  the 
First  Amendment  depends  on  it. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
The  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 


OFFICES:  General:  770  Broadway,  New  York,  NY  10003;  Voice:  (646)  654-5119,  Editorial  fax:  (646)  654-5370;  Advertising  fax: 
(646)  654-5360,  Corporate  e-mail:  edpub(3editorandpublisher.com:  Web  site:  http://www.editorandpubiisher.com.  Chicago:  6505  W. 
Palatine  Ave..  Chicago.  IL  60631;  (773)  792-3512;  fax  (773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large.  Carmel:  RO.  Box  223513, 
Carmel,  CA  93922-3513;  (831)  625-6902;  fax  (831)  625-6911.  Jill  Martin,  Western 
Regional  Advertising  Manager.  Washington:  1700  K  St.  NW,  Suite  306,  Washington,  DC 
20006;  (202)  833-2551.  Todd  Shields.  Washington  Editor.  Sacramento:  5541  Callister 
Ave  ,  Sacramento.  CA  95819;  (916)  837-7219.  Joel  Davis,  West  Coast  Editor 
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the  one  working  for  NASCAR.  Perhaps  1 
someone  can  explain  how  this  is  less  of  j 
an  invasion  of  the  family’s  privacy.  j 

Independent  review  of  this  accident  is 
vital,  and  the  newspaper  deserves  to  be 
congratulated  for  its  persistent  and 
responsible  pursuit  of  that  objective. 

JONATHAN  KRIM  ! 

EXECUTIVE  EDITOR  j 
TheStreet.com  I 
New  York  j 

‘TH[»IN0S':0NIIHI6HN0TE 

IT’S  A  GOOD  THING  THAT  TONY  SoPRANO  j 
lives  in  The  Star-Ledger  of  Newark’s  | 
territory  [“Hot  Type:  The  Mob’s  j 
hometown  paper,”  March  19,  P-  28].  If  he  | 
lived  in  Bergen  or  Passaic  counties.  The  j 
Record  would  have  uncovered  his  dealings  I 
long  ago.  Our  track  record  proves  it.  ' 

In  1998,  our  series  “Dirty  Money” 
uncovered  money-laundering  schemes 
throughout  New  Jersey  and  won  the  Tom 
Renner  Medal  for  investigative  reporting 
on  crime.  Within  a  year,  we  uncovered  j 
criminals  working  as  licensed  home  I 


health  aides  and  then-Gov.  Christine 
Todd  Whitman  quickly  went  into  action 
to  clean  up  local  health-care  regulations. 
Most  recently,  the  Bergen  County  sherilF 
resigned  last  year  —  due,  in  no  small 
part,  to  our  exposure  of  financial  dealings 
in  his  office. 

Tony  Soprano,  being  the  family  man 
that  he  is,  made  the  right  choice  living  in 
Essex  County.  His  film  crews  are  spotted 
around  Bergen  County  on  a  regular  basis, 
but  if  he  really  lived  and  worked  here, 
we  would  have  had  him  figured  out  a  long 
time  ago. 

We  understand  why  he  made  The 
Star-Ledger  his  hometovvm  paper.  He’s  a 
lot  safer  that  way. 

RHONA  BRONSON 

DIRECTOR  OF  MARKETING 
North  Jersey  Media  Group 

AIN'T  IT  THE  TRUTH? 

IT  NEVER  FAILS,  DOES  IT?  WHENEVER 
one  of  US,  in  a  righteous  snit,  nails 
another  practitioner  of  the  craft  for 
a  slippance  of  technique,  we  commit 
one  ourselves  in  our  complaint.  Like 


any  Law  of  the  Universe,  it’s  fascinating. 

My  reference  is  to  the  March  19  letter 
by  Kathleen  Cooper  of  Miami  [“Hanging 
our  hed  in  shame,”  p.  15].  After  reading 
the  E^P  headline  “HERALD  MEDIA/ 
A-MASS.-ES  7,”  she  felt  compelled  to 
write:  “A  reminder  to  headline  writers 
that  their  first  purpose  is  to  inform  might 
be  in  order.” 

Unfortunately,  she  prefaced  her 
complaint  by  saying,  “As  an  editor 
who  can  appreciate  the  challenges 
presented  by  a  tight  headline  count,  it’s 
often  tempting  for  good  headline  writers 
to  show  off  a  bit ...  ”  Well,  maybe  so  —  but 
her  point  was  stated  ungrammatically,  in 
the  form  of  a  dangling  participle.  Like 
“good  headline  writers,”  some  editors  may 
feel  the  need  to  “show  off  a  bit.”  But  in 
Cooper’s  case,  perhaps,  “a  reminder  that 
their  first  purpose”  is  to  use  the  language 
correctly  “might  be  in  order.” 

Well,  that’s  my  righteous  snit.  I’m 
sure  I  made  a  mistake  in  it.  But  go  after 
it.  Cooper  and  E^P.  It’s  a  Law  of  the 
Universe. 

RICHARD  MC  CORD 

Santa  Fe,  N.M. 


State  Farm  Insurance  has  sponsored  the 
largest  research  study  ever  conducted  in 
the  United  States  to  determine  how  and 
why  children  are  killed  and  injured  in 
auto  crashes. 

To  leam  more  about  the  findings  con¬ 
tact  State  Farm  at  309.766.0935  or  visit 
www.statefarm.com/kidsafety.htm 


Like  a  good  neighbor. 
State  Farm  is  thereJ^ 

State  Farm  Insurance  Companies 
Home  Offices:  Bloomington, 

Illinois 


Search 


Most  4-to-8-year-olds 
hurt  in  crashes 
are  not  in  booster  seats. 


Most  children  between  the  ages  of  4  and  8 
are  inappropriately  buckled  up  in  adult  seat  belts. 
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Most  publishers  and  editors  feel  margins  in 
error,  and  fear  negative  impact  on  industry 

BY  GREG  MITCHELL 


industry  as  a  whole  can  expect  to  maintain 
margins  double  the  10%  to  15%  norm  in 
other  industries  —  and  what  would  happen 
in  a  recession.  Analysts  point  out  that 
publicly  owned  companies  are  particularly 
vulnerable,  with  impatient  shareholders 
to  satisfy. 

And  so  we  asked  TIPP  to  survey  pub¬ 
lishers  and  editors  at  both  privately  and 
publicly  owned  dailies,  with  responses 
reflecting  the  industry’s  proportion  of  small, 
midsize,  and  large  papers.  TIPP,  a  unit  of 
TechnoMetrica  Market  Intelligence,  based 
in  Oradell,  N.J.,  has  carried  out  several 
other  surveys  for  E^P  in  the  past  two  years. 

Raghavan  Mayur,  TIPP’s  president, 
points  out  “one  silver  lining”  in  his  latest 
findings.  “Ov'er  two-thirds  of  those 
surveyed,”  he  points  out,  “believe  they 
can  still  grow  their  newspapers  in 
economically  slow  periods.” 

Cutting  remarks 

Evidence  of  widespread  cuts  has  been 
mainly  anecdotal,  not  qu£mtified.  Now,  how¬ 
ever,  TIPP  has  found  that  50%  of  publicly 
owned  papers,  and  38%  of  privately  owned 
papers,  have  cut  staff.  The  most  popular  area 
to  slash  is  the  newsroom,  with  production 
and  circulation  close  behind  (and  the 


A  CLEAR  MAJORITY  OF  A  BROAD  SAMPLE  OF  U.S.  NEWS- 

paper  publishers  and  editors  have  told  E^P  that 
recent  cutbacks  at  their  papers  were  directed  by  their 
parent  companies,  in  most  cases  mandated  to  main¬ 
tain  a  certain  profit  margin.  While  these  publishers 
and  editors  carried  out  the  orders,  most  of  them  believe  the  cuts  will 
have  a  negative  impact,  both  in  the  short  term  and  long  term. 

And,  by  about  a  4-to-3  ratio,  they  feel  that  margin  management  is 

“bad  for  the  newspaper  industry.”  now,  quit  after  the  paper’s  parent,  Knight 

Surprisingly,  however,  most  of  the  Ridder,  ordered  him  to  hike  the  Mercury 

respondents  believe  that  the  worst,  in  terms  News'  already  hefty  profit  margin  (which  has 
of  cutbacks,  is  over.  The  first  cuts  may  have  varied  from  22%  to  29%),  despite  a  slowing 
been  tbe  deepest.  of  tbe  national  economy  and  the  severe 

The  latest  ££5fP/TIPP  poll  of  77  publish-  '  downturn  in  Silicon  Valley.  Harris  said 
ers  and  62  editors  from  around  the  country  the  cuts  that  would  have  followed  these 

was  commissioned  in  the  midst  of  the  demands  “would  have  been  injurious  to  both 

landmark  debate  set  off  by  tbe  abrupt  tbe  journalistic  integrity”  of  bis  paper  and 

resignation  of  San  Jose  (Calif)  Mercury  “the  vitality  of  the  franchise  in  the  long  term.” 

News  Publisher  Jay  T.  Harris  last  month.  This  episode  forced  to  the  surface  rarely 

Harris,  as  nearly  everyone  must  know  by  aired  fears  about  how  long  the  newspaper 


TIPP  POLL 


Several  hundred 
editors  and  pub¬ 
lishers  of  dailies 
of  varying  size 
(reflecting  the 
overall  industry) 
were  faxed 
questionnaires  at 
the  end  of  March. 
Of  this  sample,  77 
publishers  and  62 
editors  responded, 
confidentially. 


Were  those  cutbacks  directed 
by  parent  company? 


What  profit  margin  are  you 
expected  to  maintain? 

□  Under  10%  Hl0%-19% 

□  20%-29%  ■30g9% 


Is  margin  management 
good  or  bad  for  industry? 


Staff  cutbacks  in  past 
quarter? 


Yes  HNo  I  I  No  Answer  (N.A.) 
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Web  and  marketing  touched  fairly  lightly). 

But  cuts  go  beyond  staffing,  eating  away  at 
the  printed  product  —  with  publicly  owned 
papers  (as  many  have  suspected)  leading  the 
way.  These  cuts  are  more  pervasive  than  we 
might  have  guessed:  84%  of  all 
papers  have  cut  general  operating 
expenses;  70%,  the  number  of 
pages;  37%,  the  length  of  some 
sections;  and  28%,  certain  sections 
altogether.  In  each  area,  the  publicly 
owned  papers  were  more  prone  than 
the  privates  to  swing  the  ax.  And  in 
every  case,  midsize  and  larger  pa¬ 
pers  were  more  likely  to  cut  than  smaller  pa¬ 
pers  (with  less  than  50,000  circulation). 

The  public/private  split  again  showed  up 
in  the  question  of  who  ordered  the  cutbacks. 
At  the  publicly  owned  papers,  cuts  were 
largely  or  partly  directed  by  the  parent  com¬ 
pany  in  94%  of  cases,  exactly  twice  the  per¬ 
centage  reported  at  privately  owned  papers. 

At  both  types  of  papers,  when  orders 
did  come  down,  the  cutbacks  were  directed 
“to  help  reach  a  certain  profit  margin”  in 
more  than  90%  of  cases. 

In  other  words:  margin  management 
rules.  And  what  exactly  are  those  margins? 
Many  publishers  and  editors  would  not 
disclose  these  numbers,  but  among  those 


who  did  confide  in  us,  the  numbers  are 
eye-popping:  nearly  four  in  10  said  their 
margin  is  30%  to  39%,  with  almost  as  many 
pegging  it  at  20%  to  29%- 

Given  the  emphasis  on  maintaining 


Nearly  three  out  of  four  papers  have 
already  reduced  pa^es,  and  one  in 
four  has  eliminated  hntire  sections.  i 


unusually  high  margins,  what  is  the  outlook 
for  fiirther  staff  cuts?  Only  28%  of  our 
sample  feel  they  will  have  to  trim  staff  in  the 
coming  six  months.  Where  it  does  occur,  the 
newsroom  will  again  bear  the  brunt,  with 
production  following.  (Amazingly,  Web 
workers,  from  these  results,  seem  to  have  less 
to  fear  thsm  any  of  their  co-workers.)  Perhaps 
publishers  and  editors  feel  they’ve  already 
trimmed  fat  and  surely  no  one  will  now  order 
them  to  slice  away  muscle  or  meat. 

Feeling  marginalized 

How  do  editors  and  publishers  feel  about 
all  this?  In  a  word:  worried. 

Only  28%  claim  that  current  or  expected 


Cuts  like  a  knife... 

What  do  you  believe  short-term 
impact  of  cutbacks  will  be? 


What  do  you  believe  long-term 
impact  of  cutbacks  will  be? 


...  but  growtli  possible 

Do  you  believe  your  newspaper 
can  grow  in  economic  downturn? 


I  I  Positive  ■  Negative  I  IN.A. 


No  IZlN-A 


cutbacks  will  have  a  positive  impact  on  their 
newspapers,  with  62%  predicting  a  negative 
result  (and  almost  one  in  10  saying  it  will 
be  “very  negative”).  The  results  are  fairly 
uniform  across  all  types  and  sizes  of  papers 
and  among  both  editors  and  publishers. 

The  same  finding  applies,  overall,  in 
regard  to  long-term  projections,  but  here  a 
huge  gap  opens  between  publishers  and 
editors.  Exactly  half  of  the  publishers,  appar¬ 
ently  endorsing  the  lean-and-mean  concept, 
expect  cuts  to  lead  to  positive  long-term  re¬ 
sults  —  but  only  15%  of  editors  feel  this  way. 

A  widely  respected  editor  for  a  large- 
circulation  daily  who  took  part  in  our 
survey  told  us,  referring  to  the  industry  as 
a  whole,  “We  print  good  papers  in  good 
times,  and  say  they  are  good  in  bad  times.” 

In  any  case,  there  is  widespread 

skepticism,  possibly 
even  resentment, 
about  margins  calling 
the  tune.  About  42% 
of  the  sample  consider 
margin  management 
“bad”  for  the  industry, 
with  32%  saying  it’s 
“good”  (the  rest 
offering  no  opinion).  Again,  a  chasm 
divides  editors  (three  out  of  four  say  it’s 
“bad”)  and  publishers  (a  slight  majority 
claim  it  is  “good”). 

Profiting  by  mistake? 

Despite  the  many  obstacles,  71%  of  our 
sample  say  that  their  newspaper  can  grow 
even  in  a  slow  economic  p)eriod.  How  will 
they  attempt  to  do  this? 

The  greatest  number  cite  shoring  up  circu¬ 
lation  and  ad  revenue  while  reducing  costs 
(that’s  not  exactly  rocket  science).  But  a  large 
number  also  looks  to  boost  marketing  and 
advertising,  forge  cooperative  ventures  with 
other  media,  and  “place  more  accent  on  the 
Web.”  Stepping  boldly  where 
others  fear  to  tread,  10%  say 
they  will  “spend  more  while 
competitors  scale  back.” 

Finally,  asked  to  weigh  in 
on  two  burning  industry- 
related  issues  under  consider¬ 
ation  in  Washington,  61%  of 
the  sample  endorsed  the  cur¬ 
rent  move  to  ease  cross-own¬ 
ership  rules  —  and  72%  said 
that  reducing  or  eliminating 
the  estate  tax  would  have  a 
“positive”  impact  on  their 
industry.  In  the  meantime, 
as  our  survey  shows,  they  will 
keep  one  eye  on  the  page,  the 
other  on  the  margins.  11 
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At  publicly  owned  papers 

Satisfying  Wall  Street 
can  prove  very  costly 


BY  LUCIA  MOSES 

IN  THE  PAST  THREE  MONTHS,  "DlE  UmES 
Herald-Record,  an  82,935-circulation 
daily  in  Middletown,  N.Y.,  has 
reduced  its  number  of  pages,  cut  back 
on  travel  and  entertainment,  and  left  job 
vacancies  unfilled.  Part  of  Dow  Jones  &  Co. 
Inc.’s  Ottaway  Newspapers,  it  took  the 
actions  to  meet  its  2001  profit-margin  goal 
of  32%,  which  exceeds  the 
industrywide  average. 

Executive  Editor 
Michael  Levine  knows 
the  thinner  paper  hasn’t 
gone  unnoticed  by  readers, 
and  he  worries  that  the  ■ 
cost  cuts  will  harm  the  I  > 

quality  of  the  paper  in  - 

the  long  run.  “I’m  so 
tired  of  hearing  about 
profit  margins,”  he 
laments.  “If  the  economy’s 
down  some,  why  aren’t 
profit  margins  down  some?” 

The  pressure  is  on  public  companies  to 
raise  profit  margins,  and  newspaper 
companies  are  no  different.  Monthly 
margin  mandates  have  replaced  quarterly 
goals  at  some  newspaper  chains.  The  heat  is 
especially  intense  now,  with  the  economic 
slump  being  called  the  worst  since  the  1991 
recession. 

And  the  pressure  to  raise  profit  margins 
is  building.  Fail  to  improve  over  time  — 
and  investors  will  put  their  money 
elsewhere,  the  stock  price  will  fall,  and 
the  company  could  fall  prey  to  a  takeover. 
How,  then,  can  publicly  held  newspaper 


companies  satisfy  their  shareholders  in 
tough  times  —  and  still  plan  for  the  long 
term?  Industry  veterans  say  careful  plan¬ 
ning  and  expense  control  are  the  keys  to 
sidestepping  measures  that  could  harm  the 
quality  of  the  newspaper. 

Vormer  Los  Angeles  Times  Publisher  Otis 
Chandler  says  publishers  should  anticipate 
downturns  and  look  for  cuts  that  readers 
wouldn’t  notice,  such  as  proposed  new 


A  lot  of  his  shareholders  would 
“like  to  see  us”  match  Gannett. 

TONY  RIDDER,  Knight  Ridder 

His  company  thinks  layoffs  “are 
very  costly,  long  term.” 

GARY  PRUITT,  McCiatchyCo 


j  sections  and  nonessential  news  coverage. 

I  “It’s  a  balancing  act,”  says  Chandler,  who  is 
credited  with  turning  the  L.A.  Times  into  a 
first-rate  newspaper.  “Sometimes  you’re 
lean  and  you  don’t  have  much  to  cut.” 
j  Chandler  recalls  how  financial  pressure 
I  on  the  L.A.  Times  parent  Times  Mirror  Co. 
intensified  after  it  went  public  in  the  1960s. 
As  publisher  of  the  company’s 
flagship,  he  tried  to  explain  the  nature  of 
the  business  to  financial  analysts  who  had 
j  never  talked  to  a  newspaper  executive. 
“Analysts  don’t  like  these  long-term  goals, 
because  they  don’t  see  the  results,”  Chand¬ 
ler  says.  “I  always  told  them,  “You  cannot 
have  a  successful  newspaper  if  it  doesn’t 


have  a  very  successful  editorial  product.’” 

A  few  newspaper  companies,  such  as  the 
Washington  Post  Co.  and  the  McClatchy 
Co.,  have  been  able  to  sell  investors  on 
their  strategy  of  building  long-term 
journalistic  values  while  de-emphasizing 
short-term  profits. 

McClatchy  President  and  CEO  Gary  Pruitt 
says  the  company  has  avoided  staff  expan¬ 
sion  in  good  times  and  layoffs  in  hard  times 
because  he  feels  that  doing  so  may  create 
an  unevenness  in  quality,  as  well  as  hurt 
morale  and  cost  the  company  in  severance 
payouts.  “We  don’t  think  it  makes  sense  to 
jerk  readers  or  advertisers  [around],  but  try 
to  maintain  an  even  keel,”  he  says.  “We 
think  [layoffs]  are  very  costly,  long  term.” 

McClatchy  hasn’t  escaped  the  effects  of 
the  economic  slowdown;  2001  ad  revenue 
was  essentially  flat  through  February.  But 
Pruitt  says  the  company  can  turn  the 

downturn  into  an  opportu¬ 
nity  by  working  to  build 
;  market  share  —  while 
other  media  scale  back. 

Pruitt  concedes  that 
this  talk  about  quality 
journalism  is  probably  lost 
on  the  financial  community. 
But  he  talks  about  it, 
anyway.  “I  think  the  more 
sophisticated  Wall  Street 
analysts  and  investors 
recognize  that,  longer  term, 
there  is  a  nexus  between  market  share  and 
performance,”  he  says.  The  company  has 
paid  a  price  for  its  strategy:  Operating 
income  margins  have  been  at  or  below 
the  industry  average  in  recent  years. 

“I  don’t  think  McClatchy  is  ever  going  to 
be  on  the  cover  of  Business  Week  or  Forbes 
as  a  go-go  company,”  Pruitt  acknowledges. 
But  that’s  OK  with  him.  “We’re  comfortable 
with  the  kind  of  company  we  are,”  he  says. 
“It’s  our  version  of  the  best.” 

Knight  Ridder  CEO  Tony  Ridder,  whose 
compemy  plans  to  reduce  its  work  force  by 
2%  this  year  through  attrition,  buyouts, 
and  layoffs,  says  its  higher  profit-margin 
goal  is  not  at  odds  vidth  quality.  Knight 
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IIIIE  builds 


Ridder  took  the  unusual  step  of  setting 
higher  margin  targets  even  as  the  economy 
headed  for  a  slump;  meanwhile,  layoffs 
announced  at  some  of  its  papers  have 
sparked  loud  opposition. 

Knight  Ridder’s  goal  is  to  raise  its 
margins  to  the  mid-20%  area,  on  par  with 
the  Tribune  Co.  Ridder  says  the  company 
determined  that  it  can  reach  that  target 
without  jeopardizing  the  quality  of  its 
newspapers,  even  though  the  company 


is  cutting  its  work  force  to  get  there. 

Ridder  says  that  his  cost-cutting  initia¬ 
tives  aren’t  out  of  line  with  what  other 
newspaper  publishers  are  doing  in  the  face 
of  the  advertising  slowdown.  Many  jour¬ 
nalists  don’t  understand  that  newspaper 
companies  are  judged  against  their  peers, 
he  said,  and  Knight  Ridder’s  operating 
margins,  at  about  19%  in  1999,  lagged  be¬ 
hind  the  industry  average  of  about  21%.  It’s 
not  enough  to  simply  be  profitable,  he  says. 


!  “I  think  a  lot  of  our  shareholders  would 
like  to  see  us  at  the  same  level  as  Gannett,” 

I  he  adds.  Gannett  Co.  Inc.  is  one  of  the 
industry’s  best-performing  chains,  with 
an  operating  margin  of  about  29%. 

Wall  Street  isn’t  going  to  stop  demanding 
increased  profits,  but  James  O’Shea,  man- 
:  aging  editor  for  the  Chicago  Tribune,  says 
journalists  can  influence  decision-making 
by  getting  into  upper  management:  “If 
you’re  not  at  the  table,  then  you  risk  not 
having  a  voice  at  the  table.” 

Levine,  of  Middletown’s  Times  Herald- 
\  Record,  would  agree.  Asked  recently  to 
!  address  Dow  Jones  shareholders,  he  told 
the  group  that  it  takes  time  and  people  to 
do  the  work  that  wins  prizes  such  as  the  In- 
1  vestigative  Reporters  and  Editors  journal¬ 
ism  award  his  paper  received  last  year, 
i  “I’m  not  sure  we’ve  made  our  case  to 
I  shareholders,”  he  says.  “I  think,  as  editors, 
i  we  need  to  speak  up.”  11 


At  privately  owned  papers 

Taking  it  slow  when  profits  speak 


BY  WAYNE  ROBINS 


I  HIS  IS  ONE  OF  THOSE  MOMENTS  THAT 


T  makes  everybody  understand  the 
advantage  of  working  for  a  family- 
owned  company,”  says  Vivian  Waixel,  vice 
president  and  executive  editor  of  The  Record, 
in  Hackensack,  N.  J.,  and  the  North  Jersey 
Herald  &  News  in  nearby  West  Paterson, 
both  owned  by  North  Jersey  Media  Group 
Inc.  (formerly  Macromedia). 

Yes,  the  papers  have  diminished  revenue 
expectations.  “Several  of  our  advertisers  have 

gone  out  of  business,  and  we’re  _ 

girding  against  a  tough  year,” 

Waixel  says.  “But,  happily,  we’re 
not  looking  at  hiring  freezes, 
salary  freezes,  or  layoffs.” 

There  may  not  be  a  news¬ 
paper  in  the  country  that  isn’t 
looking  to  control  costs  and 
improve  profit  margins  after 
years  of  seemingly  effortless 
growth.  But  after  many 
conversations  with  publishers, 

editors,  and  executives  with  _ _ 

organizations,  big  and  small,  it’s 
clear  the  breathing  is  a  little  easier  for 
privately  owned  newspaper  companies,  such 
as  North  Jersey  Media  Group,  which  can 
operate  without  Wall  Street  spotlighting 
monthly  margins  and  shareholder  value. 


Waixel  credits  the  leadership  and  proximi¬ 
ty  of  Chairman  and  CEO  Malcolm  Borg, 
whose  family  owns  The  Record,  for  equanim¬ 
ity  in  the  face  of  discouraging  profit  margins. 

“From  the  top,  we  were  told  that  there  was 
not  going  to  be  a  blanket  strategy  [of  across- 
the-board  cuts]  that  would  keep  us  from  get¬ 
ting  where  we  needed  to  go,”  Waixel  says. 
“The  decisions  are  made  under  your  roof; 
you  have  more  input  on  how  to  achieve  the 
results  you  need  to  succeed.  I’m  not  dealing 
with  someone  halfway  around  the  world. 
Malcolm  Borg’s  office  is  literally  two  doors 


She  hasn't  had  to  face  a 
“blanket  strategy”  of  cuts. 

VIVIAN  WAIXEL.  The  Record,  H.\ckensack,  N.J 


At  his  Hearst  paper,  they  don’t 
respond  so  quickly  to  market  dips. 

REX  SMITH,  Times  Uhiox,  .\lbany,  N.Y 


down  from  mine,  and  that  makes  a  lot  of 
difference.” 

Cost  reductions  are  coming  by  tiying  to 
control  newsprint  and  convention  travel 
costs,  and  by  re-examining  areas  of  low 


reader  interest.  “We’ve  looked  for  ways  to 
hold  the  line  below  the  sight  line  of  our 
readers,”  Waixel  says.  “It  took  a  lot  of  work, 
but  we  hit  the  numbers  we  want  to  work 
with  this  year,  bcirring  an  unforeseen 
downturn  much  worse  than  expected.” 

Even  at  a  very  large,  privately  held 
company,  such  as  Hearst  Corp.,  newsrooms 
are  buffered  to  some  degree  from  the  quick- 
fix  needs  of  public  companies. 

“You’re  always  conscious  of  your  employ¬ 
er’s  profit  expectations,”  says  Rex  Smith, 
managing  editor  of  Hearst’s  Times  Union  in 

_  Albany  N.Y.  “But  the 

Gannetts  and  Knight 
Ridders  are  forced  to 
respond  more  quickly 
'  and  dramatically  to 
;  market  fluctuations.” 

The  news  hole  for 
the  Albany  paper’s  sub¬ 
urban  sections  has  been 
trimmed,  and  the  kind 
of  enterprise-news  proj¬ 
ects  Smith  favors  might 
run  six  or  so  columns 
~  shorter  than  they  might 

have.  “Our  publisher  is  certainly  given  num¬ 
bers  by  Hearst’s  newspaper  division  that  he 
needs  to  hit,”  Smith  says.  (Hearst,  like  other 
privately  held  companies,  does  not  disclose 
those  margins.)  But  there  are  no  plans  to  do 
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anything  in  Albany  that  would  dramatically 
affect  coverage  or  staffing. 

The  unforgiving  economy  has  certainly 
not  escaped  the  attention  of  Jonathan 
Segal,  president  of  the  Freedom  Communi¬ 
cations  Inc.’s  Community  Newspaper  Divi¬ 
sion,  based  in  Irvine,  Calif. 

(Freedom’s  flagship  Orange 
County  Register  in  Santa  Ana 
has  its  own  management 
team;  Segal  is  responsible 
for  the  company’s  28  other 
dailies.)  Freedom’s  papers 
are  as  large  as  The  Gazette  in 
Colorado  Springs,  Colo.,  but  most  are 
smaller,  forming  a  crescent  through  the 
Sunbelt  —  from  Barstow,  Calif.,  to  Clovis, 
N.M.,  to  Brownsville,  Texas,  and  then  to 
Mississippi,  Florida,  and  North  Carolina. 

“Every  pajjer  doesn’t  have  to  make  the 
Scune  amount  of  money,”  Segal  says.  “We 
don’t  expect  a  larger  paper  in  a  competitive 
market  with  a  lot  of  expenses  to  have  the 
same  margins  as  a  small-market  paper  with 
no  competition.” 

Freedom  is  privately  owned.  “The  heirs 
of  the  founder  own  the  company,  and  it  is 
‘patient’  capital,”  Segal  says.  “Our  folks  want 


to  make  as  much  money  as  anyone,  but  we 
can  afford  a  longer-term  perspective  than  if 
we  were  a  public  company.” 

Segal’s  management  style  is  to  facilitate 
rather  than  dictate,  so  when  he  hears  from 
one  of  his  publishers  about  a  useful  cost 


Every  paper  “doesn’t  have  to 
make”  the  same  money. 

JONATHAN  SEGAL,  Freedom  Communications  Inc. 


reduction  technique,  he’ll  share  it  with  the 
others.  “One  discovered  they  had  75  cell 
phones  they  were  paying  for,”  he  says,  “and 
realized  that’s  a  whole  lot  of  money  that  has 
nothing  to  do  with  newspaper  quality. 
Maybe  20  phones  is  about  right. 

“What  I  tell  my  publishers  is.  We  need  to 
address  economic  conditions,  be  prudent  at 
what  we  do,  but  not  do  anything  to  hurt  the 
long-term  franchise.’  We’re  able  to  take  that 
perspective  because  we  don’t  have  to  worry 
about  analysts’  second-quarter  reports.” 

Some  private  companies  take  another 
tack  altogether  during  downturns,  increas¬ 


ing  resources  to  get  a  step  up  on  retrench¬ 
ing  competitors.  The  Donrey  Media  Group, 
which  includes  the  Las  Vegas  Review- 
Journal  and  papers  from  Arkansas  to 
Hawaii,  is  not  publically  traded,  and 
therefore  “we  have  no  shareholder  issues,” 
according  to  Donrey 
Media  Group  President 
Sherm  Frederick. 

We’ve  seen  economic 
downturns  before  and 
know  that  newspapers 
can  and  do  thrive  in 
them  with  a  little 
foresight,”  Frederick  says  in  an  e-mail 
interview.  “Economic  downturns  can  be 
clarifying  events  in  the  marketplace.  By 
that  I  mean  when  advertising  dollars 
shrink,  we  find  that  if  we  continue  to  hustle, 
continue  to  put  out  good  newspapers,  and 
get  our  pricing  right,  we  will  continue  to  get 
our  share  of  those  dollars  ...  along  that  line, 
we  also  find  that  economic  downturns  are 
exactly  the  wrong  time  to  stop  looking  at 
new  ventures.” 

As  an  afterthought,  Frederick  adds.  We 
are  not  operating  under  any  specific  margin 
demands.”  11 


Has  the  newspaper 

industry  sold  its  Sflll 


and,  probably,  for  many  readers  as  well. 

But  the  plea  to  redefine  financial  success 
runs  against  two  hard  realities: 

•  We’re  still  a  business. 

•  Markets  rule. 

Markets  are  a  triumph  of  democratic 
capitalism.  But  they  extract  a  price, 
particularly  when  things  are  not  going 
well.  In  the  case  of  newspapers,  they  ex¬ 
tract  a  price  even  when  things  are  going 
well.  The  newspaper  business  is  a  more 
complex  business  than  a  decade  ago,  but 
the  fundamentals  remain:  Those  who 
continue  to  have  strong  profit  margins  and 
growth  will  fare  well  in  the  markets;  those 
who  don’t  will  have  to  look  at  such  options 
as  consolidation  and  merger. 

The  reality  that  markets  can  be  irrational 


RY  ROR  (;iLFS 


JayT.  Harris’  resignation  is  a 
powerful  moment.  A  moment  in 
which  editors  must  find  their  own 
voice  to  explain,  very  publicly,  the  true  na¬ 
ture  of  new :  , papers  as  a  business  —  and  to 
explain,  very  publicly,  why  the  newspaper 
business  is  difierent  from  other  businesses. 

After  Harris  announced  likely  cutbacks 
at  the  San  Jose  (Calif.)  Mercury  News 
last  March  but  before  he  resigned,  Mike 
Cassidy,  a  columnist  for  the  newspaper, 
wrote  a  letter  to  Tony  Bidder,  the 
chairman  and  CEO  of  Knight  Bidder, 
asking  him  “to  stand  up  to  irrational 
markets  and  redefine  financial  success.” 
Cassidy  spoke  for  many  iournalists 


Newspaper  execs  must  engage  the  public  in  dis¬ 
cussion  of  core  values  and  finances,  Giles  insists. 

has  been  demonstrated  in  the  experience  of 
newspaper  companies  whose  stock  prices 
did  not  benefit  in  any  significant  way  from 
the  markets’  upward  ride  of 1999  and  early 
2000  —  a  time  when  their  earnings 
performance  was  impressive.  Conversely, 
newspaper  stock  prices  have  held  up  reason¬ 
ably  well  during  the  recent  market  slump. 

So,  it  is  fair  to  ask:  What  does  The  Street 
expect?  Is  the  expectation  rational? 

The  problem  newspaper  companies  face 
today  is  one  of  expectations.  Wall  Street 
expectations  for  profit  growth  have  been 
heavily  influenced  by  the  extraordinary 
success  of  profit  growth  in  newspapers 


Bob  Giles,  who  served 
dent  of  the  Freedom  J 


>  t.  publisher  and  editor  of ‘The  Detroit  News”  and  as  senior  xncepresi- 
dru  h  is  curator  of  the  Nieman  Foundation  at  Harvard  University. 
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for  more  than  two  decades.  Year  after 
year,  newspaper  companies  have 
demonstrated  that  this  is  a  highly 
profitable  industry,  regularly  achieving 
profit  margins  in  excess  of  20%. 

One  can  argue  that  the  margins  are 
unnecessarily  high,  that  a  lower  profit 
margin,  say  10%  or  15%,  would  be 
sufficient.  Such  a  standard  for  success 
would  enable  news  organizations  to  put 
more  resources  into  news  gathering  — 
and  still  give  shareholders  a 
handsome  return. 

If  this  seems  a  sensible  course  of 
action,  it  is  not  persuasive  on  Wall 
Street,  where  the  prevailing  expec¬ 
tation  is  for  profit  margins  above 
20%,  based  on  the  long-term  trend  of 
newspaper  earnings. 

The  historical  pattern  of  financial 
compensation  for  key  news-industry 
executives  is  tied  to  profit  performance, 
the  very  thing  that  most  influences  the 
stock  price  —  rather  than  journalistic 
performance,  which  is  the  heart  of  the  local 
newspaper  franchise.  Thus,  when  news¬ 
paper  executives  go  to  Wall  Street,  their 
presentations  to  the  analysts  are  heavily 
focused  on  numbers  and  business  trends 


that  evoke  images  of  growth  in  revenue, 
advertising,  circulation,  market  share,  and 
technology. 

But  news  is  why  advertisers  find 
newspapers  so  attractive.  News  is  what 
sells  newspapers  to  most  buyers.  News 
drives  market  share.  New  spaper  execu¬ 
tives,  however,  have  little  to  say  about  the 
value  of  news  when  they  are  making  their 
pitch  to  the  market  analysts. 

In  the  transcript  of  the  December 


Journalism  counts  for  little  when 
the  industry  pitches  Wall  Street. 


examples  are  cited  of  the 
outstanding  journalism 
that  distinguishes 
newspapers  from  any 
other  source  of  news 
and  information. 

Wall  Street  needs  to 
understand  why  enter¬ 
prise  and  investigative  reporting  are  expen¬ 
sive,  why  reporters  need  time  and  space  for 
their  work,  why  coverage  of  the  growing 
and  increasingly  complex 
aspects  our  society  demands 


attheMarqins 


more  newsroom  resources. 


presentations  to  the  Credit  Suisse  First 
Boston  Media  Conference  by  Gannett  Co. 
Inc.  executives,  the  word  “journalism”  does 
not  appear.  Newspapers  are  spoken  of  as 
products,  and  stories  as  content.  There  is 
no  mention  of  investments  to  improve  cov¬ 
erage,  no  mention  of  the  value  advertisers 
derive  from  enterprising  coverage.  Nor  of 
how  newsrooms  are  serving  readers,  help¬ 
ing  communities  make  critical  decisions. 
Nor  of  the  company’s  efforts  to  raise  ethical 
standards  newsroom  by  newsroom.  No 


Marginal  ability 
At  least  one  newspaper 
publisher  did  speak  to  the  analysts  about 
the  values  of  journalism  to  the  business  of 
newspapers.  Donald  Graham,  chairman 
and  CEO  of  the  Washington  Post  Co.,  said, 
“Our  journalism,  which  I  know  is  not  the 
focus  of  your  interest,  but  is  the  focus  of 
mine,  is  better  than  ever.”  Graham  believes 
that  building  the  value  of  our  business  is 
going  to  pay  in  the  long  run. 

The  St.  Petersburg  (Fla.)  Times,  one  of 
the  relatively  few  remaining  privately  held 
major  newspapers,  has  the  ability  to 
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manage  a  downturn  without  making 
drastic  cuts.  “Producing  a  good-quality 
newspaper  happens  over  time,”  Chairman 
and  CEO  Andrew  Barnes  told  E^P 
recently,  “and  taking  radical  action  makes 
it  much  harder  to  run  a  good  newspaper.” 

Against  the  background  of  tight  cost 
management  and  a  Wall  Street  mindset 
that  only  understands  earnings,  the  news¬ 
room  story  is  better  than  it  has  been  for 
some  time.  Among  other  things,  reader 
trust  in  newspapers  is  improving. 
Organizations  such  as  the  American 
Society  of  Newspaper  Editors,  the  As¬ 
sociated  Press  Managing  Editors,  the 
Committee  of  Concerned  Journalists, 
and  the  Freedom  Forum  have  been 
examining  such  core  values  as  credi¬ 
bility,  fairness,  and  journalistic  perform¬ 
ance  with  the  purpose  of  building  greater 
trust  among  readers.  This  reform  move¬ 
ment  is  registering  with  readers  and 
making  a  dilFerence  in  the  way  the 
public  perceives  the  local  news  media. 

TVo  weeks  ago,  the  AAron  (Ohio) 
Beacon  Journal  published  a  new  meas¬ 
urement  of  reader  satisfaction  showing 
that  73%  of  its  readers  believe  the  news¬ 
paper  accurately  reports  the  facts  of  local 


I  stories  —  a  gain  of  10  percentage  points 
I  since  the  survey  was  last  taken  in  1998. 
j  These  are  numbers  and  trends  that  Wall 
j  Street  needs  to  hear,  in  addition  to  the 
j  projections  for  profits  and  growth. 

^  In  previous  down  cycles,  newspaper 
executives  who  chose  to  cut  stalf  and 
resources,  rather  than  accept  lower 
i  margins,  were  reflecting  the  uncertain 
i  thinking  of  the  times: 

'  •  That  the  best  years  of  newspapers 


One  can  argue  that  a  lower  profit 
margin  would  be  sufficient.  - 


j  had  passed. 

•  That  the  fundamentals  of  the 

i  business  had  changed,  perhaps  forever. 

•  That  there  was  an  urgency  to 

!  diversify,  to  invest  in  other  businesses. 

There  is  no  such  crisis  of  confidence  to- 
i  day.  Nor  should  there  be.  Newspapers  are 
stabilizing  their  market  shares;  rebuilding 
reader  trust;  making  the  Internet  an  ally 
and  a  resource;  and  strengthening  their 
dominance  in  most  local  news  markets. 


!  It  is  an  enviable 
I  position,  and  one  that 
:  invites  owners  to 
!  rethink  their  value 
systems  to  strike  a 
better  balance 
i  between  the  demand 
'  for  consistent  growth 
in  profits  and  the  obligations  inherent  in 
managing  a  public  trust. 

Editors  must  find  their  own  voice  to 
talk  and  write,  about 
the  core  values  of 
newspaper  journalism 
and  why  newspapers 
are  a  public  trust. 

Editors  must  use  their 
own  voice  as  leaders  in 
their  own  newsrooms  to  ensure  that  the 
work  reflected  in  the  paper  every  day  is 
credible  and  fair. 

Editors  must  use  their  own  voice  to 
I  seek  public  engagement  in  this  issue,  to 
initiate  a  dialog  to  educate  the  public 
.  about  the  realities  of  newspapers  as  a 
business  —  and  the  role  of  newspaper 
journalism  in  our  democratic  society, 
i  Jay  Harris,  a  good  man,  should  not 
leave  newspapers  in  vain.  11 
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Acquisition  boosts  its  U.S.  recycled  newsprint  capacity  and  adds 
supercalendered  papers  from  Canada  to  its  product  mix 


BY  JIM  ROSENBERG 


Already  making  pulp,  paper,  and  lumber  in  the 
United  States,  Canada,  and  South  Korea,  Bowater 
Inc.  is  strengthening  its  position  as  North  Americas 
No.  2  newsprint  producer  with  a  definitive  agreement 
to  buy  Alliance  Forest  Products  Inc. 

Bowater,  Greenville,  S.C.,  will  pay  $13  (Canadian)  and  0.166  share 
of  its  common  stock  (or,  at  the  shareholder’s  option,  a  Canadian- 
listed  Bowater  subsidiary)  for  each  share  of  Montreal-based  Al¬ 
liance’s  common  stock.  The  transaction  is  valued  at  $770  million. 

Average  share  price  makes  : 
the  payment  about  $500  i 

million;  assumed  debt  j  .  ^  ^ 

The  deal  gives  Bowater  a  ^||l>  *  4  ~  ^ 

newsprint  mill  (with  some 
pulp)  in  Alabama  and  two 
modem  paper  mills  in 
Quebec.  It  also  adds 
Alliance’s  groundwood 
specialty  paper  (including 
North  America’s  third- 

lai^est  superealende^  Alliance  in  Alabama:  The  Coosa  Pines  mill  is  moving  soon  to  100%  t 

capacity)  to  Bowater  s  coat¬ 
ed  groundwood  and  value-added  papers.  Pines  mill  in  Alabama  will  convert  news- 


Alliance  in  Alabama:  The  Coosa  Pines  mill  is  moving  soon  to  100%  recycled  fiber. 


“It  fills  a  gap  in  our  coated  division,”  said 
Bowater  Chairman  and  CEO  Arnold  M. 
Nemirow,  citing  the  addition  of  315,000 
short  tons  of  supercalendered  paper.  Some 
400,000  metric  tons  of  recycled  newsprint, 
he  continued,  “extends  our  reach  into  the 
U.S.  South,  which  is  one  of  the  most  attrac¬ 
tive  newsprint  markets  in  North  America.” 

The  acquisition  will  raise  Bowater’s  share 
of  the  U.S.  newsprint  market  to  about  21%, 
according  to  Nemirow.  Annual  capacity  will 
rise  fiom  about  3.8  million  to  4.6  million 
metric  tons  for  all  papers  and  Irom  200 
million  to  1  billion  board  feet  of  lumber. 

Modernization  in  progress  at  the  Coosa 


Pines  mill  in  Alabama  will  convert  news¬ 
print  production  to  100%  recycled  fiber 
(E&P,  Dec.  11,  p.  35).  As  for  collecting 
enough  old  newspapers  in  a  region  that 
already  supports  several  companies’  recy¬ 
cled  newsprint  mills,  Bowater  Newsprint 
Division  President  Arthur  D.  Fuller  said  the 
company’s  recovered-newspaper  experts 
“feel  confident”  they  can  supply  Coosa  Pines 
when  its  appetite  for  yesterday’s  news 
doubles.  The  mill’s  new  de-inking  plant 
should  start  up  by  year’s  end,  said  Alliance 
CEO  Pierre  Monahan,  who  will  lead  a 
restructured  Montreal-based  organization. 

Alliance  formed  in  1994  around  four  for¬ 
mer  Domtar  mills.  More  recently.  Cham¬ 


pion  International’s  Texas  mills  went  to 
Donohue,  which  then  merged  with  Abitibi- 
Consolidated  (Abitibi-Price  joined  to  Stone 
Consolidated),  and  MacMillan-Bloedel’s 
paper  business  became  Pacifica  Papers  — 
soon  to  join  Norske  Skog  Canada 
April  2,  p.  24)  —  itself  created  after  Norske 
Skog  bought  Fletcher  Challenge’s  Canadian 
paper  business.  For  its  part,  Bowater  grew 
by  acquiring  Georgia-Pacific’s  Maine  mills, 
Avenor  (the  old  Canadian  Pacific  Forest 
Products),  the  Newsprint  South  mill  in 
Grenada,  Miss.,  and  assets  in  South  Korea 
Just  a  week  apart,  the  announcements  of 
deals  to  acquire  Pacifica  and  Alliance  came 
little  more  than  two  years  after  Alliance 
ended  its  own  effort  to  buy  out  Pacifica 
In  acquiring  Alliance,  Bowater  looks  to 
achieve  operating  savings  of  $60  million 
(two-thirds  in  manufacturing  and  purchas¬ 
ing,  the  balance  in  marketing,  distribution, 
and  administration),  predicts  it  will  imme¬ 
diately  add  to  earnings,  and  expects  quick 
restoration  of  its  debt-to-total-capital  ratio. 

Bowater  expects  first-quarter  earnings  of 
50  to  60  cents  per  share,  below  Thomson/ 
First  Call  analysts’  consensus  of  76  cents. 
Alliance  finished  2000  in  the  black,  with 
C$17.1  million  in  fourth-quarter  net  income 
on  net  sales  of  C$274.9,  compared  with  a 
I  net  loss  of  C$2.5  million  on  net 
sales  of  C$268  million  for  the 
I  same  period  in  1999.  Propelling 
profits  were  higher  prices  for 
paper,  which  accounted  for 
i|m|B  57%  of  sales  (sales  of  specialty 
papers  rose  to  45%  of  all  sales 
in  2000,  from  41%  in  1999). 

“A  fairly  high  degree  of 
concentration,”  said  Equity 
Research  Associates  Man^ng 
Director  Ross  Hay-Roe,  dou- 
'  bled  the  three  biggest  North 

j/ClGO  TID0f«  A  *  *  >  1  * 

Amencan  newsprint  producers 
1997  share  of  capacity  to  their  current  62%. 
He  added,  however,  that  “you  can’t  find 
another  two-month  period  in  which  the 
rate  of  [newsprint  consumption]  decline  is 
as  steep”  as  in  early  2001  —  just  as  produc¬ 
ers  were  about  to  tack  $50  onto  the  price  of 
a  ton.  By  late  last  month,  some  newspaper 
groups  were  paying  more,  but  the  average 
price  reportedly  stayed  under  $650.  While 
Bowater  and  others  take  mill  downtime, 
customer  inventories  are  up,  mill  stocks  are 
down,  and  industiy  observers  seem  agreed 
that  prices  likely  won’t  rise  the  full  $50. 

Hay-Roe  said  the  latest  downtime  will 
shore  up  pricing,  but  is  “too  late  to  prevent 
the  producers’  inventories  from  rising.”  11 
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In  brief 

Seattle  Times 
Co.  unit  buys 
big  Continent 

A  Seattle  Times  Co.  subsidiary  is 
the  first  U.S.  buyer  of  the  KBA 
Continent  press,  and  its  order  is  the 
largest  yet  for  the  single-wide,  one-plate- 
around  model  first  shown  last  spring  by 


Press,  the  Boeing  News,  The  New  York 
Times'  Northwest  edition,  and  The  Seattle 
H/nes’ reprints  and  special  sections.  The 
commercial  and  newspaper  printer’s  fiill- 
service  approach  includes  database  man¬ 
agement,  customer  profiling,  prepress, 
printing,  mailing,  and  direct  marketing. 

Six  of  a  total  of  12  four-high,  eight-couple 
towers  (each  printing  four,  four-color  pages 
when  running  one  web  or  more  pages  with 
spot-color  capability  on  two  webs)  are  set  to 
come  on  line  at  the  end  of  the  year,  with  the 
balance  following  next  spring.  The  floor- 
mounted  press  will  be  configured  with  18 


Koenig  &  Bauer  AG,  Wurzburg,  Germany. 

Rotary  Oft'set  Press,  Kent,  Wash.,  aver¬ 
ages  more  than  a  half-million  impressions 
daily  for  such  publications  as  the  Puget 
Sound  Business  Journal,  the  Issaquah 


Rotary  Offset  Press  will  erect  America’s  first 
KBA  Continent  —  12  towers,  with  dryers. 

Amal  AR60  reelstands,  with  a  choice  of  28 
different  web  leads.  Productivity  features 
include  automatic  web  infeed  and  ink  feed 
for  black  and  process  inks.  Three  KF  3 
2:3:3  jaw  folders  can  each  deliver  up  to 


hbh  National  Press  Foundation 

The  Aging  Society  2001 

A  Seminar  for  Journalists  —  June  17  -  20,  2001  —  Expenses  Paid 
What  does  it  mean  when  older  Americans  are  the  fastest  growing  segment  of  the  population?  As  people 
are  living  longer,  more  productive  lives  than  ever,  societies  worldwide  stru^le  with  how  to  handle  an 
unprecedented  inversion  of  demographics.  We  are  offering  15  fellowships,  including  airfare  and  hotel,  to 
journalists  competitively  selected  for  the  program  in  Washington  from  June  17-20.  Speakers  will  include  a 
panorama  of  experts,  officials  and  people  from  the  political  world.  This  is  a  issue  that  is  certain  to  influence  if 
not  change  nearly  every  political  and  economic  debate  of  the  new  century. 

Among  the  many  topics  being  considered: 


'  The  science  of  geriatrics 
’  The  latest  in  projections  and  trends 
•  How  families  will  change 
'  The  strain  on  welfare  and  pension  systems 
’  Adaptive  architecture 
'  Conquering  diseases  of  age 


'  Age  and  the  widening  rift  between  1st  and 
3rd  world  nations 

>  Age  and  popular  culture:  hip-hop  elevator  music? 

>  Crime  and  age 

>  Etc. 


There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  stating  why  you  wish 
to  attend,  a  letter  of  support  from  your  supervisor,  a  brief  bio  and  a  clip  or  VHS  or  audio  tape. 
(Please  send  an  actual  clipping  or  tape,  not  a  web  site  reference.  If  you’re  an  editor  send  a  sample  of  work  you’ve 
edited.)  Applications  will  not  be  returned. 

Application  deadline  is  3  p.m.  May  4.  Send  applications  to: 

National  Press  Foundation,  Aging  2001, 

1211  Connecticut  Ave.,  NW,  Suite  310,  Washington,  D.C.  20036. 

E-mail:  npj^nationalpress.org  Fax:  202-530-2855.  Call  for  information  at  202-721-9106. 

Latest  details  always  on  our  web  site,  www.rMtionalpress.org 
This  program  is  underwritten  by  a  grant  from  the  Kiplinger  Foundation 
The  National  Prfxs  Foundation  is  a  non-profit  educational  foundation 


50,000  newspapers  per  hour.  One  folder 
will  be  equipped  with  a  gluer,  a  length-and- 
cross  perforator,  and  quarterfolding  to 
expand  layout  options.  Also,  the  last  two 
towers  before  the  folder  will  be  connected 
to  vertical  hot-air  dryers. 

Controls  and  monitors  will  be  at  six  con¬ 
soles  with  EAE’s  Print  PP  job  scheduling 
and  press  preset  system,  along  with  a 
service  and  diagnostics  PC.  Digital  data  for 
presetting  the  ink  keys  can  be  downloaded 
online  from  prepress  via  a  RIP  interface. 

Goss  V.P.  DEFECTS  TO  TeNSOR 

For  years  in  court,  Goss  Graphic  Systems 
accused  Tensor  Group  of  ripping  off  trade 
secrets  to  make  a  press  like  the  Goss  Com¬ 
munity.  Now,  Tensor  has  stolen  away  Goss' 
sales  vice  president,  17-year  industry  veter¬ 
an  Donald  Gustafson,  as  its  own  president. 
Based,  like  Goss,  in  suburban  Chicago, 
Tensor  was  founded  in  1993  by  its  chair¬ 
man,  Martin  Hozjan,  and  claims  sales  of 
more  than  100  presses  in  22  countries. 

Unsold  Geac  will  cut  costs 

Upon  concluding  a  strategic  review  that  in¬ 
volved  several  interested  parties,  Geac 
Computer  Corp.  said  it  received  no  formal 
bid.  “Since  we  initiated  the  process,  stock 
valuations  have  fallen  markedly,  particu¬ 
larly  in  the  enterprise  software  sector,”  said 
CEO  John  E.  Caldwell.  That,  along  with  “a 
tougher  market  for  acquisition-related  fi¬ 
nancing”  and  prospects  of  a  slowing  econo- 
!  my,  he  continued,  worked  against  sale  of 
j  the  company  as  a  whole  (E&P,  March  26). 

The  announcement  was  expected  to 
i  “remove  customer  uncertainty”  and 
j  allow  the  Toronto-based  company  to 
I  move  ahead  with  planned  performance 
I  improvements.  Caldwell  said  Geac  is  still 
considering  the  sale  of  some  of  its  software 
i  businesses  (last  week  it  sold  its  hotel 
business  for  $1  million  to  its  biggest 
client)  and  that  cost-cutting  measures 
“over  the  next  several  weeks”  will  include 
a  “substantial  reduction”  in  staffing. 

Market  pains  for  Bayer 

Germany’s  Bayer  AG  has  postponed  “until 
further  notice”  the  sale  of  its  remaining 
30%  stake  in  BelgiFm  graphic  arts  industry 
supplier  Agfa-Gevaert  owing  to  weak  glob¬ 
al  equity  markets  and  lower  Agfa  operating 
performance.  The  sale  would  help  raise 
cash  for  possible  acquisitions  by  Bayer.  The 
New  York  Stock  Exchange  later  this  year 
will  list  shares  of  Bayer,  which  reported 
strong  2000  earnings  attributed  to  its 
growing  drug  and  health-care  business. 
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ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  Imk  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  K,  W 
Newspapers' 

Check  our  references 
(214)  265-9300 

Kickenbacher  IVIedia 

f>7.^  I  Desco  Dr..  Dalla 
673  1  Desco  Dr..  Dallas,  I  X  75225 
www.rickenbachcrmedia  .ct>m 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

www.editorandpublisher.com 


-EQUIPMENTS  SUPPLIES- 


NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

~  800  Sold  -  Est.  1959 

W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


NEWSPAPERS  FOR  SALE 


ADJUDICATED  BEVERLY  HILLS  Newspaper 
for  sale.  Affluent,  internationally-known  mar¬ 
ket.  Weekly  circulabon  of  17,000. 
Excellent  expansion  potential. 

Call  (310)  688-6762 

MAJOR  CITY  MAGAZINE,  Slick,  4<olor, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703-2833. 
(512)476-3950 

FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  SmalFtown  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


MAILROOM 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  ‘Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
viww.newstec.com 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 

NEWSRACKS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

NEWSPAPERS  FOR  SALE 

1(X)  YEAR  OLD  county  seat  weekly,  west¬ 
ern  Montana.  Great  buy  for  energetic  cou¬ 
ple.  24  years  under  same  ownership. 
Priced  to  sell  at  $80,000  including  newer 
building.  Phone  (406)  225-3821  week  days; 
(406)  2254242  evenings  and  weekends. 


LONG  ESTABLISHED  (76)  magazine  pub¬ 
lishing  company  eastern  Canada,  for  sale 
grossing  $500K  and  growing.  Owner/ 
Founder  ready  to  retire,  would  stay  on 
though  transition. 

Box  2037,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CHICAGO  NORTH  SUBURBAN  weekly 
newspaper  for  sale.  44  years  old.  $1  million 
gross  sales.  P.O.  Box  333,  Skokie,  IL 
60076 


NINE-YEAR  OLD  Marin  county  (North  San 
Francisco  Bay  Area)  weekly.  Featur- 
estransportation  issues,  music,  art,  thea- 
tecalendar.  Upscale  Market  Excellent 
expansion  potential.  (415)  899-9605. 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 

NO  NONSENSE  50’  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

_ MAILROOM _ 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSPAPER  APPRAISERS 


WANTED 


USED  NEWSPAPER  COIN  MECHANISMS 
•  TOTALIZER  OR  STACKER  TYPE  • 
(316)  293-6452  FAX  (316)  293-9175 
MECHANSM  EXCHANGE  &  REPAR,  MC. 
P.O.  BOX  311  •  210  E.  HOCHHEIM  ST 
YOAKUM,  TX  77995 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  wall...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH..  CA  91605 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  Bolitho-Cribb 

for  Estate,  Esop,  &  Associatcs  CriDD.COm 

Partners,  Bank,  Tax,  Publication  Brokeraga  Confidential  •  Convenient 

Stock,  Assets  A  Appraiaals  eat.1923  24  hour*  •  day.  7  days  a  waafc 

_  Over  2000  papers  sold 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
icribbecribb.com 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffah^  WY,  828M 
)hicks®cribb.com 


Tom  K>,ravakls 
941-4'»3-4133 
268  Edgemere  Way  E.. 

NaplM,  FL  34105 
tkaravaki8@cribb.com 


Fora  listing  of  publications  for  sale,  go  to  www.cribb.com  ■ 
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-EQUIPMENT  &  SUPPLIES- 


PRESSES 


KJ-6  New  Style  folder  for  King  press,  like 
new.  Bought  as  spare,  only  200,000  im¬ 
pressions  run  through.  New  cost  $63,000, 
will  take  $49,000,  or  best  offer.  Pix  availa¬ 
ble.  Bill  Berger,  ATN,  Inc.,  (512)  476-3950. 


CURRENTLY  AVAIUBLE  FROM  INUND 

•  Two  23  9/16"  9  -  unit  GOSS  METRO- 
LINERS. 

•  5Hjnit  22  3/4"  HARRIS  1600  with  double  2;1 
folder,  MEG’S. 

•  SHjnit  GOSS  URBANITE  Refurbished  &  availa¬ 
ble  immediately. 

•  Addon  GOSS  COMMUNITY  &  URBANITE 

equip  ment. 

•  5onlt  HARRIS  V15C  with  JF7  &  30HP. 

•  HARRIS  V15D  units,  folders:  NEWS  KING, 
units  &  folders;  and  SUBURBAN  units. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa,  Kansas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 

WWW. inlandnews.com 


USED  PRESSE.'i 

Let  us  help  you  through  t.  ,  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


CURRENTLY  IN  STOCK 

•  12-unit  Community,  SC/SSC  units,  4 
stacked,  8  floor,  many  extras 

•  8-unit  Communi^  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  Community  SC/SSC  with  UOP 

•  6HjnitV15C,  JF25  folder  81/83 

•  5-unit  VI 5A,  JFl  5  folder  77/79 

•  6-unit  V22  with  JFl  excellent  condition 

•  Rebuilt  109  Count-O-Veyor,  bump  and 
90  degree  turns 

•  Community,  VI 5A  &  VI 5C  add-on’s 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 
(941)  561-6401  Fax:  (941)561-6402 
lnter@sprintmail.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 

Call;  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCUIATION  SERVICES 


JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for: 

•  Coldcall  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 
C2  EDITOR& PUBLISHER  CLASS 


-INDUSTRY 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELAMARKETING 
Horace  Southward 
(877)  55ai515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at; 

(970)  493-0470ext.  109 
for  a  confidential  consolation 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


Over  125  New  Career  Opportunities! 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com  - 
Free  to  Candidates!  303-368-5900 


NEWS  makes  the  difference. 


KIEDS  APRIL  9,  2001 


SERVICES- 


MAILROOM  SERVICES 


PRESS  AND  MAILROOM  SERVICES 
PRESSES 

•  Cost  effective  50"  web-width  reductions 

•  Single/double  width  press  repairs/  re¬ 
building 

MAILROOM 

•  Installation/Relocation  of  insert  machines 

•  On-site  inserter  and  hopper  repair/ 
rebuildingComplete,  thorough  equipment 
audits 

MOUNTAIN  MACHINE  WORKS,  INC. 
(406)  273-0033  •  FAX  (406)  273-2447 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER 

Publisher  to  lead  the  seven  day  East  Orego¬ 
nian,  Pendleton,  Ore.,  a  126-year-old  family 
owned  paper  long  respected  in  the  region. 
Just  added  a  Sunday  paper  covering  five 
counties  of  northeast  Oregon  in  conjunction 
with  our  weeklies  in  John  Day  and  Enter¬ 
prise.,  Or.  East  Oregonian  has  75  staff 
members,  experienced  department  manag¬ 
ers,  and  a  busy  commercial  printing  opera¬ 
tion,  branch  office  in  fast  growing 
Hermiston,  OR.  Northeast  Oregon  (the  dry 
side)  offers  friendly,active  lifestyle  with  easy 
access  to  hunting,  fishing,  boating,  skiing, 
hiking,  camping.  Pendleton,  pop  16,000, 
is  home  of  the  Pendleton  Round  Up  and 
birthplace  of  Pendleton  Woolens.  (Info  at: 
eonow.com). 

Our  six-newspaper  group  supports  fine 
fringe  benefits  programs,  including  profit 
sharing  and  401(k),  health-wellness  plan  an- 
d  seeks  team-oriented,  experienced  news¬ 
paper  manager.  Business  side  experience 
required.  News  experience  strongly  pre¬ 
ferred.  Must  be  capable  of  dealing  with  mul¬ 
tiple  priorities,  thinking  creatively,  and 
working  with  community  groups.  Compen¬ 
sation  is  above  average  and  includes  excel¬ 
lent  base  plus  incentives. 

Resumes,  letters  to: 

C.K.  Patterson 
Corporate  General  Manager 
P.O.  Box  2048,  Salem,  OR  97308 
or  e-mail:  ckpat@capitalpress.com 


CLASSIFIHTJ  ADVERT  ISING 

DEADLINES 

In-Cohimn  Ailvertisements 

Tlie.sclay  noon  (K.ST)  for 
Following  Monday ’.s  is.siie 

Classified  Display 

Friday  Spm  (F.ST)  11  day.s 
prior  to  puhlitation 


-HELP  WANTED- 


ADMINISTRATIVE 


HIGH  ENERGY  GENERAL  MANAGER 
Construction  Equipment  Guide,  a  leading 
43-year-old  publication  serving  the  heavy 
construction  industry,  with  over  115,000 
circulation,  is  seeking  a  hands-on  publishing 
professional  to  oversee  the  entire  operation. 
Candidate  must  have  successful  managerial 
experience,  publishing  know-how,  strong 
leadership  skills  and  computer  abilities. 
Our  headquarters  is  located  in  Fort  Wash¬ 
ington,  PA. 

We  offer  an  excellent  compensation  and 
benefit  package,  including  a  perfor¬ 
mance-based  bonus.  Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washington,  PA  19034 
Fax:  (215)  885-2910 
tweinmann@constructionequipguide.com 


ADVERTISING 


ADVERTISING  MANAGER 
The  European  Stars  &  Stripes,  a  daily  news¬ 
paper  based  in  Griesheim  Germany,  has  an 
immediate  opening  for  an  Advertising  Man¬ 
ager.  The  position  oversees  a  retail  staff  of 
twelve.  Plans  a  course  of  action  to  generate 
additional  revenue,  experience  in  developing 
and  implementing  commercial  advertising 
programs,  commercial  newspaper  ex¬ 
perience  selling  retail  and/or  general  adver¬ 
tising.  Knowledge  of  co-op  advertising 
programs  and  obtaining  insert  business.  Re¬ 
quirements:  minimum  of  one-year  supervi¬ 
sory  experience  working  in  a  media  sales 
environment  National  Agency  Check,  works 
evenings  and  weekends,  files  annual  Finan¬ 
cial  Disclosure  statement.  Send  a  cover  let¬ 
ter  and  resume  to: 

European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
Announcement  NAF  SS01021 
Open  to  U.  S.  citizens  only 
International  01 149-61 55-601433/207 
E-mail:  jobs@mail.estripes.osd.mil 

ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
up  and  comers!  Competitive  compensation 
+  stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 
Or  Fax:  (510)  841-5695 


ADVERTISING  SALES 

Leading  bi-weekly  construction  newspaper 
has  immediate  opening  for  experienced  ad¬ 
vertising  executive.  This  is  a  great  opportu¬ 
nity  to  join  a  43-year-old  company  that 
offers  an  excellent  compensation  and  bene¬ 
fit  package.  Midwest  and  Northeast  territo¬ 
ries  now  available.  Some  travel  required. 
Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washington,  PA  19034 
Fax:  (215)  885-2910 
tweinmann@constructionequipguide.com 


www.edltorandpubllsher.com 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISIND.  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING 


CLASSIFIED  ADVERTISING  DIRECTOR 
The  East  Valley  Tribune,  a  100,000+  circu¬ 
lation  daily  and  its  array  of  weekly  and  niche 
publications,  is  seeking  a  dynamic  and 
skilled  Classified  Advertising  Director.  In 
this  role,  you  will  be  responsible  for  meeting 
the  overall  classified  and  legal  advertising 
revenue  goals,  as  well  as  overall  man¬ 
agement  of  approximately  40  employees. 
The  successful  candidate  will  have  strong 
organizational  skills  with  advertising  sales 
experience,  a  proven  track  record  meeting 
revenue  goals  and  excellent  communica¬ 
tion,  leadership  and  negotiating  skills.  In  ad¬ 
dition,  we  are  looking  for  a  candidate  that 
will  diversify  the  current  classified  base  of 
business  into  additional  categories  that  will 
truly  reflect  the  marketplace.  Requires  a 
Bachelor’s  degree  in  advertising,  marketing 
or  related  field;  5  years  advertising  experi¬ 
ence  with  3  years  in  management.  Located 
in  the  sunny  Phoenix  metro  area,  the  East 
Valley  Tribune  is  a  proud  subsidiary  of  Free¬ 
dom  Communications,  Inc.,  the  14th  largest 
newspaper  company  in  the  U.S.  with  a 
combined  daily  circulation  of  over  one  mil¬ 
lion  subscribers.  We  offer  a  competitive  sal¬ 
ary  and  excellent  benefits. Send  your 
resume  and  cover  letter  with  salary  history 
to:  Kathy  Thorne,  The  Tribune,  120  W.  1st 
Avenue,  Mesa,  AZ  85210.  Or  Fax  to: 
(480)897-6401  ;E-mail:  kthorne@aztrib.com 


VILLAGE  VOICE  MEDIA  SEEKS 
NATIONAL  AD  SALES  DIRECTOR 
The  nation’s  premier  publisher  of  alternative 
newsweeklies  is  expanding  its  team  to  gen¬ 
erate  tremendous  growth  in  national  adver¬ 
tising.  The  team  leader  we  are  seeking  will 
direct  our  national  sales  staff,  and  support 
the  launches  of  new  national  products.  We 
offer  our  clients  the  opportunity  to  reach 
the  sought-after  target  of  young  urban  read¬ 
ers  in  several  of  America’s  leading  markets, 
including  New  York  (The  Village  Voice),  LA 
(LA  Weekly)  and  Seattle,  among  others.  We 
require  an  individual  with  broad  experience 
selling  to  national  accounts,  including  to¬ 
bacco,  alcohol,  automotive,  fashion,  and  re¬ 
tail  chains.  The  position  is  based  in  New 
York  and  offers  a  competitive  compensation 
and  the  opportunity  to  be  part  of  an  en¬ 
thusiastic,  dedicated  team  in  a  non-corpor¬ 
ate  environment.  Send  resume  and  salary 
requirements  to: 

gmontanez@villagevoice.com  EOE 


ADVERTISING  SALES  MANAGER 
The  North  Georgia  Newspaper  Group  is 
looking  for  a  new  Sales  Manager  for  it’s 
North  Region  Office.  The  position  will  have 
nine  direct  reports.  The  products  sold  out 
of  this  office  include  a  weekly  shopper,  an 
every  other  week  newspaper,  a  monthly 
business  to  business  magazine  as  well  as 
the  many  products  from  our  South  Region 
Office.  We  offer  competitive  salary  plus 
commission  and  bonuses  along  with  bene¬ 
fits  program.  Send  your  resume  to  Jeff  Mut¬ 
ter,  Regional  Advertising  Director,  The 
North  Georgia  Newspaper  Group,  308 
South  Thornton  Avenue,  Datton,  GA  30720. 

Or  E-mail:  jmutter@vol.com 


NJ  BASED  weekly  law  newspaper  seeks  ex¬ 
perienced  sales  representative  or  phone  su¬ 
pervisor  to  lead  its  million  dollar  sales 
department.  Salary  +  commission  +  bene¬ 
fits.  Send  confidential  resume  to  Publisher: 

Fax  (908)  204D697 
Or  E-mail  WWA77@aol.com 


ADVER'nSING 


PASADENA  STAR-NEWS 
SAN  GABRIEL  VALLEY  TRIBUNE 
WHITTIER  DAILY  NEWS 
DISPLAY  ADVERTISING  DIRECTOR 
The  San  Gabriel  Valley  Newspaper  Group, 
(110,000  circulation)  is  seeking  a  Display 
Advertising  Director  to  lead  a  40  person 
sales  team  in  an  exciting  local  retail  envi¬ 
ronment.  You’ll  be  with  the  market  leader 
facing  a  variety  of  competitors  and  will  en¬ 
joy  introducing  new  sales  ideas  to  remain 
on  top. 

Responsibilities  include  achieving  the  reve¬ 
nue  budget,  managing  the  expense  budget, 
implementing  sales  strategies  to  grow 
existing  customers  and  creating  ideas  to 
develop  new  revenue  sources.  Reports  di¬ 
rectly  to  the  publisher. 

Leadership  and  excellent  communication 
skills  are  required  as  you  train,  motivate 
and  develop  your  staff.  You’ll  have  a  grow¬ 
ing  New  Media  department  to  create  online 
revenue  opportunities  and  receive  strong 
marketing  support. 

You’ll  have  career  growth  potential  as  well. 
SGVNG  is  part  of  the  Los  Angeles  Newspa¬ 
per  Group,  which  operates  other  newspa¬ 
pers  in  Southern  California,  has  a  Majors 
and  National  sales  team,  and  is  part  of  Me- 
diaNews  Group. 

We  offer  a  competitive  compensation  pro¬ 
gram  and  excellent  benefits  package  includ¬ 
ing  a  401(k)  plan,  etc. 

Send  your  cover  letter  and  resume  to: 

FAX:  (626)  337-0514 
E-MAIL:  andy.Hernandez@sgvn.com 
Andy  Hernandez 

San  Gabriel  Valley  Newspaper  Group 
1210  N.  Azusa  Canyon  Rd., 

West  Covina,  CA  91790 
EQUAL  OPPORTUNITY  EMPLOYER 


CLASSIFIED  SALES  MANAGER 
In  beautiful  coastal  Georgia,  we  are  seeking 
an  energetic  individual  to  manage  our  clas¬ 
sified  department.  Responsibilities  inciude 
leading  a  staff  to  exceed  monthly  goals 
through  training,  working  in  the  field  with 
representatives,  strategizing  to  increase 
market  share  and  creating  successful  sales 
promotions. 

The  ideal  candidate  will  possess  3-5  years 
of  experience  in  classified  sales  and  man¬ 
agement,  high  energy  with  excellent  people 
skills  and  great  record  of  accomplishment. 
This  is  a  great  opportunity  to  join  a  dynamic 
and  growing  department.  We  offer  a  con> 
petitive  compensation  and  benefits  pack¬ 
age!  Qualified  applicants  should  send 
resume  with  salary  history  and  references  to: 

Lou  Barnes,  Employment  Manager 
Savannah  Morning  News 
P.O.  Box  1088,  Savannah,  GA  31401 
Or  E-mail:  lbarnes@savannahnow.com 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Ledger  in  Lakeland,  FL  is  seeking  a 
highly  motivated  manager  to  supervise  retail 
account  executives  and  develop  and  im¬ 
plement  sales  strategies.  Must  have  3  to  5 
years  outside  sales  experience  and  at  least 
3  years  supervisory  experience. 

Full  time  positions  offer  a  comprehensive 
flexible  benefits  package.  Medical,  prescrip¬ 
tion,  hearing,  vision,  dental  and  life  insur¬ 
ance  available  at  low  cost.  Great  401(k) 
retirement  plan. 

The  Ledger  encourages  applications  from 
those  with  diverse  backgrounds.  The  Ledg¬ 
er  is  a  DRUGFREE  workplace.  Please  send 
a  resume  to  Kim  Taylor,  The  Ledger,  300 
W.  Lime  Street,  Lakeland,  FL  33815. 


CIRCULATION 


COME  GROW  WITH  US 
The  Ogden  Newspapers,  a  growing  news¬ 
paper  group  based  in  Wheeling,  WV  is  ac¬ 
cepting  resumes  for  Circulation  Director 
positions.  We  are  searching  for  individuals 
who  excel  in  a  fast  paced  environment  and 
who  have  a  strong  background  in  all  aspects 
of  circulation  -  innovative  marketing 
ideas,  excellent  service  and  good  collec¬ 
tions.  We  currently  have  openings  at  our 
newspapers  in  Minnesota,  Ohio,  Pennsylva¬ 
nia,  New  York  and  West  Virginia.  These 
newspapers  range  from  8,000  to  35,000 
circulation  so  we  need  people  at  all  levels 
of  management  experience.  We  offer  a 
great  working  environment  where  good 
ideas  and  results  are  rewarded.  With  37 
newspapers  in  10  states  we  have  unlimited 
promotion  potential.  Many  of  our  Circulation 
Directors  have  become  Publishers.  Please 
send  your  resume,  salary  history  and  cover 
letter  to: 

The  Ogden  Newspapers,  Inc. 

Attn:  Bart  Leath 

1500  Main  Street,  Wheeling,  WV  26003 
Or  E-mail:  bleath@oweb.com 


CIRCULATION 

SALES/MARKETING  MANAGER 
We  are  a  daily  and  Sunday  newspaper  lo¬ 
cated  in  Youngstown,  Ohio.  This  new  posi¬ 
tion  will  report  to  the  Director  of  Circulation 
and  be  responsible  for  all  circulation  sales 
and  marketing  activities,  both  home 
delivery  and  single  copy.  Experience  in  im¬ 
plementing  and  managing  successful  sales 
activities  such  as  outside  sales  crews,  out¬ 
side  telemarketing,  kiosk,  direct  mail,  single 
copy,  NIE,  and  carrier  promotions  are  a 
must.  We  are  looking  for  a  highly  motivated, 
results  oriented  individual,  with  a  proven 
track  record  of  circulation  growth  to  join 
our  team.  Qualified  applicants  must  have  a 
related  degree  or  a  minimum  of  five  years 
work  related  experience  in  the  newspaper 
business. 

We  offer  a  comprehensive  benefit  package 
including,  health  and  life  insurance,  retire¬ 
ment  and  401(k)  plan,  paid  vacations  and 
holidays,  liberal  mileage  allowance,  com- 
mission/^onus  plan,  and  unlimited 
opportunity. 

If  you  are  creative,  organized,  and  ambitious 
to  be  successful,  we  just  may  have 
the  opportunity  you  are  looking  for.  For  se¬ 
rious  consideration,  send  your  resume  to: 

Box  2052,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 

Equal  Opportunity  Employer 
APRIL  9,  2001 


CIRCULATION 


HOME  DELIVERY  MANAGER 
California  daily  needs  a  top  quality  home 
delivery  manager  to  manage  through  a  per+ 
od  of  strong  circulation  growth.  The  suc¬ 
cessful  candidate  will  possess  excellent 
knowledge  of  home  delivery  operations  in 
both  competitive  and  non-competitive  mar¬ 
kets.  Commitment  and  leadership  will  top 
this  person’s  list  of  attributes.  The  skill  to 
orchestrate  operational  change  and  main¬ 
tain  a  high  level  of  customer  service  is  man¬ 
dated  as  well  as  an  in-depth  knowledge  of 
independent  contractor  legal  issues  and 
contract  language. 

If  you  are  someone  that  has  a  strong  home 
delivery  background  and  is  looking  for  a 
challenge  that  will  test  your  skill  and  provide 
an  excellent  career  opportunity,  consider 
applying  for  this  position.  This  newspaper 
offers  excellent  salary,  benefit  and 
performance  compensation  packages. 

Reply  to: 

Box  2081,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION  SALES  MANAGER 
California  40,000  Daily  in  a  very  competitive 
market  has  an  opening  for  a  Circulation 
Sales  Manager.  We  need  a  person  that 
possesses  a  high  degree  of  knowledge  and 
skill  in  all  areas  of  circulation  sales  and 
marketing.  The  sales  manager  will  manage 
all  aspects  of  telemarketing,  field  solic¬ 
itation,  subscriber  retention,  event  sales, 
newspapers  in  education,  and  contractor 
sales  promotion.  This  manager  will  also 
work  closely  with  the  newspaper’s  market¬ 
ing  department  to  manage  circulation  sub¬ 
scriber,  single  copy  and  integrated 
marketing  sales  programs.  Only  the  skilled 
and  experienced  need  apply.  This  is  a  “Take 
No  Prisoners”  market.  Great  salary  and 
compensation  package  is  complemented  by 
equally  great  employee  benefits.  Become 
the  newest  part  of  an  outstanding  team  of 
circulation  manager.  Reply  to: 

Box  2082,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


SAN  FRANCISCOOAKLAND  area  newspaper 
seeks  professional  store  front  and 
door-toxJoor  crews.  Contact: 
slkinter564@cs.com  or  (510)  2086412 


CIRCULATION  DIRECTOR 
Current  Director  promoted 
April  1st,  2001  within  Ottaway 
Seacoast  Newspapers  -  mutti-btle  operation 
with  15,000  daily,  20,500  Sunday,  17,000 
paid  sem+weekly  and  weekly. 

Lead  staff  of  16  to  continued  circulation 
gains,  sustain  current  good  service  levels 
and  initiate  sales  programs  in  a  growing 
market. 

Minimum  five  years  management  experi¬ 
ence,  proven  ability  to  develop  creative 
sales  strategies  to  deliver  strong  start  pro¬ 
duction  and  retention  year  by  year  and 
month  by  month.  Send  resume  to: 

John  Tabor,  Publisher 
Seacoast  Newspapers 
111  Maplewood  Avenue 
Portsmouth,  NH  03801 
E-mail:  jtabor@seacoastonline.com 


EDITOR*  PUBLISHER  CLASSIFIEDS  C3 


www.editorandpubMsher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVEDTISmi]  fo^:: (646) 654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBHSHER.COM 


-HELP  WANTED- 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
Immediate  opening  at  a  midsize  west  coast 
daily  for  a  skilled  copy  sales  manager.  This 
individual  will  manage  all  aspects  of  single 
copy  field  operations  as  well  as  sales  and 
marketing  programs.  Excellent  knowledge 
of  21st  century  single  copy  programs  that 
are  founded  in  timeless  single  copy  princi¬ 
pals  IS  a  must.  This  individual  understands 
hands-on  management  and  commitment  to 
excellence.  An  in-depth  understanding  of  all 
aspects  of  circulation  will  help  this  individual 
achieve  success.  Join  a  successful  team 
at  a  newspaper  that  offers  great  compensa¬ 
tion  and  a  long  list  of  employee  benefits. 
Reply  to: 

Box  2083,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION  DIRECTOR 
The  Grand  Island  Independent,  a  24,000- 
daily  circulation  newspaper  in  central 
Nebraska,  is  looking  for  an  aggressive 
circulation  director  with  strong  marketing 
skills. 

The  ideal  candidate  should  have  a  proven 
track  record  of  developing  circulation,  ex¬ 
cellent  customer  service  and  community  re¬ 
lations  and  the  ability  to  develop  aggressive 
and  effective  marketing  strategies. 

We  offer  a  comprehensive  benefits  package 
and  are  part  of  Morris  Communications 
Corp.  We  are  an  Equal  Opportunity  Employ¬ 
er.  Please  send  a  detailed  resume  to: 

John  Winters,  General  Manager 
The  Grand  Island  Independent 
422  W.  1  St.  Street 
Grand  Island,  NE  68801 
E-mail:  jwinters@theindependent.com 


EDITORIAL 


WE  NEED  an  Associate  Editor  who  can  do  it 
all:  produce  a  4-color,  higher  education 
magazine,  and  manage  our  web  page. 
Higher  education  editing/writing  experience 
a  definite  plus.  MAC/HTML  and  Internet  flu¬ 
ency  required.  3-i-  years  of  related  experi¬ 
ence  a  must.  Send  letter  and  resume  to  P. 
Lesko,  The  Adjunct  Advocate,  P.O.  Box 
130117,  Ann  Arbor,  Ml  48113-0117. 


MANAGING  EDITOR,  HONOLULU 
Pacific  Business  News,  an  American  City 
Business  Journals  publication,  seeks  a  man¬ 
aging  editor  to  lead  Hawaii's  largest  busi¬ 
ness  team.  In  a  news  market  that's  in 
transition,  PBN  is  a  steadfast  and  trusted 
paper  and  the  leader  in  business  coverage. 
The  ideal  candidate  will  have  prior  editing 
experience  and  possess  talents  in  leader¬ 
ship  and  coaching. 

Send  resume  by  email  to: 

Editor,  Gina  Mangieri 
E-miail:  gmangieri@bizjournals.com 
Or  call:  (808)  955-8046 


NEWSROOM  OPPORTUNITY 
Graduating  soon  with  an  AA  or  bachelor's 
degree?  Here's  your  chance  to  join  an 
award-winning  staff  to  begin  your  news-writ¬ 
ing  career.  We  need  a  self-starter,  who's 
energetic  and  accurate  and  can  compile 
community  news  and  take  on  writing  as¬ 
signments.  Apply  to:  Orlin  Pilapil,  Human 
Resources  Director,  Antelope  Valley  Press, 
P.O.  Box  4050,  Palmdale,  CA.  93590- 
4050. 


EDITORIAL 


STAFF  EDITOR 

Leading  publisher  for  Connecti¬ 
cut-based  boating  magazine  is 
seeking  an  organized  individual 
with  excellent  interpersonal  skills  to 
become  a  Staff  Editor. 

Responsibilities  include  departmen¬ 
tal  management,  writing  boat  and 
gear  reviews  and  attending  various 
boat  shows. 

College  grad  preferred.  Minimum 
of  5  years  related  experience  on  a 
magazine  or  newspaper;  strong 
writing  and  editing  skills  needed. 

SOUND  KNOWLEDGE  OF  POW¬ 
ERBOATS  REQUIRED. 

We  offer  a  competitive  salary  and  a 
generous  benefits  package.  Please 
send  or  E-mail  resume  with  cover 
letter  indicating  salary  require¬ 
ments  and  boating  experience  to: 

Kim  Kavin,  Executive  Editor 

YACHTING  MAGAZINE 

20  E.  Elm  Street 
Greenwich,  CT  06830 
E-mail:  kkavin@yachtingnet.com 
EOE  M/F/H/V 


EDUCATION  AND  BUREAU  REPORTERS 
Education  reporter-  cover  the  local  school 
board,  two  colleges,  and  other  educational 
activities  relating  to  all  of  the  schools  in  the 
area.  Bureau  reporters-for  Cuero,  Bay 
City,  and  Edna,  Texas,  small  towns  near 
Victoria.  Responsibility  for  news  in  several 
counties.  The  Victoria  Advocate  is  a  daily 
40,000  circulation  newspaper  near  the  Tex¬ 
as  gulf  coast.  Salary  begins  at  21,000, 
but  negotiable  depending  on  experience. 
For  more  information  contact: 

Penny  Swan,  Human  Resources  Director 

Tel:  (361)574-1275 
Or  e-mail:pswan@vicad.com 
New  grads  welcome 


ASSISTANT  FEATURES  EDITOR 
The  Tribune,  a  40,000  Knight  Ridder  daily 
is  looking  for  a  creative  editor  with 
top-notch  front-end  editing,  planning  and 
pagination  skills  (Quark)  who  has  news 
sense,  is  pop  culture  savvy  and  has  3 
years  experience  at  a  daily. 

Your  primary  responsibilities  will  be  to  edit 
our  weekly  entertainment  tab,  develop  a 
roster  of  freelancers  and  work  with  features 
writers  developing  stories  and  manage  the 
calendar  sections. 

Competitive  salary,  excellent  benefits.  Send 
cover  letter,  resume,  5  copies  of  a  section 
you  currently  edit  and  5  clips  to: 

Human  Resources 
The  Tribune. 

P.O.  Box  112,  San  Luis  Obispo,  CA  93406 
EOE 
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EDITORIAL  PAGES  EDITOR 
CALGARY,  ALBERTA,  CANADA 
The  Editorial  Department  of  the  Calgary 
Herald  has  an  immediate  opening  for  an  Ed¬ 
itorial  Pages  Editor.  This  is  a  senior  man¬ 
agement  position  requiring  a  unique 
individual  with  an  appreciation  for  public  pol¬ 
icy  debate  and  the  ideas  and  forces  that 
shape  our  society. 

RESPONSIBILITIES: 

As  the  manager  of  a  seven-person  depart¬ 
ment,  the  Editorial  Pages  Editor  is  expected 
to  oversee  the  production  of  daily  opinion 
and  comment  pages,  ensuring  that  edi¬ 
torials  and  columns  provide  intelligent, 
thought-provoking,  well-researched  and  logi¬ 
cally  argued  commentary  displaying  the  ut¬ 
most  in  intellectual  rigor  and  expertise.  The 
Editorial  Pages  Editor  is  also  expected  to 
play  an  active  outreach  role,  regularly  meet¬ 
ing  with  a  broad  range  of  community 
groups  and  individuals. 

QUALIFICATIONS: 

•  Substantial  experience  at  a  senior  level; 
previous  management  duties 

•  University  education 

•  Proven  track  record  of  professional  ex¬ 
cellence,  with  strong  analytical  and  in¬ 
terpretive  skills  as  well  as  a  profound 
dedication  to  the  role  of  a  newspaper  in 
offering  its  readers  balanced  and  con¬ 
trasting  views. 

•  An  innovator  who  is  comfortable  and 
eager  to  encourage  change  and  nontra- 
ditional  thinking. 

•  Ability  to  produce  commentary  that  is 
provocative  and  authoritative  and  as 
well  as  humorous,  witty  and  engaging 

•  Sound  knowledge  and/or  understanding 
of  issues  important  to  the  Canadian 
west  and  be  able  to  reflect  the  political, 
economic  and  social  values  of  Calgary, 
a  vibrant,  booming  and  entrepreneurial  city 

•  Proven  record  of  excellence  and  innovation 

•  Proven  ability  to  lead  a  team,  mentor 
and  develop  staff 

•  Previous  experience  in  daily  newspapers 
is  welcome,  but  not  required. 

•  Experience  in  the  academic,  political, 
economic  or  public  policy  research 
fields  will  be  viewed  favorably 

Applicants  who  meet  the  job  requirements 
are  invited  to  submit  a  resume  and  cover 
letter  no  later  than  May  01,  2001  to: 

Peter  Menzies,  Editor  In  Chief 
c/o  Human  Resources,  Calgary  Herald 
P.O.  Box  2400,  Station  M 
215  &16  Street  SE 
Calgary,  Alberta  T2P  0W8  CANADA 


SPORTS  REPORTERS  &  COPY  EDITORS 
We're  striving  to  be  the  best  in  the  North¬ 
west.  We're  looking  for  resumes  for  antici¬ 
pated  openings  and  prefer  sports  reporters 
and  copy  editors  who  have  some  experi¬ 
ence  at  smaller  dailies  and/or  weeklies. 
Send  resume,  clips,  and  cover  letter  in 
which  you  briefly  describe  your  ideas  on 
how  a  community  daily  can  excel  to:  Steve 
Miller,  Managing  Editor,  Idaho  State  Journal, 
P.O.  Box  431,  Pocatello,  ID  83204;  or 
e-mail  to:  smiller@journalnet.com. 


The  Los  Angeles  Jewish  Journal,  an 
80,000  circulation  independent  Jewish 
weekly,  is  looking  for  a  MANAGING  EDITOR. 
Must  have  2  years  experience.  Competitive 
pay  and  benefits.  E-mail  to: 

editor@jewishjournal.com 
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NEWS  AND  OPERATIONS  MANAGERS 
Are  you  a  journalistic  leader,  with  Web  pro¬ 
duction  savvy?  Belo  Interactive  is  seeking 
four  News  &  Operations  Managers  for 
AZFamily.com  in  Phoenix,  AZ,  the  website 
for  KTVK -TV  in  Phoenix,  AZ;  WWLTV.com, 
the  website  for  WWL-TV  in  New  Orleans, 
LA;  NBC6.com  in  Charlotte,  NC  the  website 
for  WCNC  -TV  in  Charlotte,  NC;  and 
KVUE.com  the  website  for  KVUE-  TV  in 
Austin,  Texas. 

The  successful  candidates  will  have  at  least 
five  years  experience  in  news  gathering  and 
publishing  and  will  have  a  sophisticated  un¬ 
derstanding  of  how  to  produce  a  news- 
and-information  Web  site. 

Responsibilities  include:  setting  and  main¬ 
taining  high  journalistic  standards;  work  ing 
with  Web  staff  and  the  TV  station's  news 
operation  to  develop  engaging  Website  con¬ 
tent  of  the  highest  integrity;  and  supervision 
of  the  news,  production  and  technical 
staff  of  the  Web  site. 

The  managers  have  budgetary  and  person¬ 
nel  responsibility  for  the  news  and  produc¬ 
tion  sections  of  the  site.  The  managers  will 
work  closely  with  the  Sales  Managers,  re¬ 
porting  through  a  regional  supervision 
structure  to  company  leadership. 

An  attractive  compensation  and  benefits 
package  awaits  successful  candidates. 
Qualified  candidates  may  mail,  fax  or  e-mail 
resume  and  salary  requirements  to; 
Recruiter,  Belo  Interactive 
900  Jackson  Street,  Suite  400 
Dallas,  TX  75202 
Fax:  (214)  9774097 
Or  E-mail;bijobs@belointeractive.com 
Please  reference  position  of  interest  in  sub¬ 
ject  line.  No  phone  calls  please. 

Belo  Interactive  is  an  EEO  employer 

EDITOR 

The  award-winning  Central  Penn  Business 
Journal,  one  of  the  top  business  weeklies  in 
the  country,  seeks  a  skilled,  creative  and 
aggressive  editor  who  will  lead  a  staff  of  13 
to  continuously  meet  the  high  expectations 
of  our  readers  by  not  only  regularly  scoop¬ 
ing  the  competition,  but  also  maintaining 
the  newspaper's  tradition  of  high  quality, 
in-depth  reporting  and  analysis.  We  offer  a 
competitive  salary  and  benefits,  a  great 
working  environment,  and  a  superb  quality 
of  life  in  Central  Pennsylvania.  Five  -  seven 
years  of  business  journalism  experience  re¬ 
quired.  Send  resume,  samples  to: 

Associate  Publisher  Peter  B.  Burke 
Central  Penn  Business  Journal 
101  North  Second  Street,  2nd  Floor 
Harrisburg,  PA  17101 
Or  fax  to:  (717)  236-6803 


ASSISTANT  CITY  EDITOR 
The  Town  Talk  in  Alexandria,  Louisiana 
seeks  an  Assistant  City  Editor.  Will  assist 
with  reporter  assignments,  photo  requests, 
graphic  requests  and  copy  editing.  Must 
have  strong  leadership,  organization  and 
communication  skills.  Send  resume  with 
cover  letter  to:  Joy  Williford,  The  Town 
Talk,  P.O.  Box  7558,  Alexandria,  LA 
71306  or  e-mail  to: 

personnel@thetowntalk.com 


EDITOR  for  state  agency.  Salary: 
$46,980-$57, 1 08.  Location:Sacramento. 
Contact:  Kathleen  @  916445T)255. 

Or  E-mail  KathleenS@bsa.ca.gov 
See  also  www.bsa.ca.gov 

www.editorandpublisher.com 
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SENIOR  EDITORS 

Homebuilding  Books 
The  Taunton  Press,  publisher  of  FINE 
HOMEBUILDING  magazine  and  books 
such  as  THE  NOT  SO  BIG  HOUSE,  seeks 
two  Senior  Editors,  one  in  home/ 
architectural  design  and  one  in  home 
construction/DIY,  to  expand  our  highly 
successful  book  publishing  program  by 
acquiring  and  publishing  a  distinctive  list 
of  titles.  Qualified  candidates  will  have 
the  ability  to  identify  significant  con¬ 
cepts,  acquire  innovative  authors, 
and  work  closely  with  an  in-house  team 
to  publish  a  high-performing  trade  list. 
This  individual  will  also  work  closely  with 
the  publisher  to  develop  effective, 
long-range  publishing  strategies.  Rele¬ 
vant  editorial  experience  and  working 
knowledge  of  the  subject  matter  helpful. 
These  positions  offer  competitive  sala¬ 
ries,  excellent  benefits  and  a  pleasant 
environment,  located  approximately  1 
1/2  hours  from  NYC.  Please  send  re¬ 
sume  and  other  materials  to  HR. 

The  Taunton  Press 

www.taunton.com 
Fax:  (203)  426-3503 
63  South  Main  Street,  Box  5506 
Newtown,  CT  06470 
An  Equal  Opportunity  Employer 


COPY  EDITOR 

The  Chronicle  of  Higher  Education,  in  Wash¬ 
ington,  DC,  seeks  an  experienced  copy  edi¬ 
tor  for  its  award-winning  Web  site  - 
http://chronicle.com/.  Duties  include  edit¬ 
ing  daily  news  articles  and  handling  some 
production  work.  Knowledge  of  Web  pub¬ 
lishing  is  useful,  but  not  required.  The  per¬ 
fect  candidate  will  be  capable  of  heavy 
content  editing  but  will  also  be  able  to 
recognize  when  an  article  needs  only  a  nip 
here,  a  tuck  there,  and  a  great  headline. 
Salary  is  commensurate  with  experience, 
but  a  minimum  of  5  years  is  required.  Hours 
are  noon  to  9  p.m.,  Sunday-Thursday,  with 
some  flexibility  needed.  The  Chronicle,  an 
equal-opportunity  employer,  offers  gener¬ 
ous  vacation  time  and  benefits.  As  the 
newspaper  of  academe.  The  Chronicle 
serves  a  highly  educated  readership  with 
expertise  in  a  broad  range  of  fields.  Send 
your  resume  and  cover  letter  to: 

Don  Troop,  Senior  Copy  Editor 
The  Chronicle  of  Higher  Education 
1255  23rd  Street  NW 
Washington,  DC  20037 
Please,  no  phone  calls  or  E-mail 


SPORTS  WRITER 

20,000  AM  daily  in  Zone  3  is  looking  for  a 
sports  writer  with  good  people  skills. 
Knowledge  of  QuarkXPress  helpful.  Excel¬ 
lent  benefit  package  including  health  and 
dental  insurance  and  retirement  plan.  Write: 
Box  2072,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 

ASSISTANT  EDITOR  position  with  some 
general  news  and  feature  writing  responsi¬ 
bilities.  B.A.  in  Journalism  and/or 
equivalent  newspaper  experience.  Quark 
experience  preferred.  Excellent  benefits. 
Send  resume,  clips  and  references  to: 
I.  Bruce  Henke,  Publisher,  Jamestown  Sun, 
P.O.  Box  1760,  Jamestown,  ND  58402 

www.editorandpublisher.com 


EDITORIAL 


COPY  EDITOR 

Magazine  publisher  in  western  suburbs  of 
Chicago  seeks  a  Copyeditor.  Responsibili¬ 
ties  include  copy  editing  articles  and  proof¬ 
reading  page  proofs  for  three  magazines, 
maintaining  article  indexes,  writing  assigned 
magazine  departments,  and  providing 
backup  to  production.  Requires  two  to 
three  years  of  editorial  experience. 
MS-Word  proficiency  a  plus.  Knowledge  of 
Quark  helpful.  Production  experience,  such 
as  scanning  photos,  producing  and  correct¬ 
ing  pages,  and  creating  pdfs  a  plus.  Com¬ 
petitive  compensation  and  benefits.  Send 
resume  and  salary  requirements  to: 

Hanley-Wood,  LLC 
Attn;  Editorial  (Benes) 

426  S.  Westgate  St. 

Addison,  IL  60101 
rbenes@hanley-wood.com 
Fax:630-543-3112  EOE 


SPORTS  EDITOR 

20,000  AM  daily  in  Zone  3  is  looking  for  a 
sports  editor  with  good  editing  and  writing 
skills  in  addition  to  layout  and  management 
proficiency.  Excellent  benefit  package 
which  includes  health  and  dental  insurance 
and  retirement  plan.  Reply  to: 

Box  2071,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 


WANTED:  The  Martinsville  Bulletin,  an 
award-winning  20,000  AM  daily  newspaper, 
needs  a  full-time  copy  editor.  This  person 
will  have  excellent  editing,  spelling  and 
grammar  skills.  QuarkXPress  pagination 
skills  are  preferred  but  not  required.  Inter¬ 
ested  in  joining  a  young,  enthusiastic  staff 
in  a  city  within  60  miles  of  three  metropoli¬ 
tan  areas?  Contact  Ginny  Wray,  editor,  Mar¬ 
tinsville  Bulletin,  P.O.  Box  3711,  Martinsville, 
VA  24112.  Phone:  (800)  234-6575  or 
(540)  638-7409  or  E-mail: 

info@martinsvillebulletin.com 


WANTED:  The  Martinsville  Bulletin  has  an 
immediate  opening  for  a  reporter  to  cover 
hard  news  as  well  as  features.  Join  a 
young,  enthusiastic  staff  in  a  city  within  60 
miles  of  three  metropolitan  areas  and  plenty 
of  opportunity  for  professional  growth. 
Contact  Ginny  Wray,  editor,  Martinsville  Bul¬ 
letin,  P.O.  Box  3711,  Martinsville,  VA 
24115.  Phone  (800)  234-6575  or  (540) 
638-8801  or  E-mail; 

info@martinsvillebulletin.com 


ACCENT  EDITOR 

20,000  AM  daily  is  looking  for  an  editor  for 
our  daily  section  of  features  and  people 
news.  Knowledge  of  QuarkXPress  helpful. 
Excellent  benefit  package  including  health 
and  dental  insurance  and  retirement  plan. 
Contact  Ginny  Wray,  editor,  Martinsville  Bul¬ 
letin,  P.O.  Box  3711,  Martinsville,  VA 
24115.  Phone:  (800)  234-6575  or  E-mail: 
info@martinsvillebulletin.com 


NEWS  EDITOR  &  REPORTERS 
The  Clovis  News  Journal  seeks  a 
news/assignment  editor  with  three  years  of 
editing  and  some  reporting  experience  for 
this  6-day  eastern  New  Mexico  paper. 
QuarkXPress  and  pagination  a  must.  In  ad¬ 
dition,  we  are  looking  for  reporter  candi¬ 
dates.  Recent  college  grades  ok.  Willing  to 
train.  To  apply,  send  cover  letter,  resume, 
and  work  samples  to;  Dan  Cattau,  Editor, 
Freedom  Newspapers  of  New  Mexico,  521 
Pile  Street,  Clovis,  NM  88101. 

E-mail;  Dan_Cattau@link.freedom.com 
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Editor!  Should  Edit. 

meant  to  spend  their  time 
committees,  or  pushing 

paper.  We  discourage  such  things.  A  good  editor  is  first, 
last,  and  always  a  journalist.  And  good  editors  have  built 
Phoenix  New  Times  into  the  best  newspaper  in  Arizona. 

The  next  editor  will  work  closely  with  an  accomplished 
staff  which  routinely  wins  top  national,  regional  and  state 
journalism  honors.  New  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six 
years  running,  and  the  state’s  highest  honor  for 
investigative  reporting  seven  of  the  past  nine  years. 
Staffers  are  regularly  recognized  in  such  contests  as 
Missouri  Lifestyle,  IRE,  John  Bartlow  Martin,  the 
Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience 
crafting  stories  in  magazine  style,  and  reporting  chops 
that  can  shred  a  blowhard  in  30  seconds  or  less. 

No  bureaucrats  need  apply. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westw'ord  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 
THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  Job  opportunities,  online  at: 

www.newtimes.com 


APRIL  9,  2001  EDITOR*  PUBLISHER  CLASSIFIEDS  C5 


I 


I 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


FEATURES  COPY  EDITOR 
Our  features  departrpent  has  won  awards 
for  its  words,  headlines  and  design.  Now 
we  need  a  features  copy  editor  to  complete 
the  team.  Come  work  for  The  Journal  Times 
in  Racine,  Wl.,  and  help  give  readers  what 
they  want:  great  stories  in  a  great  package. 
The  ideal  applicant  will  know  QuarkXPress 
and  be  a  master  of  spelling,  grammar  and 
AP  style.  Responsibilities  include  editing 
copy,  generating  story  ideas  and  laying  out 
features  sections.  Must  have  four-year  de¬ 
gree.  Send  cover  letter,  resume  an  clips  to: 
Journal  Times/HR,  212  Fourth  St.,  Racine, 
Wl  53403.  EOE. 


PUBLISHER/EDITOR 

The  Publisher/Editor  is  the  top  executive 
for  the  Dothan  Eagle  and  Enterprise  Ledger 
as  well  as  the  operations'  affiliate  weeklies. 
The  successful  candidate’s  main  focus  will 
be  improving  the  quality  of  news  content  in 
these  publications.  Responsibilities  include 
deciding  news  coverage,  content  issues 
and  leading  efforts  to  safeguard  the  editori¬ 
al  integrity  and  credibility  by  training,  coach¬ 
ing,  critiquing  and  improving  newsroom 
supervision.  This  executive  will  also  act  as  a 
liaison  between  the  community  and  the 
papers,  strengthening  ties  and  solving 
problems.  This  position  will  also  serve  as 
the  newsroom  advocate  on  the  Alabama 
Group's  executive  team.  Ideal  candidates 
will  have  a  minimum  of  a  Bachelor’s  degree 
in  journalism,  and  10  or  more  years  of 
newsroom  management  experience. 
Forward  resumes  to: 

Media  General  Community  Newspapers-AL. 

Dothan  Eagle 
227  North  Oates  Street 
Dothan,  AL  36303 
Attn:  Louise  Thomas 


EMERGENCY  SERVICES  EDITOR 
1st  Responder  Newspaper,  which  serves 
the  fire,  rescue  and  EMS  community,  is  cur¬ 
rently  looking  to  round  out  its  management 
team  with  an  editor.  Candidates  must  have 
a  unique  work  experience  history  of  having 
current  or  prior  newspaper  editorial  experi¬ 
ence  (whether  daily,  weekly  or  comparable) 
and  a  working  knowledge  of  the  emergency 
services.  Job  duties  will  include  news¬ 
gathering  and  news  budgeting,  as  well 
as  page  layout  and  design. 

1st  Responder  Newspaper  offers  a  compet¬ 
itive  salary,  fully  paid  medical  benefits, 
three  weeks  vacation  and  a  401(k)  with 
company  contributions. 

Please  send  resume  to: 

Editor  Search 
1st  Responder  Newspaper 
5  Starrow  Drive,  Newburgh,  NY  12550 
E-mail:  editor@lstresponder.com 
Contact  1st  Responder  Newspaper  at: 
(845)  564-1962  for  additional  information 


MANAGING  EDITOR 

Strong  writer/editor  for  exciting  new  South¬ 
west  Michigan/Northwest  Indiana  quarterly 
vacation  and  lifestyle  magazine.Write  and 
edit  stories,  coordinate  photography,  advise 
on  graphic  design,  consult  with 
webmaster  about  online  content.  Work  from 
home  and/or  LaPorte,  Ind.,  offices.  Some 
regional  travel.  Excellent  opportunity  for  in¬ 
dividual  desiring  flexible  schedule.  Full-time 
option  combining  work  at  LaPorte  Her- 
ald-Argus.  Send  resume  to:  Rob  Small,  26 
W.  Chestnut,  Chicago,  IL  60610. 


EDITORIAI. 


ROOM  TO  WRITE 

New  Times,  the  nation's  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We're  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  ability  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed  sto¬ 
ry  ideas  about  the  city  in  which  they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 

THE  LEXINGTON  HERALD-LEADER,  a 
125,000  daily,  160,000  Sunday  newspaper 
nestled  in  the  Kentucky  Bluegrass  region,  is 
seeking  an  on-the-cutting-edge  Assistant 
Features  Editor  with  a  keen  eye  for 
news  and  trends,  a  quick  wit  and  knack  for 
story  development  and  package  presenta¬ 
tion.  Pop-culture  savvy  and  a  vibrant  interest 
in  entertainment  are  a  plus.  A  minimum 
of  five  years  of  reporting  and/or  editing  ex¬ 
perience  is  preferred.  Send  your  resume 
and  at  least  seven  samples  of  your  work  to: 
Todd  Wethall,  Features  Editor 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Or  E-mail  to:  twethall@herald-leader.com 

EDITORIAL  PAGE  EDITOR 
The  Burlington  Free  Press,  Vermont’s  larg¬ 
est  newspaper,  seeks  an  editorial  page  edi¬ 
tor  with  strong  writing  and  reporting  skills 
and  a  passion  for  the  First  Amendment.  Sig¬ 
nificant  editorial  page  experience  is  essen¬ 
tial.  The  Free  Press  Opinion  pages  focus  on 
local  issues  -  the  environment,  grovi/th  and 
development,  health  care  and  schools.  Ap¬ 
plicants  should  be  skilled  at  producing  pub¬ 
lic  service  projects  as  well  as  daily,  solution 
oriented,  editorials.  Also  important  is  the 
ability  to  solicit  op-ed  submissions  that 
broaden  the  voice  of  the  section.  Please 
send  a  cover  letter  and  clips  to: 

Mickey  Hirten,  Executive  Editor 
The  Burlington  Free  Press 
191  College  Street,  P.O,  Box  10 
Burlington,  VT  05402-0010 

NEWS  EDITOR 

Looking  to  advance  your  journalism  career? 
The  Daily  News,  a  Media-General 
5-day-a-week  AM  newspaper  in  North  Caroli- 
nais  "North  Star”,  Rockingham  County,  NC, 
has  an  immediate  opening  for  a  News  Edi¬ 
tor,  Applicant  must  have  3-5  years  of  gen¬ 
eral  assignment  reporting  experience, 
layout  (preferably  QuarkXPress)  experience, 
good  news  judgment  and  an  eye  for  local 
news.  Position  entails  editing,  page  design 
and  layout.  The  news  editor  will  not  only  be 
an  editor,  but  also  a  teacher  and  mentor  to 
a  staff  of  inexperienced  reporters.  Send  re¬ 
sume,  cover  letter,  references  and  clips  to: 
Douglas  Grant,  Managing  Editor 
Eden  Daily  News 
P.O.  Box  308,  Eden,  NC  27289 
No  phone  calls,  please 
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EDITORIAL 


ASSISTANT  EDITOR 

The  Spectrum,  a  23,000  circulation  Gannett 
AM  daily,  is  seeking  a  copy  editor  for 
an  assistant  editor  position.  Quark  is  a  mus- 
t.  Southwest  Utah  is  a  fast-growing  market 
set  in  scenic  landscapes,  with  recreational 
opportunities  and  quiet  communities  that 
are  only  a  two-hour  drive  from  Las  Vegas. 
E-mail  Kevin  Jenkins  at: 

kjenkins@thespectrum.com 


COPY  EDITOR,  BUSINESS 
The  Houston  Chronicle  is  seeking  a  busi¬ 
ness  news  copy  editor.  Experience  working 
for  a  business  section  isnit  essential,  but 
strong  editing  and  headline-writing  skills 
are.  Our  desk  edits  stories  covering  a  wide 
range  of  subjects,  including  consumer  tech¬ 
nology,  small  business,  Mexico,  personal  fi¬ 
nance  and  workplace  issues.  Depending  on 
interest,  a  varie^  of  tasks  are  possible:  lay¬ 
out,  editing  business  features  and  filling  in 
as  slot.  Among  valuable  qualities  to  bring  to 
the  job  is  an  inquisitive  mind,  poise  under 
deadline  pressure  and  an  interest  in  busi¬ 
ness.  Send  cover  letter,  resume  and  work 
samples  to  Bill  Montgomery: 

Business  News  Copy  Chief 
Houston  Chronicle 

P.  0.  Box  4260,  Houston,  TX  77210 
Equal  Opportunity  Employer 


NEWSPAPER  EDITOR 

Palo  Verde  Valley  Times/Quartzsite  Times, 
a  twice-weekly  newspaper  in  Blythe,  CA  is 
looking  for  a  candidate  that  preferably  has 
5  years  experience  in  newspaper  journal¬ 
ism.  The  ideal  candidate  would  possess 
strong  grammar,  spelling,  verbal,  editing, 
reporting  and  management/people  skills. 
Experience  using  MS  Word,  QuarkXPress, 
Photoshop  and  InDesign  helpful.  Send  re¬ 
sume,  references  and  clippings  to:  PWT 
EDITOR,  P.O.  Box  1159,  Blythe,  CA 
92226.  Fax:  (760)  922-3184 
E-Mail:ksimpson@westernnews.com  EEOE 


MANAGING  EDITOR 

The  Journal-Standard,  an  award  winning 
small  daily  in  NW.  Illinois  is  seeking  an  ex¬ 
perienced  manager  to  lead  our  editorial  de¬ 
partment.  We  are  a  Howard  Publications 
newspaper  that  believes  in  a  strong  editorial 
product  and  providing  cutting  edge  tech¬ 
nology  to  get  the  job  done.  Candidates 
must  have  a  Bachelor’s  degree  in  Journalism 
and  a  minimum  of  two  years  management 
experience.  Candidates  must  also  be 
community  minded  and  possess  a  strong 
knowledge  in  AP  Style,  news  judgement, 
and  team  building.  Strong  writing  skills  are 
a  must.  We  offer  a  competitive  salary  and 
benefit  package.  Send  your  resume,  salary 
requirements,  and  editing  clips  to: 

Julie  N.  Taulman,  Publisher 
The  Journal-Standard 
P.  0.  Box  330 
Freeport,  IL  61032 


NEWS  EDITOR 

The  Jewish  Chronicle  is  seeking  a  hungry 
professional  journalist  to  fill  the  #2  slot  on 
its  news  staff.  Strong  writing  and  editing 
skills.  Daily  newspaper  experience  and 
camera  skills  are  definite  pluses.  Good  sal¬ 
ary  and  benefits.  Send  clips,  resume, 
and  references  to  Lee  Chottiner,  c/o  The 
Jewish  Chronicle,  5600  Baum  Boulevard, 
Pittsburgh,  PA  15206  or  E-mail  to: 
chott33@hotmail.com 


EDITORIAL 


CITY  EDITOR 

We’ve  received  our  Press  Association’s 
award  for  best  newspaper  in  our  circulation 
size  two  of  the  past  three  years  and  we 
need  someone  to  fill  the  shoes  of  our  city 
editor,  who  is  moving  on  to  a  bigger  paper. 
The  Carroll  County  Times  is  a  23,000  circu¬ 
lation  daily  just  outside  of  Baltimore  and 
about  an  hour  from  Washington.  A  major 
metro  competes  for  our  readers  in  our 
backyard.  The  city  editor  coordinates  the 
daily  report,  oversees  eight  reporters  and 
is  a  member  of  the  newsroom  leadership 
team.  The  city  editor  is  a  coach,  a  planner, 
a  problem  solver  and  a  mentor  who  thrives 
in  a  team-based  environment.  Send  resume, 
three  recent  examples  of  work  you 
planned  and  edited  and  a  one-page  state¬ 
ment  on  your  view  of  the  role  of  a  commu¬ 
nity  newspaper  to:  Jim  Lee,  editor,  Carroll 
County  Times,  201  Railroad  Avenue,  West¬ 
minster,  MD  21157. 

Or  E-mail:  jimlee@lcniofmd.com 


COVER  SOUTH  FLORIDA’S 
MOVERS  &  SHAKERS 

The  Miami  Daily  Business  Review, 

an  award  winning  business  and  legal 
daily  in  Miami,  Fort  Lauderdale  and 
West  Palm  Beach,  is  always  looking 
for  WRITERS  with  a  thirst  for  breaking 
news  and  a  flair  for  excellent  writing. 
Our  readers,  subjects  and  sources  are 
the  people  and  businesses  that  shape 
South  Florida.  If  you  can  meet  high 
standards  and  compete  in  an  intense 
and  exciting  journalism  market,  please 
send  your  resume  and  clips  to: 

Editor,  Miami  Daily  Business  Review 
One  S.E.  Third  Avenue,  #900 
Miami,  FL  33131 


SPORTS  EDITOR/WRITER:  reporting,editing, 
page  layout  and  headline  writing,  communi¬ 
ty  sports  include  basketball,  baseball, 
cross  country,  soccer,  track,  wrestling,  and 
volleyball.  5  days  on/2  days  off,  6,000  cir¬ 
culation,  morning  distribution,  state-of-the 
art  equipment,  Mac  computers.  Word  and 
Quark  software,  pleasant  work  environment, 
island  living,  located  in  rain  forest, 
benefits:  profit  sharing,  medical/dental 
insurance,  paid  vacation,  sick  leave  and 
401(k).  Send  clips,  cover  letter  and  resume 
to:  Scott  Bowlen,  Ketchikan  Daily  News, 
501  Dock  St./P.O.  Box  7900,  Ketchikan, 
AK  99901. 


ASSISTANT  REGIONAL  EDITOR 
Acclaim  and  prizes  have  followed  the  Mobile 
(AL)  Register’s  rise  to  become  one  of 
the  most  aggressive  daily  newspapers  in 
the  Southeast.  Now  is  your  chance  to  join 
the  team  in  an  open  position  on  the  Region¬ 
al  desk. 

The  Register  -  a  Newhouse  newspaper  on 
Alabama’s  beautiful  Gulf  Coast  seeks  an  ex¬ 
perienced,  community-minded  journalist  for 
the  position.  Responsibilities  include 
strengthening  our  weekly  zoned  publica¬ 
tions,  and  building  and  leading  a  team  of 
community  correspondents.  You’ll  also  join 
in  the  editing  of  zoned  and  daily  copy.  Send 
resume,  clips  to:  Dewey  English,  Managing 
Editor,  Box  2488,  Mobile,  AL  36652 

www.editorandpublisher.com 


C6  EDITOR  &  PUBLISHER  CLASSIFIEDS 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


_ EDITORIAL _ 

HANLEY-WOOD,  LLC,  is  the  leading  busi- 
ness-to-business  information  provider  in  the 
residential  and  commercial  construction  in¬ 
dustry.  We  have  an  immediate  need  for  an 
experienced  EDITOR  to  manage  the  editori¬ 
al  aspects  of  ProSales  Magazine.  Qualified 
candidates  will  possess  5-i-  years  magazine 
editing  experience,  a  Bachelor’s  degree,  a 
broad  knowledge  of  business-to-business 
publications,  and  public  speaking  experi¬ 
ence.  Experience  managing  edit  staff  is  also 
required.  Send  resume  and  cover  letter 
in  confidence  to: 

Dept.  PSEdit/RS,  Hanley-Wood,  LLC 
One  Thomas  Circle,  NW,  Suite  600 
Washington,  DC  20005 
Fax  (202)  785-1974 
E-mail:  job4@hanley-wood.com 
Visit  us  at  www.hanely-wood.com 


REPORTER  needed  to  produce  clean,  crisp 
copy  and  quality  photographs  for  small, 
fast-growing  weekly.  Expect  challenging  as¬ 
signments  on  major  issues  in  rapidly  devel¬ 
oping  Caribbean  island.  Ideal  for  serious, 
career-oriented  journalist.  Salary  $285  per 
week.  Resume,  clips  to: 

Box  2044,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 


POLICE/COURTS  REPORTER 
The  Albuquerque  Journal  North,  a  seven- 
day  edition  covering  Santa  Fe,  Taos  and 
the  rest  of  Northern  New  Mexico,  has  an 
opening  for  a  reporter  with  good  writing 
skills,  initiative  and  the  ability  to  chase 
leads  and  develop  enterprise  stories  to  cov¬ 
er  crime,  police  agencies  and  the  courts. 


INFORMATION  SYSTEMS 

INFORMATION  SERVICES  MANAGER 
Job  location:  Bakersfield,  CA.  Duties:  Pre¬ 
pare  both  local  &  capital  budgets  for  the  In¬ 
formation  Services  departments.  Evaluate 
requests  and  approval/purchasing  of  all 
computer  related  products  for  all  depart- 
mentslhardware/software/peripherals.) 
Technically  support  all  departments  of  the 
newspaper.  Maintain  &  update  all  hardware, 
software,  database,  and  operating  systems 
sued  to  produce  the  newspaper;  including 
Sun/Solaris,  terminal  emulation  software, 
Macintosh,  Microsoft  NT  version  4.0,  Micro¬ 
soft  2000  (professional  and  server),  OMAN, 
and  Microsoft  clustering,  RAID  level  I  and  V, 
SQL  administration,  PBS,  AM/CM,  SBS, 
backups,  output  devices  and  peripherals. 
Perform  all  upgrades,  preventative  mainte¬ 
nance,  maintenance,  problem  solving, 
installation/configuration,  testing,  and  staff 
training.  Manage  all  projects  related  to  the 
hardware/software/database,  operating 
system  and  peripherals  contained  within 
ttie  newspaper.  Make  recommendations  re¬ 
lating  to  the  improvement  of  hardware  and 
software,  including  workflow  an  processes 
currently  in  use,  as  well  as  future  technolo¬ 
gies.  Requirements:  Bachelor’s  Degree  or 
foreign  equivalent  in  Business  Administra¬ 
tion,  Computer  Science  or  related  field  plus 
4  years  experience  in  the  job  offered  or  4 
years  experience  as  a  Director  of  Informa¬ 
tion  Services  or  Information  Services  Con¬ 
sultant.  Experience  which  may  have  been 
obtained  concurrently,  must  include:  4 
years  experience  utilizing  SunOS  4.1.3,  So¬ 
laris  2. 5/2. 6  and  NT  Server/Workstation 
server  software,  as  well  as  4  years  of  Infor¬ 
mation  Services  Managerial  experience 
within  the  publishing  industry  and  two  years 
in  budgetingdocal  and  capital).  Must  be  Mi¬ 
crosoft  Certified  System  Engineer.  Send  re- 


_ PRESSROOM _ 

PRESSROOM  MANAGER  to  supervise  crew 
of  1 1  on  an  8  unit  Urbanite.  Small  daily  with 
significant  commercial  printing.  Competitive 
compensation  package.  Advancement  op¬ 
portunities.  Located  in  a  scenic  area  with 
lots  of  outdoor  activities.  Send  resume  to: 
Publisher,  The  Courier 
P.O.  Box  887,  Russellville,  AR  72811 
Fax:  (501)968-2832 
menderle@couriernews.com  EOE 


I  -POSITIONS  WANTED-  I 


_ ADVERTISING _ 

ATTENTION:  35  year  Seasoned  Advertising 
Professional.  Experience  includes  Retail, 
Casinos  and  Majors.  Seeks  position  in 
Zones  4  or  6.  Please  respond  to: 

E-mail:  RC040@hotmail.com 
OR  Phone  (609)  484-8621 

AD  DIRECTOR  seeks  new  opportunity  to 
grow  revenue  with  daily  newspaper.  20 
years  successful  experience.  MBA,  Knight 
Bidder  and  Gannett  trained.  Excellent  lead¬ 
ership  skills.  E-mail  to: 

NewspaperAdvDir@aol.com 


_ EDITORIAL _ 

EXPERIENCED  JOURNALIST  seeks  news/ 
feature  assignments  along  the  Carolinas’ 
coastal  region,  or  other  freelance  projects. 
Writer/Editor  - 16  years;  publishin^printing 
-  4  years;  Journalism  Instructor  -  3  years; 
Desktop  Publishing  ■  7  years. 

E-mail:  Carttonpro@aol.com 


_ EDITORIAL _ 

EXPERIENCED  NEWSPAPER  SPORTS- 
WRITER  looking  to  relocate  at  small  north¬ 
western  daily-weekly  paper.  I’ve  covered  all 
prep  sports,  15  years  experience.  Doug 
Law,  6385  Bonanza  Dr.,  Winnemucca,  Ne¬ 
vada  89445.  Email:dlaw@fiberpipe.net 
Phone:  (775)  6254945 

EXPERIENCED  writer,  editor,  photographer 
and  web  geek  seeks  fulltime  work  in  Flori¬ 
da.  References  available.  Contact  Eric  at: 
smity@digital.net 

COLUMNIST  will  give  your  metro  section  a 
dimension  it  does  not  now  have.  I  write 
about  the  little  guys.  Let  me  send  you  10 
samples.  Willing  to  relocate  from  southern 
New  England.  Call  Lou  Filardo: 

(401)521-2030 

EDITORIAL  CARTOONIST 
Experienced,  award-winning  editorial 
cartoonist/illustrator  seeking  new  opportu¬ 
nities.  Review  portfolio  and  contact  at: 
www.davegranlund.com 

EXPERIENCED  auto  tester  and  computer 
guru  seeks  contributing  writer’s  position  at 
your  magazine  or  newspaper.  Will  custom 
tailor  to  your  format,  exposure  more  impor¬ 
tant  than  pay.  Also  available  for  other  as¬ 
signments.  Contact: 

Opossum@ix.netcom.com 
4901  Green  River  #63 
Corona,  CA  92880 
(909)  3400631 

LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
www.resume.jupiterx.com 


www.editorandpubiisher.com 
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Culture  Trends 


MIVs 

BUZZWOKTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 

The  HoUywoodReporter’s  Box  Office 

For  weekend  ending  April  2 , 2001 

This  Last  3-Day  Days  In  Total 

Week  Week  Picture  Weekend  Gross  Release  Gross  Sales 

1  New  Spy  Kids  26,546,881  3  26,546,881 

2 

New 

Someone  Like  You 

10,010,600 

3 

10,010,600 

potential.  Of  the  videos  desig- 

3 

1 

Heartbreakers 

7,802,097 

10 

23,139,589 

nated  as  Buzzworthy,  the  vast 

4 

New 

Tomcats 

6,406,076 

3 

6,406,076 

majority  have  been  certified  j 

gold  or  platinum.  ! 

i 

5 

2 

The  Brothers 

5,603,339 

10 

18,104,947 

6 

4 

Enemy  at  the  Gates 

5,406,959 

17 

34,249,523 

Week  of  4/2/01 

7 

3 

Exit  Wounds 

5,251,569 

17 

41,098,695 

8 

6 

Crouching  Tiger,  Hidden  Dragon 

4.863,011 

115 

113,572,015 

Artist/Group:  Fatboy  Slim 
Song/Video:  "Weapon  of  Choice" 
Album:  Halfivay  Between  the 

Gutter  and  the  Stars... 

9 

7 

Traffic 

3,832,815 

96 

113,474,292 

10 

5 

The  Mexican 

2,527,703 

31 

62,176,424 

11 

9 

Chocolat 

2,243,533 

108 

64,185,207 

1 

First  of  all,  what  a  great  album 
title!  Slim  teams  up  again  with 

Spike  Jonze  to  hopefully  re-create 
the  energy  of  his  last  big  hit 

12 

New 

The  Tailor  of  Panama 

1,837,068 

3 

1,837,068 

13 

11 

Down  to  Earth 

1,380,680 

45 

62,171,824 

14 

8 

See  Spot  Run 

1,355,437 

31 

31,780,257 

15 

13 

Hannibal 

1,196,007 

52 

162,035,198 

“Praise  You”.  Bootsy  Collins  from 

16 

15 

0  Brother,  Where  Art  Thou? 

1,139,451 

101 

38,780,068 

P-Funk  lends  some  vocal,  and 
apparently  Christopher  Walken 
dances  in  the  video  -  so  you  can 
see  why  Vanity  Fair  wanted  this 

17 

12 

15  Minutes 

1,057,707 

24 

23,546,040 

18 

10 

Say  it  Isn’t  So 

1,031,442 

10 

4,847,667 

19 

18 

Pollock 

753,925 

108 

6,073,239 

guy  for  their  post-Oscars  party... 

20 

27 

Memento 

679,368 

17 

1,360,894 

Artist/Group:  Mudvayne 

Song/Video:  "Dig" 

Album:  LD50 

21 

16 

Cast  Away 

614,261 

101 

230,144,288 

22 

14 

Get  Over  It 

510,930 

24 

11,294,663 

23 

65 

Gladiator 

456,732 

332 

187,344,551 

24 

19 

Save  the  Last  Dance 

332,531 

80 

88,515,688 

From  the  Korn/Slipknot  school 

25 

20 

The  Wedding  Planner 

285,101 

66 

59,756,298 

comes  another  “graduate”  whose 
band  members  wear  crazy  makeup 
and  look  very  mean.  They 
describe  their  music  as  “thinking 
man’s/math  metal.”  They  have  a 

26 

17 

Recess:  School’s  Out 

274,115 

45 

35,449,761 

27 

22 

The  Emporer’s  New  Groove 

256,370 

108 

87,728,229 

28 

21 

Miss  Congeniality 

256,142 

101 

105,945,348 

29 

34 

The  Widow  of  St.  Pierre 

174,927 

31 

648,746 

great  love  of  numbers.  Huh? 

30 

24 

You  Can  Count  on  Me 

166,421 

143 

8,659,551 

©2001  MTV 

©2001  The  Hollywood  Reporter 
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pm  BOnOM  UNE 

CEO  allows  a  top  aide  with  cancer-stricken  son  to  telecommute 


BY  JOE  NICHOLSON 


WHEN  Kip  Cassino,  research  director  of 
Knight  Ridder,  learned  that  his  20-year-old 
son  Daniel  had  Hodgkin’s  lymphoma,  he  pre¬ 
pared  to  give  up  his  job  so  he  could  be  with  his 
son  as  he  started  chemotherapy. 

Leaving  San  Jose,  Calif.,  where  he  works  at  Knight  Ridder  head¬ 
quarters,  Cassino  joined  his  son,  who  lives  in  Tucson,  Ariz.,  with 


Cassino’s  ex-wife. 

Doctors  said  Daniel’s 
disease,  a  cancer 
with  an  unknown 
cause,  had  advanced 
to  stage  four,  the 
most  severe  catego¬ 
ry,  and  put  his 
chances  of  survival 
at  60%. 

But  just  as  Cassi¬ 
no  contemplated  the  Together:  Kip  Cassino  and 
uncertainty  of  job-  moment  at  leisure  (above) 

lessness,  his  boss,  Virginia  Dodge  Fielder,  | 
vice  president  of  research,  rounded  up  sup-  | 
port  from  top  executives  for  Cassino  to  ! 


telecommute. 
Chairman  and  CEO 
Tony  Ridder  quick¬ 
ly  gave  his  approval 
and  has  asked 
Cassino  several 
times  about 
Daniel’s  progress. 

“It’s  a  blessing,” 
Cassino  said.  “It  al¬ 
lows  me  to  be  with 
son  Daniel  share  a  my  son  and  yet  not 
and  at  the  PC  (top).  worry  about  how 
I’m  going  to  earn  a  living. ...  You  don’t  hear 
about  this  side  of  the  industry  enough.” 

Every  two  weeks,  Daniel  receives 


chemotherapy  —  an  injection  with  “a  cock- 
I  tail  of  about  four  poisons,”  Cassino  said. 

,  Each  treatment  leaves  Daniel  exhausted  — 

I  sometimes  his  father  reads  to  him.  “It  takes 
j  about  a  week  to  get  all  better”  after  a  treat- 
I  ment,  said  Daniel,  who  has  helped  pay  his 
j  way  through  the  University  of  Arizona  by 
working  full  time  as  a  features  editor  and, 

I  most  recently,  the  copy  chief  at  the  universi- 
!  ty’s  The  Daily  Wildcat.  He  was  forced  to 
:  give  up  his  job,  but  he  continues  to  get  hi^ 
i  grades  and  will  graduate  this  spring,  com- 
j  pleting  a  four-year  program  in  three  years. 

:  He  has  been  accepted  for  a  doctoral  pro- 
I  gram  in  political  psychology  at  the  State 
j  University  of  New  York  at  Stony  Brook, 
i  Of  his  diagnosis,  Daniel  said:  “You  can 
j  never  really  be  prepared  for  something 
like  that.  It  took  about  two  weeks  for  me 
I  to  get  over  that  period  of  shock.”  The  brave 
student  hasn’t  lost  his  sense  of  humor. 

When  an  awkward  interviewer  referred  to 
his  autopsy  —  rather  than  his  biopsy  — 

I  Daniel  interjected,  “I’m  not  that  far  gone!” 

I  Nor  has  he  forgotten  Ridder  and 
!  Knight  Ridder’s  other  executives.  Daniel 
'  said,  “I’m  exceedingly  grateful.”  II 


Eight  is  enough:  Ways  to  boost  circulation 


Impact  Project  study  released 
at  ASNE’s  annual  meeting 

BY  MARK  FITZGERALD 

WASHINGTON 

HE  MOST  EXTENSIVE  READERSHIP 
Study  ever  conducted  —  involving 
37,000  consumers  who  agreed  to 
answer  a  450-question  siu^ey  —  concludes 
newspapers  can  reverse  the  long-term 
decline  of  the  newspaper  reading  habit 
by  implementing  ei^t  changes. 


i  “If  we  don’t  have  double-digit  growth 

[in  readership  levels]  with  these  measures. 
I’d  be  surprised,”  said  John  Lavine,  director 
of  Northwestern  University’s  Readership 
1  Institute,  which  conducted  the  Impact 
'  Project  study  for  the  American  Society  of 
I  Newspaper  Editors  (ASNE)  and  the 
I  Newspaper  Association  of  America. 

By  simply  running  in-paper  promotions 
of  their  stories,  newspapers  significantly  in¬ 
creases  reader  satisfaction  with  the  paper 
and  its  market  image,  the  study  found.  Oth- 
I  er  measures  that  grow  readership  are  high- 


quality  customer  service;  making  the  paper 
easier  to  read  and  navigate;  emphasizing 
the  “ordinary  person”  in  articles;  writing 
hard  news  in  a  feature  style;  promoting  the 
paper’s  brand  with  im^e  ads;  using  adver¬ 
tising  to  draw  readers  into  and  through  the 
papier;  and  changing  the  militarylike  cor¬ 
porate  culture  of  most  newspiapiers. 

Full  results  of  the  study,  released  last 
Wednesday  at  ASNE’s  annual  meeting 
here,  are  available  at  the  Readership 
Institute’s  Web  site,  http://www 
.readership.org.  11 
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SYNDICATES 


DIE  m  OF  SUES 


Andrews  McMeel  Publishing  discusses  how  things  are  going  for 
comic  collections  and  other  books  with  a  syndicate  connection 


million  copies  each  of  “The  Far  Side”  and 
“Calvin  &  Hobbes”  collections,  more  than 
4  million  “Dilbert”  collections,  and  more 
than  2  million  “FoxT^ot”  collections. 

Some  books  in  other  categories  do  well, 
too.  AMP  said  Pat  Oliphant  of  Universal  is 
its  top-selling  editorial  cartoonist,  and 
cartoonist/columnist  Ted  Rail  “also  has 
a  strong  following.”  Columnists  selling 
many  books  include  movie  critic  Roger 
Ebert  of  Universal,  advice-giver  Abigail 
Van  Buren  of  Universal,  and  humorist 
Dave  Barry  of  TVibune  Media  Services. 


BY  DAVE  ASTOR 


WHEN  IT  COMES  TO  SYNDICATION-RELATED  PUB- 

lishing,  AMP  makes  the  loudest  noise  by  far. 
Andrews  McMeel  Publishing  releases  books 
not  only  by  creators  from  its  Universal  Press 
Syndicate  sister  company  but  by  those  from 
various  other  major  syndicates,  too. 

So  AMP’s  the  place  to  ask  how  sales  are  going  for  books  by  comic 
creators,  editorial  cartoonists,  and  columnists.  While  AMP  declined 

to  provide  certain  statistics,  it  did  say  that  I  AMP  plans  about  30  titles  with  a 

“2001  sales  are  comparable  to  2000  sales,”  syndicate  connection  this  year,  up  from 
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more  syndication-related  titles  are  coming 
out  this  year  than  last,  and  comic  collec¬ 
tions  do  best,  though  no  property  is  selling 
as  well  as  “Calvin  &  Hobbes”  and  “The  Far 
Side”  collections  of  the  1980s  and  1990s. 

Why  are  sales  holding  steady  as  the 
economy  dips?  AMP  said  “several  growth 
features”  have  helped,  including  collections 
of  “FoxTrot”  by  Bill  Amend  of  Universal, 
“Zits”  by  Jerry  Scott  and  Jim  Borgman  of 
King  Features  Syndicate,  and  “Baby  Blues” 
by  Jerry  Scott  and  Rick  Kirkman  of  King. 


In  brief 

Latino  creator 
is  syndicated 
by  Universal 

UNIVERSAL  Press  Syndicate  is 

distributing  two  editorial  cartoons 
a  week  by  Lalo  Alcaraz,  who’s  also 


UNIVERSAL  Press  Syndicate  is 

distributing  two  editorial  cartoons 
a  week  by  Lalo  Alcaraz,  who’s  also 
doing  two  cartoons  in  Spanish. 

Alcaraz’s  18  charter  clients  include  the 
Atlanta  Journo/  and  Constitution,  The 
Boston  Globe,  The  Dallas  Morning  News, 
and  the  Los  Angeles  Times. 


26  last  year  and  21  in  1999-  About  25  of 
the  30  are  comic-related,  including  this 
month’s  “Death  by  Field  TVip:  A  FoxTVot 
Collection,”  “Excuse  Me  While  I  Wag” 
by  “Dilbert”  creator  Scott  Adams  of 
United  Media,  and  the  30th-anniversary 
“Ziggy’s  Friends  for  Life”  by  Tom  Wilson  of 
Universal. 

Why  so  many  collections  of  strips  and 
panels?  “Comics  typically  have  a  large  and 
well-established  loyal  following,”  said  AMP. 

To  date,  AMP  has  sold  more  than  40 


IPiPE  SAYS  ‘Yahoo!’  to  deal 
THAT  PROVIDES  50  FEATURES 

The  iPipe  online  content/ad  firm  is  provid¬ 
ing  50  features  to  Yahoo!,  including  comics 
such  as  “B.C.”  and  “The  Wizard  of  Id”;  edi¬ 
torial  cartoons  by  Steve  Breen,  Mike  Luck- 
ovich,  Mike  Peters,  and  Mike  Ramirez;  and 
columns  by  David  Broder,  Ellen  Goodman, 
Ann  Landers,  and  George  Will. 

McGARRY  ELECTED  TO  HEAD 
CARTOONIST  GROUP’S  BOARD 

The  National  Cartoonists  Society  has  elect¬ 
ed  a  new  board  to  take  office  in  late  May. 

Steve  McGarry  (“Badlands”/“Pop  Cul¬ 
ture”)  will  succeed  Honoltdu  Advertiser  edi- 
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AMP  has  a  stack  of  syndication-related  t>ooks. 

This  month,  AMP  is  publishing  two  Barry 
titles:  “My  Teenage  Son’s  Goal  in  Life  is  to 
Make  Me  Feel  3,500  Years  Old”  and  “The 
Greatest  Invention  in  the  History  of 
Mankind  Is  Beer.” 

AMP  also  offers  calendars.  Even  though 
Gary  Larson  ended  “The  Far  Side”  in  the 
mid-1990s,  his  2001  “Off 'The  Wall”  calen¬ 
dar  sold  2.5  million  copies  —  making  it 
the  best-selling  calendar  in  the  United 
States  for  the  16th  year  in  a  row.  The  17th 
edition,  for  2002,  will  be  the  last.  11 


torial  cartoonist  Daryl  Cagle  as  president. 

Also  on  the  board  are  “The  Family 
Circus”  co-cartoonist  Jeff  Keane  of  King 
Features  Syndicate  (first  vice  president); 
“Speed  Bump”  creator  Dave  Coverly  of 
Creators  Syndicate  (second  vice  president); 
“Tank  McNamara”  co-creator  Bill  Hinds 
of  Universal  Press  Syndicate  (third  vice 
president);  “Soup  to  Nutz”  creator  Rick 
Stromoski  of  Newspaper  Enterprise 
Association  (membership  chair);  “The 
Piranha  Club”  creator  Bud  Grace  of  King 
(treasurer);  “Luann”  creator  Greg  Evans 
of  United  Feature  Syndicate  (national 
representative);  and  New  York  Observer 
editorial  cartoonist  R  J.  Matson  (secretary). 
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Congratulations  to  Leonard  Pitts  Jr.,  winner  of  the 
2001  ASNE  Award  for  excellence  in  commentary  writing 


nobody 
s  a  y  S’ 

Pitts  on  Fatherhood... 

"If  I  told  you  a  mother  was  unimportant  to  a  child's 
well-being,  you'd  look  at  me  like  I  had  two  heads. 

Yet  somehow,  we  have  bought  into  a  lie  that  says  a 
father  is  dispensable,  that  anything  he  brings  to  the 
table  can  be  replicated  by  a  determined  single  mother 
or.  indeed,  any  loving  person  who  happens  to  be 
around. " 


Pitts  on  the 
Army’s  new  motto... 

"Now  we  have  a  whole  Army  of  One. 
I  won  ’t  pretend  a  simple  slogan 
amounts  to  a  crisis.  It's  a  small  thing. 
I  know.  But  it's  a  telling  thing,  too. 

In  embracing  this  slogan,  the  .Army 
seems  to  embrace  the  selfishness  of 
the  age.  Better  it  had  embraced  a 
lesson  we  re  in  danger  of  forgetting: 
That  when  the  team  looks  good,  we 
all  look  good.  Each  and  every  one.  ” 


Miami  Herald  columnist  Leonard  Pitts  Ji'. 

appears  in  more  than  100  newspapers, 
including  the  Chicago  Tribune.  The  .Ari/ona 
Republic.  The  Seattle  Times,  the  Housiou 
Cbrouicle  and  The  Oregoniau. 

MEDIA  SERVICE 

w  w  t  T  ’  I  t;  ■ 

Contact  your  TMS  ropresetitative  at  800-243-6536  to 

add  Pitts’  t\\  ice-w  eekly  column  to  youi  op  ed  page.  |  ^ 
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Avoids  a  'jam 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


Luckily,  Kevin  Procter,  the 
assistant  sports  editor  of  The 
Tennessean  in  Nashville,  caught  it. 
Or  somebody  might  have  sued  Lipscomb 
University  for  libel.  Only  now  can  the  full 
story  be  told. 

On  Feb.  12,  the  Lipscomb  womens 
basketball  team  lost  a  game  to  Lambuth 
University,  76-69.  Two  guys  —  student  stat¬ 
isticians  —  felt  the  referees  needed 
serious  laser  eye  surgery.  To  make  their 
point,  the  students  listed  the  refs  as  famed 
musicians  Ray  Charles,  Stevie  Wonder, 
and  Blind  Lemon  Jefferson  in  a  box  score 
faxed  to  The  Tennessean. 

But  The  Tennessean’s  Procter  was  ready 
for  them.  “It  was  pretty  fiinny  and  pretty 
stupid,  too,”  Procter  said,  laughing.  “We 
are  alert  to  these  kind  of  things.  We  once 
had  someone  phone  in  a  hole-in-one  [for 
a  golfer]  using  Ray  Charles  as  a  witness.” 
The  volunteer  statisticians  ,  E^P  has 

a  learned,  were  fired,  and 
Steve  Potts,  Lipscomb’s 
athletic  director,  sent 
letters  of  apology  far 
and  wide. 

The  Babbler,  the 
student  weekly  news¬ 
paper,  claims  to  know 
the  identity  of  one  of  the 
culprits,  but  the 
editors  aren’t  talking. 
“The  athletic  director 
asked  us  not  to  run  any  story  about 
anything  because  it  would  embarrass 
the  university,”  said  Matt  Kirby,  editor  in 
chief  of  The  Babbler.  “We  thought  the  sto¬ 
ry  was  overblown  anyway.  We  are  a  small 
Christian  school.  The  university  gives  us 
some  of  our  money.”  —  Allan  Wolper 


JOSHUA  TRUJILLO,  ARIZONA  DAILY  STAR 

Talk  about  going  down  in  a  blaze 
of  fire  ...  Students  and  other  mal¬ 
contents  overturned  several  cars  and  a  motor  home,  then 
set  them  afire,  in  Tucson  when  the  University  of  Arizona  Wildcats 
lost  to  the  Duke  University  Blue  Devils  in  the  NCAA  men’s  bas¬ 
ketball  finals  April  2.  But,  then  again,  they  probably  would  have 
done  the  same  thing  if  their  team  had  won.  —  Greg  Mitchell 
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Dirks,  Van  Essen  &  Murray 


Labor  strife  in  Oregon 


IN  ONE  OF  THE  NORTHWEST’S  MOST 

liberal  towns,  a  labor  dispute  is 
setting  new  records  for  creativity 
with  everything  from  green  armbands 
to  subversive  Christmas  carols. 

The  Register-Guard  of  Eugene,  Ore., 
is  now  in  its  third  year  of  contract 
negotiations.  The  family-owned  news¬ 
paper  (with  73,994  weekday  circulation) 
and  its  union  are  divided  over  out¬ 
sourcing  and  pay  for  about  a  third  of 
the  155  covered  employees,  said  Eugene 
Newspaper  Guild  President  Suzi 
Prozanski.  For  about  a  year,  employees 
have  worn  green  on  Tuesday  —  payday  — 
to  protest  the  lack  of  progress  in  monthly 
negotiations.  Some  employees  recently 
turned  to  green  armbands. 

Last  December,  a  group  of  locals 
rewrote  the  words  to  Christmas  carols  and 
sang  them  at  the  Register-Guard  office. 


Show  me  the  green  stuff:  Guild  activists  tie 
one  on  to  protest  lack  of  progress  in  negotia¬ 
tions  with  Eugene’s  Register-Guard. 

show'  them  support,”  Prozanski  told  Ei^P. 
Recently,  “friends  in  the  community”  cre¬ 
ated  a  broadsheet  full  of  anti-/?egiAfcr- 
Guard  stories  and  inserted  it  into  news 
racks  around  the  city.  The  front  page 
featured  a  banner  hed,  “Local  Newspaper 
Gets  Greedy,”  a  drawing  of  the  Grinch, 
and  an  Elizabeth  Gurley-Flynn  byline. 
“I’m  ambivalent  about  whether  that  was 
helpful  or  not,”  said  Lance  Robertson,  an 
environmental  reporter  and  chief  union 
negotiator.  The  Register-Guard  offered  a 
$2,500  reward  for  information  about  the 
vandalism.  —  Randy  Dotinga 


The  lyrics  from  one  song  referred  to  the 
newspaper’s  labor  consultant,  Michael 
Zinser  (who  hails  from  Nashville,  Tenn.)  as 
“Zinser,  the  Rednecked  Mouthpiece.” 

In  late  Februaity,  an  estimated  500 
friends  and  supporters  of  union  members 
temporarily  canceled  the  newspaper  to 
show  support  in  the  community.  “The 
point  was  not  to  hurt  them  financially  but 


DAILY  NEWS 


New  airline  vying  for  Mesa  contract 


Claying  groundwork 


Grassroots  ejffbit 


MediaNews  Group,  Inc. 

has  acquired 

Alamogordo  (NM)  Daily  News 

(7,700  daily  circulation) 


As  PART  OF  THE  $l-MILLION 

campaign  to  buy  and  renovate  the 
Society  of  Professional  Journalists’ 
new  home  in  Indianapolis,  you  can 
purchase  your  own  stepping  stone  for 
$100,  in  a  grassroots  fund-raising  effort 
called  “Hit  the  Bricks.”  Messages,  thick  as 
a  brick,  can  be  etched  into  the  surface  by 
laser,  up  to  32  characters  per  line.  The 
bricks  will  be  displayed  in  a  circle 
under  the  flags  of  the  Eugene  S.  Pulliam 
National  Journalism  Center.  So  far,  65% 
of  the  fund-raising  goal  has  been  met.  (To 
buy  in,  go  to  http://www.spj.org/bricks.) 

—  David  Noack 


Community  Newspaper  Holdings,  Inc 

We  are  pleased  to  have  represented 
MediaNews  Group,  Inc.,  in  this  transaction. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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Ethics  Comer 

OKHES&AMOIE 

As  the  government  dishes  the  dirt  on  spy  suspect  Robert  Hanssen, 
journalists  fail  to  pull  their  heads  out  and  look  for  the  whole  story 


Robert  Philip  Hanssen  had  better  be  guilty. 

He’d  better  be  the  mole  who  was  paid  $600,000  in 
cash  and  diamonds  for  15  years  of  undetected  spying 
for  the  Komitet  Gkisudarstvenno  Bezopasnosti 
(KGB)  and  its  Commie  bosses  at  the  Kremlin. 

He’d  better  be  the  sly  sneak  chronicled  in  the  109-page  affidavit 
made  public  Feb.  20  at  a  Washington  press  conference  that  fea¬ 
tured  FBI  Director  Louis  Freeh  and  a  crack  team  of  publicly 


financed  public-relations  operatives. 

He’d  better  be  a  bad  guy,  or  the  Ameri¬ 
can  media  that  have  tried  and  convicted 
him  before  he  has  even  been  indicted  will 
lose  their  public  standing  in 
opinion  polls  to  meat  inspectors. 

The  reporters  who  crammed 
the  federal  courthouse  in 
Alexandria,  Va.,  last  month  for 
Hanssen’s  preliminaiy  bail 
hearing  aren’t  worried  about 
public  perception.  They  hardly 
pressed  the  FBI  to  explain  why 
it  took  15  years  to  arrest  anyone. 

They  barely  seem  interested 
in  what  Hanssen  —  a  father  of 
six  who  owns  two  used  vehicles, 
including  a  rundown  minivan,  and  a  not- 
so-hot  house  in  Vienna,  Va.  —  did  with  all 
his  alleged  spy  money. 

“Everyone  in  the  media  has  concluded  he 
is  guilty,”  noted  Paul  Bradley,  a  reporter 
who  is  covering  the  story  for  the  Richmond 
(Va.)  Times-Dispatch.  “The  feeling  is:  Let 
him  hang  high.  The  FBI  has  really  put  on  a 
show.  Press  kits.  Biogs  of  Louis  Freeh.  But 
no  one  knows  where  the  money  is.” 

The  media  don’t  seem  to  care. 

“I  have  asked  the  press  to  be  skeptical  of 
all  the  information  they  have  been  given,” 
said  Plato  Cacheris,  Hanssen’s  attorney. 
“He  hasn’t  even  been  indicted  yet.  The  kind 


of  disclosures  they  are  reporting  has  a 
tremendous  impact  on  oiu-  ability  to  get 
an  impartial  jury.” 

Cacheris  gets  particularly  agitated  when 
reporters  employ  FBI  sources  to 
castigate  his  client  in  print  and 
then  do  it  all  over  again  on 
radio  and  TV  talk  shows. 

“I  understand  that  they  feel 
they  have  to  report  all  those 
leaks  from  governmental 
sources,”  he  said,  “but  I  think  it 
is  unfair  when  reporters  appear 
on  talk  sho^vs  and  continue 
their  attacks  on  their  own.” 

Kathryn  M.  Kase,  a  board 
member  of  the  National  Associ¬ 
ation  of  Criminal  Defense  Attorneys,  be¬ 
lieves  the  guilty-until-proven-innocent 
syndrome  in  criminal  cases  increased  with 
the  proliferation  of  PR  people  on  law-en¬ 
forcement  payrolls.  “Reporters  always  use 
the  government  PR  people  to  explain  the 
shap>e  of  the  world  to  them,”  said  Kase,  once 
a  reporter  for  the  now-defunct  SanAntonio 
Light.  “What  reporters  always  forget  is  that 
prosecutors  have  a  point  of  view.  The  only 
way  to  even  things  up  is  to  have  the  covuts 
authorize  press  people  for  the  defense.” 

Hanssen  has  pleaded  not  guilty  to  pre¬ 
liminary  charges  of  transmitting  national 
!  defense  information  and  conspiracy  to 


commit  espionage.  And  he  will  sinely  be  in¬ 
dicted  next  month  by  a  grand  jury  on  other 
charges.  But  the  press  verdict  already  is  in. 

Vernon  Loeb,  a  biweekly  online  colum¬ 
nist  on  national  security  for  The  Washing¬ 
ton  Post,  provided  an  example  of  the  hang- 
’em-high  attitude  in  mainstream  news¬ 
rooms.  “I  doubt  Hanssen  was  set  up  by  the 
Russians,”  Loeb  said  to  an  online  question¬ 
er.  “He  was  far,  far  too  willing  a  mole  for 
that. ...  I  don’t  make  much  of  the  fact  that 
he  says  he’s  pleading  not  guilty  —  it’s  a 
matter  of  tactics ...” 

The  most  outrageous  guilty-as-charged 
piece  appeared  in  Evan  Thomas’  March  5 
Newsweek  cover  stoiy  —  headlined  “The 
Mind  of  a  Spy  —  Why  Would  a  Trusted  FBI 
Agent  Betray  Us  to  the  Russians?” 

“As  a  kind  of  down  payment,  Hanssen 
handed  over  the  names  of  three  KGB 
agents  who  were  secretly  working  for  the 
Americans,”  Thomas  wrote.  “It  was  a 
deadly  gift.  Two  of  the  agents  —  Valeiy 
Martynov  and  Sergei  Motorin  —  were 
later  executed  in  Moscow,  while  the  third, 
Boris  Yuzhin,  was  sent  to  prison.” 

The  Thomas  article  was  single-source 
affidavit  journalism  that  read  like  a  Louis 
Freeh  press  release.  There  was  no  reported 
attempt  to  contact  sources  in  Moscow, 
where  the  anti-Hanssen  dociunents  in  the 
affidavit  originated. 

Even  The  New  York  rimes’editorial  page 
put  on  its  old  Cold  War  attack  clothes  in  an 
editorial,  headlined  “Repercussions  of  a  spy 
case,”  that  only  grudgingly  acknowledged 
Hanssen’s  innocent-until-proven-guilty 
status.  “As  the  United  States  and  Russia 
embark  on  a  series  of  retaliatory  diplomatic 
expulsions  initiated  by  the  Robert  Hanssen 
spy  affair,  the  two  nations  should  not  let 
the  skirmishing  escalate  into  a  diplomatic 
donnybrook,”  the  paper  said. 

The  frenzied,  flag-waving  coverage  is 
especially  puzzling  when  one  considers  the 
FBI’s  recent  Wen  Ho  Lee  debacle,  which 
forced  the  Times  to  publish  a  1,400-word 
explanation  of  its  coverage.  And  the 
Richard  Jewell  case  remains  a  lesson  in 
prosecutor  overkill.  Every  year,  there  are 
stories  of  reporters  uncovering  evidence 
that  a  prosecutor  withheld  or  ignored, 
leading  to  someone  being  released  from 
prison.  Which  makes  it  hard  to  understand 
why  so  many  reporters  treat  prosecutors  as 
though  they  have  press  cards.  II 
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